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A. Scheme of Teaching B.com "/‘m
Hours
Category of | PP* | SEB -
Wee
SI. Courses
No. C((:)(l)]c;see Title of the Cours€ L+T+P)
[
’,CT; sr0#2 | 6O 400 g |
DSC- 5
36| COM5.1  |Financial Management 1 I
2 60 [ 40 [ 10 |
B Income Tax Law and DSC-14 B0 ! ) 1‘]
37 COM52  [practice-I |
] Principles and Practice of DSC-15 | 4+0+0 [ 60 40 100
8 [ COMS3 |\ \diting
i +0+2 | 60 40 100 ﬁ
391 COM 5.4 Elective 1 e e —_ >
40| COM 5.5 Elective 2 DSE-2 3+0+2 60 40 100 3
] COMS6 [ A GST-Law & Practice [Vocational-1 | 3+0+2 [ 60 [ 40 0o s
B. Digital Marketing ~ |Anyone to be . |
chosen ' : \
_ Cyber Security/
COM 5.7 Employabiliy Skill SEC-SB| 2+0+2 | 25 | 25 50 3
Sub ~Total (D) 385 265 | 650 24

Elective Groups and Courses:
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pecific Electiyeg — 4‘
B B e S~ VSemester (5.4 / 5 5)
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I Resources Business
Development Aunalytics
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Semester VI
SL. | Course Title of the Course Teachingf CIE | Total Erediis
No. | Code Category of [Hours per| SEE Marks | &redi
Courses Week
(L+T+71)
Advanced Financial )
‘ 2 40 100 4
43| COMG.1 Management DSC-16 34+0+2 60
Income Tax Law and :
, A d ' 40 100 4
44 | COMO6.2 Practice-IT DSC-17 3+0+2 60
_ Management ’ 0 40 100 4
45| COM 6.3 Accounting DSC-18 3+0+2 )
46 | COM 6.4 Elective 1 DSE-3 3+0+2 60 40 100 3
g 47| COM 6.5 Elective 2 DSE 4- 34+0+2 60 40 100 3
s
A. Assessment of persons 3+0+2
48 | COM 6.6 other than . Vocational 60 40 100 3
Individuals &filing of -2
ITRs Anyone to
be chos
B. E- Commerce ¢ chosen
49 | COM 6.7 Internship I-1 4t05 100 100 3
weeks
Sub -Total (D) 360 | 340 700 24
Elective Groups and Courses:
Discipline Specific Electives — VI Semester (6.4/6.5)
m Sl. | Course | Accounting| Course Finance Course | Marketing Course Human Course | Information
= No.| Code Code Code Code | Resources Code Systems
1 A2 Indian F2 Investment M2 Customer H2 Cultural 12 HR
Accounting Management Relationship Diversity at Analvtics
Standards- 2 Management Work Place ’
Note:

1 Under DSE, Dual Specialization to be offered, students should choose two elective groups from the

1 above elective
groups. Same elective groups should be continued in the 6™ Semester also.

2 Course contents of DSE & vocational courses has been increases by 10-20% accordingly, work load increase from
3 Hrs to 4 Hrs (3+0+2), 3 Hrs- lecture, 0 Hrs- tutorial and 2 Hrs- practical equals to 1 Hr theory, however, credit

will remain the same (3). It has been approved by BOS.
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ctical exposure to the working/
a pracii

1. Objectives:

function;
oning

o to ng

; » students

) The' ship aims at enabling the stv

a 1¢nterns AMS ¢

: bsrantiate their classroom learning wigh
of the industry. rudents to sU

b B

: rruntty t
b) The internship provides an oppo |

practical experience.
2.Guidelines for Internship: . f the End Semester Exammation have to Ulldcrgo i

- C Jetion O =
N e . ﬂftcl (,omp e ‘ . ]
of the V Semester, The area of Internship can be only in ¢

1) Students £ 2.6 weeks (min 90 hours). The area € p y in the fields
. ) = of 4-6 w
internship for a mummum

1 ip i ay assoctated with choice of clectiv
t. The choice ot internship 1s N0 Way assoc1 Gl
‘ce or Management.
of Commerce or l\LllngCﬂl

: . 5
hs .. ~ 3 \\‘: \l \1- 1.15 \S _1 N

) . ‘ ization for Internship is restricted to business enterprises and corporat

2 The choice o Organzs

A

blis} ts only like Micro, Small, Medium, and Large-Scale organizations, Sole Proprietary and
establishments only , DM

: izati - partments and local bodies, Public and
ip fi ; 3 tions, Government depa i
Partnership firm, Government Organiza g
private sector banks like SBI, Canara, Bank of Baroda, HDIFC Bank, ICICI Banks, Axis bank and Non-
Gorvt. Organizations (NGOs), Development agencies , Any other organizations with minimum of fou

functional departments and internships can be pursued in any location (anywhere in India or abroad).
3) On completion of the internship, a certificate from the company

is to be obtained stating the period of
the internship and a brief description of the n

ature of the intcrnship 1.e. responsibilities handled. Also,
the Confidential rating on various parameters (1-6) (Like Regul

arity to work, Attitude towards work,
Professional Competence, Ability

to interact with othey staff/colle

agues, Willingness ro learn etc,) has to
be obtained from the Company.

4) A report of internship undertaken

along with certificate and contidential rating will have to be submit to

the Department of the concerned College. e

3. The Internship Report shoylg include Foyy (4) ch
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Chapter-4 Learning Outcomes:- Learning Experience like Work profile and job responsibilities
handled by the students during internship, their contribution and learning experience. Weekly

report of work done ete.

4. Evaluation of the Report:

1.After the successtul submission of the report by students, concerned Colleges shall evaluate the report for 60

marks as per the Evaluation Format The following is the break up used for evaluation of Internship.

Internship Report - 60 Marks
Presentation - 30 Marks
Confidential Rating by the company/business establishment -10 Marks

Total= 100 Marks

The HOD, Department of commerce, Concerned College shall conduct Presentation for 30 marks as per

format and calendar of events notified by the University.

5.Presentation of the Report:

NG .

Typing should be done on one side of the A-4 size paper.

The margin left side 1.75 inches, the right, top and bottom margin should be 1 inch each.
Font size: Chapter heading: 14; Sub-heading: 12 (Bold) and text of the running matter: 12.

Fonts to be used are Times New Roman.

The text of the report should have 1.5 line spacing; quotations and foot notes should be in single-line

space
The total of the report to be in the range of 70 to 80 pages

The report should be presented in hardbound/ Spiral (Normal binding) for report evaluation

The students shall also submit the hard & PDF Soft copy of the report to the HOD, Department of

Commerce, Concerned College should keep the record in library

In case of any doubt or ambiguity in the interpretation of the guidelines mentioned in the guidelines,

the decision of the Dean, FFaculty of Commerce, shall be final.
@ ‘ 6 C%OLM Koz
Principal

\ ross,12th Maij
Banashankar IT Stage i
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Name of the Program: Bachelor of Commerce (B.Com.)
Course Code: COM .5.1 DSC-13
Name of the Course: Financial Management

Total No. of Teaching Hours
60 Hrs

Course Credits No. of Hours per Week

4 Credits 4 Hrs

A . . : i sion, Seminar & field work etc.
Pedagogy: Classrooms lecture, Case studies, Tutorial Classes, Group discussion, ’

. nts’ will be able to
Course Outcomes: On successful completion of the course, the stu’de .
A7 i ively i zation.
a) Understand the role of financial managers effectively in an organt

o oo s - : ime value of money.
b) Apply the compounding & discounting techniques for time val Yy

' s : . iques for investment proposals.
c) Take investment decision with appropriate capital budgeting techniques gl

- . . . - 2 o n‘
d) Understand the factors influencing the capital structure of an organizatio

: . ) - . -
e) Estimate the working capital requirement for the smooth running of the busines o
- i
Hours ||
Syllabus: |
: . . 12
Module No. 1: Introduction to Financial Management

Introduction —Meaning of Finance, Finance Function, Objectives offipance_ function, Organization of Fman'ce
function -Meaning and definition of Financial Management; Goals of Fman;ml L\’Iflxlagt?menF, Scope.of Fmancx'al
Management, Functions of Financial Management, Role of Finance manager in qum- angcxal Plannxng— Steps in
financial Planning — Principles of a sound financial plan and Factors affecting financial plan, Financial analyst-Role of

Financial analyst.

Module No. 2: Time Value of Money 10

Introduction — Meaning of time value of money-time preference of money- Techniques of time value of money:
Compounding Technique-Future value of Single flow, Multiple flow and Annuity -Discounting Technique-Present
alue of Single flow, Multiple flow — and Annuity. Doubling Period- Rule 69 and 72.

Module No. 3: Financing Decision 14

Inrroduction-Meaning and Definition of Capital Structure, Factors determining the Capital Structure, Concept of},
Optimum Capiral Structure, EBIT-IPS Analysis- Problems. m

Leverages: Meaning and Detinition, Types of Leverages- Operating Leverage, Financial Leverage and Combined
Leverages. Problems.

Module No. 4: Investment Decision ‘ 12

]nm)ducrjon-l\f.e;ming and Definition of Capital Budgeting, Features, Significance — Steps in Capital Budgetine
]’nfc‘css. Techniques of Capital budgeting: Traditional Methods — Pay Back Period, and Accounting Rate of R e
DCF Methods: Net Present Value- Internal Rate of Rerurn and Profitability Index- Proble oF Retum =

ms.

Module 5: Working Capital Management

nrr(i)ducnton. Meaning and Definition, types of working capital, Opcr'lring cy

needs — Estimation of working capital core: i ; - ) !

B of working capital requirements -problems. Sources of workin i . \vorkmg capita
able Management, and Inventory Management (Concepts only) SIS Cah Managemens,

cle, Determinants




Skill Development Activities:

1. Visit the Finance Department of any organization and collect and record the Functions and Responsibilities
of Finance Manager.

As a finance manager of a company advice the management in designing an appropriate Capital Structure.
Evaluate a capital investment proposal by using NPV method with imaginary figurcs.

Tlustrate with imaginary figures the compounding and discounting techniques of time value of moncy.

Estimate working capital requirements of an organization with imaginary figures.

I O

Any other activities, which are relevant to the course.

O 0 NoglH A

Books for reference:
1. 1M Pandey, Financial management, Vikas publications, New Delhi.

2. Abrsh Guptha, Financial management, Pearson.

34

Khan & Jain, Basic Financial Management, TMH, New Delhi.

S N Maheshwari, Principles of Financial Management, Sulthan Chand & Sons, New Delht.
Chandra & Chandra D Bose, Fundamentals of Financial Management, PHI, New Delhi.
B.Mariyappa, Financial Management, Himalaya Publishing House, New Delhi.

Ravi M Kishore, Financial Management, Taxman Publications

Prasanna Chandra, Financial Management, Theory and Practice, Tata McGraw Hill.

Moneycontrol.com
Note: Latest edition of books may be used.




Name of the Program: Bachelor of Commerce (B.Com.)
Course Code: COM 5.2 DSC-14
Name of the Course: Income Tax Law and Practice - 1
Course Credits No. of Hours per Week
4 Credits 4 Hrs

Total No. of Teaching Hours
60 Hrs

= . - v Seminar & fie
Pedagogy: Classrooms lecture, Case studies, Tutorial classes, Group discussion, Seminar & tield work ¢ tc.,

Course Outcomes: On successful completion of the course, the students will be able to
) Understanding the legal framework.

b) Understand the provisions for determining the residential status & Incidence of tax of an Indjy

idual.
o) Comprehend the of assessment of salary income

d)  Understand and assessment of taxable house property income. SR

¢) Comprehend TDS , advances tax Ruling & deductions under section 80C to 80U.
Syllabus: Hours
Module No. 1: Basic Concepts of Income Tax 12

Introduction —Meaning of tax-, types of taxes ' ‘ . :
framework of taxation, Important definitions PLSHIOUSH year including CECCphong:
assesses, person, income, casual income, Gross total income, Total income, Agricultural income, scheme of taxaron,

— Exempted incomes of individuals under section 10 of the Income Tax Act, 1961 (concept only). Slab rare- Under
Old tax and new tax regime 115BAC

cannons of taxation. Brief history of Indian Income Tax, legal
y ~e & b

, assessment, assessment year,

Module No. 2: Residential Status and Incidence of Tax 10

an individual. Incidence
ndividual.

Introduction — Residential status of an indiv

idual. Determination of residential status of
of tax or Scope of Total income. Problems

on computation of Gross total Income of an |

Module No. 3: Income from Salary ‘ 18
erquisites and profits in licu of salary -
1tuity, pension and Leave salary. Deductions u/s 16

Introduction - Meaning of Salary
Provident Fund ~Transferred bal

and Problems on Computation of Income from Salary.
Module No. 4: Income from House Property

Introduction - Basis for charge - Deemed owners -House
unrealized rent. Annual V. alue
Problems on Computation of Income from House Property.
Module No. 5: Tax Deduction at Sources & Advance Tax Ruling

Introduction — TDS Sec 192, Advance Tax: Me
Instalment of advance tax and

80DDB, 80E, 80G, 80GG, 80TTA and 80U 2

-Basis of charge, Definitions-Salary, P
ance. Retirement Benefits — G

10

pt from tax, composite rent and
Deductions u/s 24 from Annugl Value

property: incomes exem
—Determination of Annual Valpe -

10

aning of advance tax - Comput

ductions under Sections 80C, 80CCC, 80CCD, 80CCG, 80D, 80DD, |
s applicable to Tndividuals. ’ ,

ation of advance tax -

B

Skill Developments Activities:

Prepare a slab rates chart for different Individual

Collect and record the procedure involved in filig
L

assesses.

g the Income tax returns of g4q Individugl.

n Individual 45 per I'T Act 1961
an employee in yp Organization,
0s of an Individyg].

ist out exempted incomes under section 10 of 4
Prepare the chart of perquisites received by
List out required documents for filling reryy
Any other activities, which are relevant to ¢

S N

he course.




Books for Reference:

Mehrotra 1.C and T.S.Goval, Direct taxes, Sahithya Bhavan Publication, Agra.
Vinod K. Singhania, Direct Taxes, Taxman Publication Private Ltd, New Delhi.
Gaur and Narang, Law and practice of Income Tax, Kalyani Publications, Ludhiana.
Bhagawathi Prasad, Direct Taxcs.

B.Mariyappa, Income tax Law and Practice-1, Himalaya Publishing House. New Delhi.s

1.
2.
3.
4
5
6

Dr. Saha, Law and Practice of Income Tax, Himalaya Publishing House. 7.Income tax department
websitewww.incometax.cov.inNote: Latest edition of text books may be used.




e of the Program Bachelor of Commerce (B.Com.)

Course Code: COM 5.3 DS( ZA}S
Name of the Course: Principles and Practice

No. of Hours per Week

Nam
of Auditing

Total No. of Teaching Hours
60 Hrs

Course Credits

& field work etc.,

iscussion, Seminat

Pedagogy: Classtooms lecture, Case studies, Group d

» will be able to
: tudents’ will
Course Outcomes: On successful completion of the course, the s
a) Understand the conceptual framework of auditing.

b) Examine the risk assessment and internal control. ;
AT i it st i esting.
the relevance of T in audit and audit sampling for testing

Comprehend ; ‘ 1
. . ved in the audit of different entities.

Books for Referer

1 th Study
2. BN Fand:
3. TR Sha
4. ] M. Manju
5. Gupta Kar
6. R.G. Saxen
Note: Latest editi

audit and the proccdurc invol !

d) Examine the company
aspect of audit reporting and concept

e) Gain knowledge on different
accountants.

ual framework applicable on professional

Syllabus:

Module No. 1: Introduction to Auditing
Introduction — Meaning and Definition — Objectives—
of audit with other disciplines. Preparations before commence
Audit Programme. Qualities of an Auditor — Audit planning — Audit strategy
Documentation - Audit Evidence — Written Representation.

Types of Audit— Metits and Demerits of Auditing— Relationship
: ment of new audit - Working Papers -Audit Note Book,
—Audit Engagement -Audit

Module No. 2: Risk Assessment and Internal Control . 12

Introduction — Audit risk — Assessment of risk — Internal Control-Meaning and objectives— Internal check- Meaning,
objectives and fundamental Principles. Internal check with regards to wage payment, cash sales, and cash purchases.

Module No. 3: Verification and Valuation of Assets and Liabilities [ 12

Meaning and objectives of verification and valuation — Position of an auditor as regards the valuation of assets-
Yenhcanog and Valuation of different items of Assets- Land and Building, Plant and Machinery, Investments, Stock
in Trade. Luabilities-Bills payable, Sundry Creditors and Contingent liabilities :

£ '

Module No. 4: Company Audit and Audit of other Entities | 13

Lonjpaﬂgy Au_dxr;)r: ;1ppomrmc1'1r‘, Qu;\l:‘ﬁcmhnon, powers, duties and liabilities, professional ethics of an auditor. Other
Entities: Audir Procedure of NGOs - Charitable institutions - Education

. e A al institutions — Governr — Loc i
— Cooperative societies — hotels — hospitals — clubs & Banks ] S oo Do

=

Module 5: Audit Report &Professional Ethics
Introducton — Meaning — Elements of ‘

3
e pendent Auditor’s report and their
rotessional Accountants in Public practi

4 untants 1n Public practices and business —

audit report —Types of ]

: - ; ; s of audit report - \
illustration; Professional Ethics: Code of Tithics - P l ! pot - Inde
Fundamenral Principles of Professional Ithics,

Skill Development Activities:
Design and develop an audit plan program for a joint stock ¢

List the various documents necessary ro be verified in\(h L Tj)‘mmn'\,
Draft an audir report (qualified or clean) with imaginary Li,‘lu i progse
Record the verification procedure with re ANy aa,

SPECt 1o any one fixed asset
an auditor.
ant to the course.

Prepare an E-content on professiongl ethics of
Any other activities, which are reley

O s wN e

—




Books for Reference:

1. ICAT Study Materials on Auditing and Assurance

2. B.N. Tandon, Principles of Auditing, S. Chand and Company, New Delhi.

3. T.R. Sharma, Auditing Principles and Problems, Sahitya Bhawan, Agra.
4. ] Manjunatha and others, Auditing and Assurance, HPI I

5. Gupta Karnal, Contemporary Auditing, Tata Mc. Graw-Hill, New Delhi.
6

R.G. Saxena, Principles of Auditing.
Note: Latest edition of books may be used.

11




Name of the Programme: Bachelor of Commerce (B.Com)
Elective: Accounting
Course Code: COM A1 (DSE)
Name of the Course: Indian Accounting Standards-1

Course Credits No. of Hours per Week Total No of Teaching Hours

3 Credits (3+0+2) 04 Hrs 60 Hrs

Peflagogy: Lectures in the Classroom, Reading and analysis of annual reports of listed companies; writing
assignment, seminar presentation, group discussion.

Course Outcomes: On successful completion of the course, the students’ will be able to
a) Understand the need and benefits of accounting standards.

b) Prepare the financial statements as Indian Accounting standards.
c¢) Comprehend the requirements of Indian Accounting Standards for recognition, measurement and disclosures

of certain items appear in financial statements

d) Understand the Accounting Standards for Items that do not Appear in Financial Statements {
Syllabus HO‘“S—( i
Module No. - 1: Introduction to Indian Accounting Standards. 12

Introduction- Meaning and Definition of Accounting Standards — Objectives of Accounting Standards — Benefits and
Limitations of Accounting Standards — Process of Formulation of Accounting Standards in India — List of Indian
Accounting Standards (Ind AS) — Need for Convergence Towards Global Standards— International Financial
Reporting Standards Features and Merits and Demerits of IFRS — Benefits of Convergence with IFRS — Applicability

of Ind AS in India.
Module No. — 2: Assets based Accounting Standards
Property, Plant and Equipment (Ind AS-16) - Intangible assets (Ind AS-38) - Impairment of assets (Ind AS-36) -

Inventories (Ind AS 2) - Borrowing costs (Ind AS- 23) — Investment Property (Ind AS-40) — objectives, Scope
definitions, Recognition Measurement and disclosures of the above-mentioned Standards. Problems on the abovd

16

standards.

Module No. — 3: Liability Based Indian Accounting Standards.
Provisions, Contingent liabilities & Contingent Assets (Ind AS 37) — Scope, provision, liability, obligating event,
legal obligation, constructive obligation, contingent liability, contingent Assets, Relationship between provisions
and contingent liability, Disclosure of Information in the Financial Statements.

Employee Benefits (Ind AS 19)- Scope- Employee Benefits- Short-term employee benetits, post-employment
benefits- Other long term employee benefits- termination benefits- Problems

Module No. -4: Ind-AS 115: Revenue form contract with Customer

Revenue from Contracts with Customers (Ind AS 115)- Scope — Definitions: Contract, Customer, Income, Revenue,
Contract Asset, Contract Liability- Performance obligation- Transaction Price- Overview of Five Step Model-

| 12

08

Problems

Module No. 5: Ind-AS 1: Financial statements 12

Frame work for preparation of Financial Statements, Objectives of Financial statements-Qualitative Characteristics of
« . . . ¥
financial statements-Users of Financial statements-pillars of financial statements- presentation of Financial Statement
4 .
1d AS 1. Statement of Profit and Loss, Balance Sheet, Problems on preparation of Statement of Profit and

as per It 1 ive I
Loss, Balance sheer & other comprehensive Income Statement as per Ind-As 1.
0ss, Di

12




Skill Development Activities:
1. Detailed note on structure and functions of Indian Accounting Standards Board
2. List out the procedure for issuc of an Accounting Standard by the Accounting Standards Board.

3. Collect the format of any company as per Ind AS | (moneycontrol.com).

4. Prepare a chart on different types of employee benefits.

Books for Reference:

Study material of the Institute of Chartered Accountants of India

. Anil Kumar, Rajesh Kumar and Mariyappa, Indian Accounting Standards, HPH

Misiyala, Ravikanth, Indian Accounting Standards Made asy, Commercial Law Publishers
. Dr.A.L.Saini IFRS for India, , Snow white publications.

CA Shibarama Tripathy Roadmap to IFRS and Indian Accounting Standards

Ghosh T P, IFRS for Finance Executives Taxman Allied Services Private Limited.

A N b W NP

Note: Latest edition of books may be used s
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Name of the Program: Bachelor of Commerce (B.Com.)
Elective: Finance
Course Code: COM F1 (DSE)

Name of the Course: Financial Institutions and Markets
No. of Hours per Week Total No. of Teaching Hours

Course Credits
3 Credits

4 Hrs 60 Hrs

Pedagogy: Classrooms lecture, Case studies, Group discussion, Seminar & field work etc.,

Course Outcomes: On successful completion of the course, the students’ will be able to

a) Understand the structure of Indian financial system and its constituents.
b) Outline the role of capital and money market in cconomic development.

) Comprehend primary and secondary market and its relevance in capital formation.
ancial institutions in economic development so far. L

d) Appraise the role played by banking and development tin

e) Understand the different types of NBFCs and their contribution.

Hours
12

Constituents of Financial System — Structure of
Development of Financial System in

Syllabus:
Module No. 1: Financial System in India

Introduction — Meaning of Financial System— Financial concepts -
Financial System — Role of Financial system- Functions of Financial System —
India. Financial Sector Reforms - Financial System and Economic Development — Weakness of Indian financial system.

12

Module No. 2: Capital Market & Money Market

Capital Market: Meaning —Structure, Importance — Functions — Players in the Capital Market — Instruments of
Capital Macket — Components of Capital Market — Recent trends in Capital Market. Money Market: Meaning-
Structure, functions Importance — Functions — Instrument of Money Market — Recent trends in Money Market.

12

Module No. 3: Primary Market

Primary Market: Meaning, features, players of primary market, Instruments in primary market, Merits and Demerits
of primary markets— Methods of floating new issues: Public issuc—Offer for sale — Right Issue — Private placement -

Problems of Indian Primary Markets;

T

Module No. 4: Secondary Market : 12 s

Secondary Market: Meaning, structure, functions, players in Stock Market, Merits and Demerits of stock markets.
Methods in Stock Markets - Recognition of stock exchanges — I'unction of stock exchanges of BSE- NSE — OTCI -
Listing of securities — Trading and Settlement Procedure in the Stock Market - Problems of Indian Stock Market; SEBL:
Objectives - functions —Role and Reforms in Secondary Market. ’ '

—

Module No. 5: Non-Banking Financial Companies (NBFCs) & Forex Market 12

Introduction — Meaning- Role — Importance - Types of NBI'Cs — Insurance Companies - Loan Companies f
. Companies — Leasing & Hire Purchase - Housing Finance,— Chit Funds - Mutual fun;ls‘ v \( m[.)(mles—.lnvestn:jeﬂ-
Factors & Forfeiting - Credit Rating - Depository and Custodial Services; Forex mark Um‘ue Capital Fun. s'
Importance-Mcrirs of Forex market- Fluctuations in foreign exchange rates- C’A;SCS an‘d l:t‘ltlccet:- Concept- Meaning

14



Skill Developments Activities: ’——-‘

1. List out any five recent Financial Sectors Reforms and analyse them.
2. Collect Share Application Forms of any five different companies who have offered 1PO in the last or
present financial year.
3. Visit website of Development Financial Institutions (DFIs) and prepare report on the
history/milestone and functions of the DFIs
4. Tdentify the Different types of Venture capital firms operating in Karnataka and their investment. |
Books for Reference:
1. Livingston, Miles; Financial Intermediaries; Blackwell
2. Sudhindra Bhat, Financial Institutes and Markets, Excel Books.
3. Niti Bhasin; Banking and Financial Markets in India 1947 To 2007; New Century.
4. Khan M.Y, Indian Financial Systems, Tata McGraw Hill, New Delhi.
5. E Gordon, K.Natarajan (2010). Financial Markets and Services. Himalaya Publishing House, New

Delhi
Shashi k Guptha, Nisha Aggarwal & Neeti Guptha (2008), Financial Markets. Kalyani Publishers,
New Delhi

Vasanth Desai (2009). Financial Markets and Services. Himalaya Publishing House.
Note: Latest edition of books may be used.
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Name of the Program: Bachelor of Commerce (B.Com.)
Elective: Human Resource
Course Code: COM 111 (DSE)
Name of the Course: Human Resources Development

Course Credits No. of Hours per Week Total No. of Teaching Hours

3 Credits 4 Hrs 60 Hrs

Pedagogy: Classrooms lecture, Case studies, Tutorial Classes, Group discussion, Seminar & field work etc.,

Course Outcomes: On successful completion of the course, the students’ will be able to
a) Understand the need of HRD.
b) Comprehend the framework of HRD.
¢) Know the models for evaluating the HRD programs.

d) Comprehend the need for employee counselling.
e) Apprehend the HR performance.

Syllabus:

Hours

Module No. 1: Conceptual Analysis of HRD 12

L
Introduction — Meaning and Definition of HRD, Need for HRD-Multiple Goals of HRD, HRD Department and its

Task, HRD for Organizational Effectiveness, HRD in the Indian Context, HRD Mechanisms, Employee
Empowerment, HRD as a Motivational Factor

Module No. 2: Frame Work of Human Resource Development 12

Frame work of Human Resource Development - HRD Processes - Assessing HRD Needs - HRD Model - Designing
Effective HRD Program - HRD Interventions- Creating HRD Programs - Implementing HRD programs - Training
Methods - Self Paced/ Computer Based/ Company Sponsored Training - On-the-Job and Off-the-Job - Brain Storming
- Case Studies - Role Plays - Simulations — T-Groups - Transactional Analysis. '

Module No. 3: HR Performance

12
Introduction -HR Performance and Bench Marking - Impact of Globalization on HRD- Diversity of Work Force -
Work Force Reduction, Realignment and Retention - HRD programs for diverse employees - Expatriate & Repatriate
support and development. Realistic Job Review.

Module No. 4: HRD Programs

12
Introduction-Evaluating HRD Programs - Models and Frame Work of Evaluation - Assessing the Impact of HRD
Programs - Human Resource Development Applications - Fundamental Concepts of Socialization.

Module No. 5: Management Development o

Introduction - Employee counselling and wellness services — Counselling as an HRD Activity- Counselling

Progeams - lssues in Employee Counselling - Employee Wellness and Health Promotion Programs -
Organizationnl Strategies Based on Human Resources.

Skill Development Activities:
1. Discuss with HR manager on HRD and report on the same.

5. Visit any Organisation in your locality, collect information and report on employee welfare facilities provided
by the company:-

3. Meet HR traines, discuss their role and responsibilities.

Visit any Orgnnisnmqa, q:scuss with e@ployees at?out effectiveness of training,
5. Visit any Organisation 10 your locality, collect information and re

~ah

AF -

: ort on employ . alth
S 0GON PIORTAMME provided by the company R ployee wellness and healt
pr

e
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| Books for Reference:

. Rao, T.V: HRD Audit, Sage Publications, New Delhi.

. ILO, Teaching and Training Methods for Management Development Hand Book, McGraw-Hill, New York.

. Rao, T.V: Human Resource Development, Sage Publications, New Delhi.
13.

Note: Latest Edition of books may be used.

Werner & Desimone, Human Resource Development, Cengage Learning,
William E. Blank, Handbook for Developing Competency Based Training Programmes, Prentice -Hall, New
Jerse

Uday Kumar Haldar, Human Resource Development, Oxtord University Press.

Srinivas Kandula, Strategic Human Resource Development, PHI Learning.

Nadler, Leonard: Corporate Human Resource Development, Van Nostrand Reinhold, ASTD, New York.

Rao, T.V and Pareek, Udai: Designing and Managing FHluman Resource Systems, Oxford IBH Pub. Pvt. Ltd.,
New Delhi, 2005.

Rao, T.V: Readings in HRD, Oxford IBH Pub. Pvt. Ltd., New Delhi, 2004. '
Viramani, B.R and Seth, Parmila: Evaluating Management Development, Vision Books, New Delht.
Rao, T.V. (et.al): HRD in the New Economic Environment, Tata McGraw-Hill Pub.Pvt, Ltd., New Delhi, 2003.

Kapur, Sashi: Human Resource Development and Training in Practice, Beacon Books, New Delhi.

17



Elective: Information Systems
Course Code: COM 11 (DSL)
Name of the Course: Basics of Business Analytics

Name of the Program: Bachelor of Commerce (B.Com.) ﬁ

Course Outcomes: On successful completion of the course, the students *will be able to
a) Understand analytical applications in practice.
b) Validate sources of data, use statistical resources and apply tools and techniques learnt to solve real time
problems.
¢) Formulate and'manipulate business models, using quantitative methods including spreadsheets and graphical
methods, in order to find solutions to real-fime problems.
d) Be aware about the emerging trends in the world of analytics.

Syllabus: Hours
ModuleNo.1: Introduction to Business Analytics 10
Data, Types of Data- Forms of Data-Evolution of Big Data- Busincss Analytics -Need for Analytics- Types of Analytics-

Importance of Business Analytics in Decision Making- Analytics Process Model-SMART model-Spreadsheet analysis-
[nternet of Things.

Course Credits No. of Hours per Week Total No. of Teaching Hours
4Credits 4Hrs 60Hrs 7]
Pedagogy: Classrooms lecture, Case studies, Tutorial Classes, Group discussion, Seminar & field work etc., ]

ModuleNo.2: Technology of Big Data ' 10

HDFS Map Reduce-Features of Map Reduce.

Overview of DBMS, Data Warehousing: Conceprs, Need, Objectives— Relevance of Data W arehousing in Business Analytics-Data
Mining-Application of Data Mining- Data Mining Technique- Data Classification- Hadoop Distributed File System-Features of

ModuleNo.3: Data Scientists and Data Visualization 14

[Data Scientists-New Era of Data Scientists -Data Scientist model- Sources of D
Scientists- Retention of Data Scientists- Data Visualization-Types of Data Vi
in data visualization- Data Collection, Sampling and Pre-processing- T vpes of D
Elements-Visual Data Exploration and Exploratory Statistical Analysis-Missing V
Categorization-Weights of Evidence Coding-Variable Selection-Segmentation

ata scientists- Horizontal Versus V., ertical Data
sualization -Issues in Data Visualization-Toold
ata Sources- Sampling-Types of Datq
alues-Missing Values- Standardizing Data-

ModuleNo.4: Practices of Analytics | 14

Predictive Analytics- Target Definition-Linear Regression -Lo
Vector Machines-Ensemble Methods -Multiclass  Classification Techniqucs -IE
[Analytics- Association Rules -Sequence Rules —Segmentation-Survival Analysis-
Meier Analysis-Parametric Survival Analysis-Proportional Hazards Regression-T:
Evaluating Survival Analysis Models

ModuleNo.5: Social Network Analytics

12

Metries-Social Network Learning-Relationg] Neighb
al Logistic Regression-Collective Inference_—Egoncts- Mob
c-I\lncrosofr-l\'n&glc- I"acebook

Social Network Analytics-Social Network Definitions-Social Nerwork
Classifier-Probabilistic Relational Neighbor Classifier -Relation
Analytics- Practices of analytics in - Google-General ety
[Practical Approach

Skill Development Activities:
Course teacher can identify and give the skill development activities,

gistic Regression -Decision Trees -Neural Networks -Support
valuating Predictive L\Iodels-Descriptive
Survival Analysis Meusurernent&l(aplm)”
xtensions of Survival Analysis Models-

[o)\
ilo

-Amazon, Google Analytics
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Books for Reference:

1. Big Data Black Book, DT Editorial Services,DreamtechPress,2015.

2. Big Data at Work, Thomas H. Davenport, Harvard Business Review Press, Boston,
Massachusetts,2014.

3. Analvtics in a Big Data World, John Wiley & Sons, Inc., Hoboken, New]Jersey,2014.

4. Big Data and Interner of Things: A Roadmap for smart Environments, Nik Bessis Ciprian Dobre Ldirors,
Springer International Publishing Switzerland2014
Note: Latest edition of books may be used.
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Name of the Program: Bachelor of Commerce (B.
Elective: Marketing
Course Code: COM M1 (DSE)
Name of the Course: Retail Management
Total No. of Teaching Hours

60 Hrs

No. of Hours per Week
4 Hrs

Course Credits

3 Credits

Pedagogy: Classrooms lecture, Case studies, Group discussion, Seminar & field work etc.,

Course Outcomes: On successful completion of the course, the students’ will be able to |
a) Understand the contemporary of retail management, issues, strategies and trends in Retailing. ‘

b) Utilize the theories and strategies of retail planning. :
c) DPerceive the role and responsibilities of store manager and examine the visual merchandising and its =

techniques in the present context.
d) Prioritize the factors to be considered while fixing the price in retailing.

e) Comprehend the emerging trends in Retail Industry.
Hours

Syllabus:
08

Module No. 1: Introduction to Retailing
Introduction — Meaning and Definition — Characteristics of Retailing -Functions of Retailing- Types of Retailing-

Forms of Retailing based on ownership. Retail Theories- Wheel of Retaling- Retail Life cycle- Retail Business in India.
Influencing factor- Present Indian retail scenario. International Perspective in Retail Business.

Module No. 2: Consumer Behaviour in Retail Business 10

Buying Decision Process and its Implication on Retailing — Influence of Group and Individual
Factors, Customer Shopping Behaviour, Customer Service and Customer Satisfaction. Retail Planning Process:

Factors to Consider in Preparing a Business Plan — Implementation — Risk Analysis.

16

Module No. 3: Retail Operations

Factors Influencing location of Store - Market Area Analysis — Trade Area Analysis — Rating Plan method - Site

Evaluation. Retail Operations: Stores Layout and Visual Merchandising, Stores designing, Space Planning, Inventory
_

Management, Merchandise Management, Category Management.

,T\/Iodule No. 4: Retail Marketing Mix
Product: Decisions Related to Selection of Goods (Merchandise Management Revisited) Decisions Related to

16

Delivery of Service.
Pricing: Influencing Factors — Approaches to Pricing — Price Sensitivity - Value Pricing — Markdown Pricing
g.

Place: Supply Channel-SCM Principles — Retail Logistics — Computerized Replenishment System- Corporate

Replenishment Policies.
Promotion: Setting objectives — Communication Effects - Promotional Mix.

11

Module No. 5: Impact of Information Technology in Retailing
Non-Store Retailing (E-Retailing) - The hnp;wr of Information Technology in Retailing - Integrated
Systems and Networking — EDI — Bar Coding - lilccrt‘gxlic Aticle Surveillance Elegoogic Sﬁe‘“.L ) r
Database Management System. Legal Aspects in Retailing, Social Issues in Retailing, Ethical Is;1 < in iusrrolnlz

? al Issues in Retaling

n Retailing.
I

Artificial Intelligence i
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Skill Developments Activities:
1) Identify any 10 Retail Business Stores at you Conveniences
2) Make a list of factors influence on choice of retail stores
3) Conduct a survey after sale service of any retail outlet

4) Collect the information on factors influencing on retail pricing.

| Books for Reference:
1. Barry Bermans and Joel Evans: "Retail Management — A Strategic Appm,mh PHI New Delhi,

AJ.Lamba, "The Art of Retailing", Tata McGrawHill, New Delhi,
Swapna Pradhan: Retailing Management, , TMH

James R. Ogden & Denise T: Integrated Retail Management
Levy & Weitz: Retail Management -TMH

Rosemary Varley, Mohammed Rafig-: Retail Management

Chetan Bajaj: Retail Management -Oxford Publication.

Uniyal & Sinha: Retail Management - Oxford Publications.

. Suja Nair: Retail Management

- 10 R.S Tiwari: Retail Management, HPH, New Delhi
Note: Latest edition of books may be used.

WWOWNODUEWN

21




Jhelor of Commerce (B.Com.)
am: Bachelor of C !
L t(II]SUIr):ZgCrode: COM 5.6 (\’()C?lrl()llil])t. :
; 4 actic
Name of the Course: GST-Law & Prac

, Total No. of Teaching Hours

Course Credits No. of Hours per Week
our :

l 60 Hrs

3 Credits (3+0+2) Hi

Pe S N & > o t i s. Seming JCI(] “"OIL Erc"
I SES : { SSes ; I SCUSS101 SLH]II al &
S08 ( ] oms 16(. ure C'l €S leit‘s ['u 01'1}11 (JI;L SES, (J ()Up aiscu 5 ;
daﬁovy: ASSro 5 LdSC S 5

i nts’ will be able to
Course Outcomes: On successful completion of the course, the stude
a) Comprehend the concepts of Goods and Services tax.
b) Understand the fundamentals of GST.
c) Comprehend the GST registration procedure

d) Analyse the GST Procedures in the Business.

Introducrjon-Menning and Definition of GST, Objectives, Features, ;\d\';m‘r;l‘g?s i‘ll‘lrd. I‘)isad\.';mr;lges Of' _GST, Taxes
subsumed under GST, Structure of GST (Dual Model) - CGST, SGST and IGST. GS1 Council, Composition, Powers
and Functions. CGST Act,2017-Features

e) Know the GST Assessment and its computation. ’ Hours_ﬂf\
Syllabus: [ = ‘W
Module No. 1: Introduction to GST

Module No. 2: GST Registration and Taxable Event ‘ 10

Registration under GST provision and process. Amendment and cancellation of registration, Taxable event -Supply
of goods and services-Meaning, Scope and types- composite supply, Mixed supply. Determination of time and place

of supply of goods and services. List of exempted goods and services- GST Rates on different goods and services.

Module No. 3: Valuations of Goods and Services Under GST

Introduction to Valuation under GST, Meaning and Types of Consideration:
b) Consideration not received in money c) Consideration receiv:
and services: 1) General Valuation Rules; 2) Special V.
services, imported 80ods, valuation for disc
inclusive transaction value, and exclusive djs

a) Consideration received through money
ed fully in money, valuation rules for supply of goods
P <

aluation Rules; Other cases for valuation of supply, imported
ount. Transaction Valye: Meaning ;
€

count excluded from transaction valye, P
Module No. 4: Input Tax Credit& GST Assessment

roblems on G ST

Input Tax Credit - Eligible and Ineligible Input Tax Credit
in respect of Capital Goods; Recovery of Excess T
Transfer of Input tax, Reverse C]mrge Mech
Assessment:  Self- Assessment, Summ
Profiteering-Problems on input tax credir

;‘1\ppomoqments of Credit and Blocked Credjts: Tax Credit
ss Tax Credit; Availability of "Iy Credit in speci e
,lmsnj, m,.\ nvoice, Credit and Debit Notes Retur
ary and Scrurm)'. Special p 'l“l\'ll)ilir;) f 111"“1

AN? 0 4=

al circumstances;
S, Audit in GST,
Lommerce, Anti-

TOVisions.

Module No. 5: Imports on GST

Levy and collection of customs duty-
duty -problems

o, o ! .
£00ds includeq undey Customs duypy ACIR:
S dufy -me

hods ' i
thods of y aluation of customs

and conditions for transaction value, ™\

e

Skill Deve]
i Prey

2. Writ

St Prep

4. Com
List ¢
Books for R
1. VST

2. Sathp
Publi

3. Pullas

4. TH.C.

St LTE

6. Gho
Publi

7. "RG:
Publi
8 G B:
Note



Skill Development Activities:

Prepare a tax invoice under the GST Act.

1
2. Write the procedure for registration under GST.
3. Prepare a chart showing rates of GST.

4

Compute taxable value and tax liability with imaginary figures under CGST, SGST and IGST.

5. List out the exempted Goods and Services under GST.

Books for Reference:

1. V.S.Datey, Goods and Services Taxes, Taxman.

2. SathpalPuliana, M. A. Maniyar, Glimpse of Goods and Service Tax, Karnataka Law Journal

Publications, Bangalore.

3. Pullani and Maniyar, Goods and Service Tax, Published by Law Journal, Bangalore.

4. H.C. Mehrotra and V.P. Agarwal, Goods and Services Tax.
5. H.C. Mechotra and S.P. Goyal, Goods and Services Tax.
6

Ghousia Khatoon, C.M. Naveen Kumar and S.N. Venkatesh, Goods and Services Tax, Himalaya
Publishing House, Bangalore.

\
% 7. R.G. Saha, S.K. Podder and Shruthi Prabhakar, Fundamentals of GST and Customs Act, Himalaya

Publishing House.

8. G.B. Baligar, Goods and Services Tax, Ashok Prakashan, Hubli.
Note: Latest edition of text books may be used.
Fv
D
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Name of the Program: Bachelor of Comm('erce (B.Com.)
Course Code: COM 5.6 (B) (Vocatlonal)
Name of the Course: Digital Marketing

Course Credits No. of Hours per Week Total No. of Teaching Hours
3 Credits (3+0+2) 4 Hrs 60 Hrs
\

Pedagogy: Classrooms lecture, Case studi
Course Outcomes: On successful com
a) Gain knowledge on Digital

es, Tutorial Classes, Group discussion, Seminar & field work etc
pletion of the course, the students’ will be able to

Marketing, Email marketing and Content marketing,

b) Understand Search Engine Optimization tools and techniques

€) Gain skills on creation of Google AdWords & Google AdSense

d) Gain knowledge on Social Media Marketing and Web Analytics.

e) Gain knowledge on YouTube Advertising & Conversions.
—— =/ Ham knowle

=y

Syllabus: Hour
Module No. 1; Introduction to Digital Marketing 12 i
Introduction - Meaning of Digital Marketing, Need for Digit

al Matketing, Digital Marketin
students, professional and Business Email Marketing :Importance of e-majl marketing, e-mail Marketing platforms
Creating e-mailers, Creating a Contact Management and Segmentation Strategy, Understanding e-mail Deliverability &
[Iracking e-mails, How reate Effectiv i

Open rates and CTR

Nurturing & Autom
Long-Term Conten
Value of Your Con
Content.

Module N

of e-mail, Drive leads ft
ation Content Marketing:
t Strategy, Building a Con
tent through Repurposin

om e-mail, What are opt-in lists | Develop Relationships with Lea
Understanding Content Marketing, Generating Content Ideas, Planning
tent Creation Framework, Becoming an Effective Writer » Extending th
, How to Effectively Promote Content, Measuring and Analysing You

0. 2: Search Engine Optimization (SEO)
Search Engine Optimization
Engine, kinds of traffic, Key
How Google Algorithms

10

(SEO):Meaning of SEO
"word Research & A

» Importance and Its Grow

thin recent years, Ecos
nalysis (Free and Pajd tool &

ystem of a searcl

Extension), Recent Google Updates &
‘otks On Page Optimization (OPO), Off-Page Optimization Misc SEO Tools: Googl
Webmaster Tools, Site Map Creators, Browser-based analysis tools, Page Rank ingj
links identification tools, Open site explorer, Dom !

ed . ank tools, Pinging & indexing tools, Deac
an information/who is too i

Module No. 3: Google AdWords & Google AdSense

Google AdWords: Google Ad-Words Fundamentals, Google AdWords Account Structure, Key i tes 1
Google AdWords, How to Create an AdWords account, Different Types of AdWords and > ~Cyterminologies in
process, Ad approval process, Keyword March types, Keyword fargeting & selection K
Planner, Different types of extensions, Creating location extens; ating call esfengi E
Bidding techniques — Auto, Demogmphic Targcring / Bidd: ’ Cpc~based Ci3A b‘OHil, re
Google Analytics Individual Qualification (GAIQ), Google : Uﬂde)rst . ase
+ fimitations, Learning which situations are best for using AdSe : anding
Displaying ads on a website, Configuring channels and ad s ;
dashboard, Running AdSense reports and custom re orts, Expo

Module No. 4: Social Media Marketing (SMM)

» Creating new ad units,
, Reviewing the AdSense
ayee and account settings.
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Social Media Marketing (SMM) Facebook Marketing, ‘I'witter Marketing, LinkedIn Marketing, Google plus Marketing,
ouTube Marketing, Pinterest Marketing, Snapchat Marketing, Instagram Marketing, Social Media Auromation Tools]
Social Media Ad Specs The ROI in Social Media Markering, ‘T'ools and Dashboards, Reputation management. You'l.'ubc
|Advertising (Video Ads): YouTube advertising? ,\Why should one advertise on You'l'ube? , Creating You'l'ube campaigns)
Choose the audience for video ads, Instream ads, In video ads, In-search ads, In-display ads, Mcasuring your You'l'ubd
' hd performance, Drive leads and sales from You'lube ads Conversions: Understanding Com"crsi(m 'I'r:nc’king, Types of
' |Conversions, Setting up Conversion Tracking, Optimizing Conversions, Track offline conversions, Analysing conversion
' |data, Conversion optimizer.
Module No. 5: Web Analytics

Web Analytics: The need & importance of Web Analytics, Introducing Google Analytics, The Google Analytics layour |
Basic Reporting, Basic Campaign and Conversion Tracking, Google Tag Manager, Social Media Analytics, Social CRﬁ
& Analytics, Other Web analytics tools, Making better decisions, Common mistakes analysts make.

10

Skill Development Activities:

(i List out the key digital marketing activities.
2. Develop E-content on digital marketing.
3. List out the core features of CRM and retention programmes

$4. Identify the metrics used in digital marketing.

Books for Reference:

1. Understanding DIGITAL Marketing, Marketing strategies for engaging the digital generation : Damian Ryan
& Calvin Jones

2. The Art of Digital Marketing: The Definitive Guide to Creating Strategic By Ian Dodson
3. Internet Marketing: a practical approach By Alan Charlesworth
4. Social Media Marketing: A Strategic Approach By Melissa Barker, Donald I. Barker, Nicholas F. Bormann,

Krista E Neher
5. Note: Latest edition of text books may be used.

)
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B.com Regular- VI SEMESTER

Name of the Program: Bachelor of Commerce (B.Com.)
Course Code: COM 6.1 (DSC)
Name of the Course: Advanced Financial Management

Course Credits No. of Hours per Week

Total No. of Teaching Hours
4 Credits 4 Hrs 60 Hrs
Pedagogy: Classrooms lecture, Case studies, Tutorial Classes, Group discussion, Seminar
& field work etc.,

Course Outcomes: On successful completion of the course, the students’ will be able to
a) Understand and determine the overall cost of capital.

b) Comprehend the different advanced capital budgeting techniques.
¢) Understand the importance of dividend decisions.

d) Evaluate mergers and acquisition. jwﬂ‘
e) Understand the ethical and governance issues in financial management.
Syllabus:

Hours
Module No. 1: Cost of Capital and Capital Structure Theories 14
Cost of Capital: Meaning and Definition —

Significance of Cost of Capital — Types of Capital — Computation of Cosi
of Capital — Specific Cost — Cost of Debt — Cost of Preference Share Capital — Cost of Equity Share Capital —
Weighted Average Cost of Capital — Problems.

Theories of capital structures: The Net In

come Approach, The Net Operating Income Approach, Traditional
Approach and MM Hypothesis — Problems.

Module No. 2: Risk Analysis in Capital Budgeting

Risk Analysis — Types of Risks — Risk and Un
Rate Approach — Certainty Equivalent Appro
and Co-efficient of Variation — Decision Tre

14
certainty — Techniques of Measuring Risks —Risk adjusted Discount

ach — Sensitivity Analysis - Probability Approach - Standard Deviation
e Analysis —Problems. .
Module No. 3: Dividend Decision and Theories

Introduct'io.n - Divid'end Decision‘s: Meaning - Types of Dividends — Types of Dividends Polices — Sienificance of
Stable Dividend Policy - Determinants of Dividend Policy; Dividend Theories: Theories of RCIC\’}U]GC — Wialter’s
Model and Gordon’s Model and Theory of Itrelevance — The Miller-Modigliani A

IM) Hypothesis - Problems.

14

Module No. 4: Mergers and Acquisitions

10
Meaning - Reasons — Types of Combinations - Types of Merger — Motives
— Financial Evaluation of 2 Merger - Mer

es. and Benefits of
aluz Merger Negotiations — Leverage buyour, M
Meaning and Significance of P/E Ratio. Problems on Exchange Ratios base
and Market Value Approach and Impact of Merger o \

VEPS Market Price

Merger
anagement Buyout

d on Assers 1\ppr0nch, Earnings ;\ppronch
and Market capitalization. -

Module No. 5: Ethical and Governance Issues

Introduction to EFhical and Qovemance Issues: Fundameny Princi “thical Tsenec G o
Agency Relationship, Transaction Cost Theory, Governance Structures an(i 1;()1' 3 SSU?S e
Purpose and Content of an Integrated Report. €t¢s, Social and Ey

ancial Management,
wironmental Issues

\

B
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Skill Development Activities:

Visit an 0rganization in your town and collect dara about the financial objectives.

specific cost and Weighted average cost of
merger reported in business magazines.

Case analysis of some live
Meet the financial manager of any company, discuss ethical issues in financial management.

1.
2. Compute the
3
4

5. Collect the data relating to dividend policies practices by any two companies.

capital of an Organization, you have visited.

. S N Maheshwari, Principles of Fin
_ Chandra & Chandra D Bose, Fundamentals of Financial Management, PHI, New Delhi.

Books for Reference:
_ 1M Pandey, Financial management, Vikas publications, New Delhi.

. Abrish Guptha, Financial management, Pearson.

Khan & Jain, Basic Financial Management, TMNH, New Delhi.
ancial Management, Sulthan Chand & Sons, New Delhi.

B.Mariyappa, Advanced Financial Nanagement, Himalaya Publishing House, New Delhi.
Ravi M Kishore, Financial Management, Taxman Publications
Prasanna Chandra, Financial Management, Theory and Practice, Tata McGraw Hill.

Moneycontrol.com

Note: Latest edition of text books may be used
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Name of the Program: Bachelor of Commerce (B.Com.)
Course Code: COM 6.2 (DSC)

Name of the Course: Income Tax Law & Practice — II

Course Credits

No. of Hours per Week

Total No. of Teaching Hours

4 Hrs

60 Hrs
Pedagogy: (|

assrooms lecture, C

ase studies, Tutorial classes, Group discussion, Seminar & field work etc.,

Course Outcomes: On succ

essful com
and the procedure for co
Understand the prov

¢} Comprehend the

a)  Underst

pletion of the course, the students’ will be able to
b)

mputation of income from business and Profession.
1sions of capital gains.

sources of income under the income from other source.

d)  Demonstrate the computation of total income of an Individual.

e)  Comprchend the assessment procedure and to know the power of income tax authorities.
Syllabus: Hours
Module No. 1 Profits and Gains of Business and Profession 20
Introducrion—;\-lc;ming and definition of Business, Profession and Vocation. - Expenses Expressly allowed -
Expenses Expressly Disallowed - Allowable losses - Expressly disallowed expenses and losses, Expenses
allowed on payment basis. Problems on computation of income from business of a
Problems on compurtation of inc

sole trading concern -
come from profession: Medical Practitioner -

Advocate and Chartered

Accountants.

Module No. 2: Capital Gains

10
Introduction - Basis for charge - Capital Assets -
gains — Short term capital gain and Long term capit

and 54G. Problems covering the above sections.

Types of capital assets — Transfer - Computation of capital
al gain - Exemptions und

er section 54, 54B, 54EC, 54D, 54F,

Module No. 3: Income from other Sourceg

and cum-inte

l 10
Introduction - Incomes taxable under Head income other sources — Securities - Ty
for Grossing up. Ex-interest

pes of Securities Rules
ons - Computation of

rest securities. Bond W
Income from other Sources.

ashing Transacti

Module No. 4:

Introduction — Provisions of Set off and Carry Forward of Losses (Theory only) - Computation of Total Income
and tax liability of an Individual under old tax regime and new tyx regime 115BAC

Module No. 5: Assessment Procedure and Income Tax Authorities;

Introduction - Due date of filing returns, Filin

Assessment, Permanent Account Number -

quoting of PAN is compulsory. Income T
<

g of returns by diffe
Meaning, Procedure
ax Authorities thej, p

rent assesses, E- filling of feturns, Types of
for obtaining PAN

and transactions were
owers and duties.
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Skill Development activities:
1.

Visit any chartered accountant office and identify the procedure involved in the compuration of

income from profession.

List out the different types of capital assets and identify the procedure ivolved in the computation of
tax for the same.

tax from other sources and critically examine

List out the steps involved in the computation of income

the same.
Identify the Due date for filing the returns and rate of taxes applicable for individuals.

Draw an organization chart of Income Tax department.

Books for Reference:
Mehrotra H.C and T.S.Goyal, Direct taxes, Sahithya Bhavan Publication,Agra.

Vinod K. Singhania, Direct Taxes, Taxman Publication Private Ltd, NewDelhi

N

vk

o

Gaur and Narang, Law and practice

of Income Tax, Kalyani Publicat Ludhiana.

Bhagawathi Prasad, Direct Taxes.
B.Mariyappa, Income tax Law and Practice-II, Himalaya Publishing House. Delhi.s
Dr. Saha, Law and Practice of Income Tax, Himalaya Publishing House. 7.Income tax

department web site:www.iN1CoMmMetax.gov

inNote: Latest edition of text books may be used.

= e
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Name of the Program: Bachelor of Commerce (B.Com.)
Course Code: COM 6.3 (DSC) .
Name of the Course: Management Accounting

Course Credits No. of Hours per Week Total No. of Teaching Hours
4 Credits 4 Hrs _ 60 Hrs

- I Eeistion: Sems ¢ field work etc.
Pedagogy: Classrooms lecture, Case studies, Tutorial Classes, Group discussion, Seminar & field « )

Course Outcomes: On successful completion of the course, the students’ will be able to

a) Demonstrate the significance of management accounting
b) Analyse and inte1pret the corporate financial statements |
¢) Compare the financial performance of corporate through ratio analysis.
d) Understand the latest provisions in preparing ¢
e) Comprehend the significance of m
B Review and Governance.

Syllabus:

in decision making.

¥ using various techniques.

ash flow statement. -

anagement audit and examine the corporate reports of Management

Module No. 1: Introduction to Management Accounting 12

Introduction — Concept — Meaning and Definition - ;
between Financial Accounting,

Management Accounting - Mana

gnificance - Scope - Objectives and Functions - Difference
Cost Accounting and Management Accounting - Advantages and Limitations of
gement Accountant: Role and Functioss of Management Accountant.

Module No. 2: Financial Statements Analysis and Iﬁterpretation

14

Introduction — Meaning and Nature of fin
financial statement. Analysis and interpr
Techniques of Financial

ancial statements - Limitations of financial statements -
etations- Meaning and definition of
Analysis- Comparative Statements, Common Size St

Module No. 3: Ratio Analysis

Essentials of a good
Financial of analysis, types of analysis,
atements and Trend Analysis - Problems,

14

Introduction - Meaning and Definition of Ratio Anal
Liquidity ratios: Current ratio, Liquid ratio
ratio and Capital gearing ratio - Earning per
- Net profit ratio — Operating ratio, and O
turnover ratio Debt collection period - Cre

per share and Price Earnings Ratio. Probl
Accounting Ratios.

Module No. 4: Cash flow Analysis

ysts, Uses & Limitations of R
and Absolute liquid ratio; Solvency
share and return on capital employed;
perating profit ratio. Turnover ratios:
ditors turnover ratio -Debt
ems on Ratio Analysis -

atio Analysis — Classification of ratios:
ratios: Debt equity ratio, Proprictary|
Profitability ratios: Gross profit ratio

Inventory turnover ratio - Debtors
payment period, Assets turnover ratio, Earnings
Preparation of financial statements with the help of

12

Introduction- Meaning and Definition, Merits
Provisions of Ind AS 7. Procedure of cash flo
flows, Preparation of cashflow statement as

and Demerits, differences hetw
W statement Concept of ¢
per Ind AS 7 (Indirect mer

Module No. 5: Management Audit & Reports on Management

cen Fund flow and cash flow
ash and cash equivalent. (]
hod only). Problems,

Statements.
assification of Cash

08
Introduction — Meaning —Nature — Scope - Importance — Nee - Obje

between Financial Audit and Management Audit - Steps involved in Man
Review and Governance: Introduction - Report of Board of Directors -
Report on CSR — Business Responsibility Report —

ctives of Management audit - Differences
agement Audir, Reports on Management

c Management discussion analysis- Annual
Orporate Governance Report — Secretarial Audit Report.
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Skill Development Activities:

1

5.

Meet Management accountant and discuss his role in deciston making 1n an Enterprise.

Collect financial statements of any one corporate entity for two year and prepare a comparative statement
and analyse the financial position.

Collect financial statements of any one corporare entity, analyse the same by using ratio analysis

Meet the management accountant; discuss the steps involved in management audit.

Collect reports of any two corporate, analyse the management review and governance of the same.

Books for Reference:

1.

o \n &

7.

Study Materials of ICAT on Management Accounting (Updated)
Study Materials of ICMAT on Management Accounting

Charles T. Horngren, Gary L. Sundem, Dave Burgstahler, Jeff O. Schatzberg, Introduction to Management
Accounting, Pearson Education.

B Mariyappa Management Accounting Himalaya Publishing House New Delhi
Khan, M.Y. and Jain, P.K. Management Accounting. McGraw Hill Education.

Arora, M.N. Management Accounting, Vikas Publishing House, New Delhi

Maheshwari, S.N. and S.N. Mittal, Management Accounting. Shree Mahavir Book Depot, New Delhi.

Note: Latest edition of text books may be used.
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gramme: Bachelor of Commerce ( B.Com)

= |

Name of the Pro .
Elective 2: Accounting

Course Code: COM A2 (DSE)S T

. Indian Accounting Standards- |

Name of the Course: Indian Ac g b Teaching Flom

Course Credits No. of Hours per Week

60 Hrs -

(310+2) 04Hrs 3
C

3 Credits

= o — ~ : ion. Semt : field work etc.
edagogy: Classrooms lecture, Case studics, '1 utorial Classes, Group discusston, Seminar & >

P

Course Outcomes: On successful completion of the course, the students’ will be able to

a) Understand the preparation of consolidated financial statements as per Ind AS

b) Understand the disclosures in the financial statements
c) Understand the latest provisions of measurement-based accounting policies.

d) Comprehend the Accounting and Reporting of Financial Instruments

Syllabus

e) Analyse the Revenue based accounting standard.
Fove |
14 -y

Module-1 Consolidated & Separate Financial Statements of Group Entities

Steps in Preparation of consolidated Financial

Meaning and Definition- Holding Company and Subsidiary Company, .
argain Purchase Calculations

Statements, Capital profit, Revenue profit, Non-controlling Interest and Goodwill or B
as per Ind AS 103. Problems on Consolidated Financial Statements (as per Ind AS 110)-

Joint Arrangements (Ind AS 111)-Scope-Assessment- Types of Joint Arrangements (Theory only)-

Investment in Associates and Joint Ventures (Ind AS 28)- Scope-Significant Influence-Equity Method (Theory only)-

Separate Financial Statements (Ind AS 27) -Scope- Preparation and Presentation of Separate financial Statement

Module No. 2 Disclosures in the Financial Statements (Theory only)

(Theory only)
[ 2

Related party disclosures (Ind AS 24)-Scope-Definitions- Understanding relationship between reporting entity and
a person/other entity- Related party transactions- Disclosure of related party transactions
Earnings per Share (Ind AS 33)-Scope- Definitions — Measurement- Basic earnings per share- Diluted earnings per

share-Presentation-Disclosures
Operating Segment (Ind AS 108)-Scope-Definitions- Discontinued operations -Disclosures

M

odule No. 3 Measurement Based on Accounting Policies 12

The Price- Fair Value at Initial Recognition-Valuation Techniques-Disclosures

Accounting Policies, Changes in Accounting Estimates and Errors (Ind AS 8)-Scope- Definitions- Accounting’ A
Policies- Changes in Accounting Policies-Changes in Accounting Estimates-Errors — Disclosures of Changes in

Accounting policies
Events after the reporting Period (as per Ind AS 10)- Scope-Definitions-Types of Events- Disclosure require as per

Ind AS 10
Fair Value Measurement (Ind as 113)-Scope-Definitions- Unit of Account-The Transaction- Market Participants-

Module No. 4 Accounting and Reporting of Financial Instruments

12

g~

Presentation of Financial Instruments (Ind AS 32) — Meaning, Financial Assets, Financial Liabilities - Presentation
Recognition and Measurement of financial Instruments (Ind AS 39) — Initial and Subsequent Recognition and
measurement of Financial Assets and Financial Liabilities, De-recognition of Financial Assets and Financial
Liabilities- Disclosures of Financial Instruments (Ind AS 107)

Module No.5 Ind AS on Items impacting the Financial Statements- Ind AS 12 Income Tax 10

|

Introduction, Scope, Important definitions, Tax Expense-Current Tax-Deferred tax Curcent tax: Recognition
s ~ - T4 Y
Measurement & Accounting of currenr tax effects, Deferred tax: Determine the tax rate(law), Measuremenb
. . - ; .. ~ I d
Recognition and Accounting of deferred tax, Practical Application-Deferred tax arisinpiErom 4 busine’ss ombination
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gkill Development Activities:
1. Prepare consolidated Bal
2. Justfy any five disclosures of Ind AS.
3. Enumerate accounting policies of any
4. Enlist the compliance requirements of In

Books for Reference:

1.

O 1A wWN

ance sheet with imaginary figures.

d AS disclosed in the Notes to Accounts in

fwo companies.
Annual Reports.

Institute of Chartered Accountants of India
iyappa, Indian Accounting Standards, HPH
Commercial Law Publishers

Study material of the
Anil Kumar, Rajesh IKumar and Mar
Miriyala, Ravikanth, Indian Accounting Standards Made Easy,
Dr.A.L.Saini IFRS for India, , Snow white publications.

CA Shibarama Tripathy Roadmap to IFRS and Indian Accounting Standards

Ghosh T P, IFRS for Finance Executives Taxman Allied Services Private Limited.

: Latest edition of text books may be used

‘L Note
L

)

’ﬁmmi
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lor of Commerce (B.Com.)

Name of the Prograny: Bache
Elective 2: Finance

Course Code: COM 12 (DSE)
Name of the Course: Investment Man

Course Credits No. of Hours per Week

agement
Total No. of Teaching Hours

3 Credits 4 Hrs

edagogy: Classrooms lecture, Case studies, Group discussion, Seminar & field work etc.,

C : :
ourse Outcomes: On successful completion of the course, the students’ will be able to

a) Understand the concept of investments, its features and various instruments.
b) Comprehend the functioning of secondary market in India.

¢) Underline the concept of risk and return and their relevance in purchasing
d) Tllustrate the valuation of securities and finding out the values for purchase

e i g it
) Dem(?nstrate the fundamental analysis to analyse the company for purchase and sale ot securtics and
technical analysis for trading in the share market.
A

and selling of securities.

and sale of securities.

Hours

10

Syllabus:

Module No. 1: Concept of Investment

IIltIOdllCU()n = ]ll\esﬂlle]ll. [“l[ll)ll (] l L,conom V l 1 ve ment l]l&(fsllll(tlll {“l(l SI)(ECII]&U()II l eatures
t S, con 1C VS mna Clal Iﬂ St > 5 a
()f a oood mvestment In.‘ estment P[O €ss. Flll n al n ments: I Ile’ I Il\e mstrument 1t 1 i Il\

Module No. 2: Fundamental Analysis 12

Fundamental analysis-EIC Frame Work, Global E - i i
and Company Analysis. ’ conomy-, Domestic Economy, Business Cycles, Industry Analysis
Module No. 3: Technical Analysis

12

Technical Analysis — Concept, Theories- Dow Theory, Eli

ysts - PL, ry, Eliot wave theory. Charts-Ty :
Patterx'ls. Matbemamcal Indicators — Moving‘averages, ROC, RSI, and?\larkgtl t;fﬁgizr;rfeﬂ\il. ‘Tllzd T.lex_ld Reversi
B'e_hawouml Finance: Random .\valk and Efficient Market Hypothesis, Forms of Mark ¢ o " Market I:t‘h‘cu\nc_\.- ;l{ld
different forms of market efficiency arket Bthiciency, Empirical test for

Module No. 4: Risk & Return
12

isk L i ; - .
Risk and Reruzn Concepts: -0oncept of Risk, Types of Risk- Systematic tisk, Unsystematic risk, Calculati d
ForHle sk, Calculation of Risk an

] 1 R(‘mrn- I“‘{l)e( e erurns Of a p t Y « € D L
‘ 0O1 1()111) ( : ll(:lll “l()“ ()t I ()11f0110 1{1 an 1 {
t (l ret ;l\ angd l emurn

5: Portfolio Management o

Module No.

14
q
cton of securities and
) . - - - 23
Portfolio Performance

Portfolio Management: Meaning, Need, Objectives, process of P
Portfolio analysis. Constructon of optimal portfolio using Shar

evaluation (Theory only).

- —
_

ortfolio management, Sele
) ¥ 5
pe’s Single Index Model




Skill Developments Activities:
1. Collect and compare the data on financial instruments selected for investment from any five investors.

2. Open Demat account, learn how to trade i stock market and submit the report on prospectus and challenges of
stock trading.

3. Discuss with investors on systematic and unsystematic risk analysis, submit report on the same.

4. Calculate the intrinsic value of any five bonds listed on BSE / NSIi, making necessary assumptions.

5. 5. Summarise the parameters of ‘Economy Analysis’ of any five countrics and give your inference.

Books for Reference:
1. Bodie ZVI, Kane Alex, Marcus ] Alan and Mohanty Pitabas., Investments, Tata McGraw Hill Publishing
Company Limited, New Delht. .

2. Sharpe F. William, Alexander ] Gordon and Bailey V Jeffery, Investments, Prentice Hall of India Private
Limited, New Delhi.

3. Fischer E Donald and Jordan ] Ronald., Security Analysis and Portfolio Management, Prentice Hall of
India Private Limited, New Delhi.

4. Kevin S., Portfolio Management, PHI, New Delhi.

Punithavathy Pandian, Security Analysis and Portfolio Management, Vikas Publishing House Private
Limited, New Delh:.

s

6. Prasanna Chandra, Investment Analysis and Portfolio Management, Tata McGraw Hill Publishing
Company Limited, New Delhi.

Note: Latest edition of text books may be used.
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Name of the Program: Bachelor of Commerce (B.Com.)
Elective 2: Human Resource
Course Code: COM H2 (]?SE) - Place
Name of the Course: Cultural Diversity at Wor fllNo o
Course Credits No. of Hours per Week Total No. g

60 Hrs
3 Credits 4 Hrs

- : - Qi s r f1 ork etc.
Pedagogy: Classrooms lecture, Case studies, Group discussion, Seminag & field w ’

’ will be able to
Course Outcomes: On successful completion of the course, the students’ W
a)

b)
c)

- Ccc]: 1+r’?
- : . 1 ) versity .
Understand, interpret question reflect upon and engage with the notion ot di 3
Recall the cultural diversity at work place in an organization.

SUPDOrt the business case for workforce diversity and mnclusion.

d) Identify diversity and work respecting cross cultural environment.

e) Assess contemporary organizational strategies for managing workforce diversity and inclusion.
Syllabus: Houg '
Module No. 1: Introduction to Diversity 10 ‘

Introduction to cultural diversity in organizations,
Advantages of Diversity, Identifying characrer
Understanding the nature of Div

Livolution of Diversity Management, Over View of Diversity,
stics of diversity, Scope, Challenges and issues in diversity management,
ersity — Cultural Diversity — Global Organizations- Global Diversity.
Module No. 2: Exploring Differences , Skills and Competencies

14

Ditference and power: Concepts
ppression. Skills and competencies for multicultural teams and
ange for diversity and inclusion, Diversity Strategies. Creating

Introduction -Exploring our and others' differences, including sources of our identity.
of prejudice, discrimination, dehumanization and o
workplaces/ Organizational assessment and ch
Multicultural Organisations

Module No. 3: Visions of Diversity

12
Models and visions of diversity in society and organizations: Justice, fairness, and group and individual differences.
Cross-Cultural Management: Meaning and Concepts, I'r;

ameworks in Cross-
Module No. 4: Cross Cultural Management

| 1
Cultural Management: Kluckhohn and Strobeck framework, Hofstede’s Cultural Dimensions Trompenaars’s
Dimensions, Schwartz Value Survey, GLOBE study.
Module No 5: Recent Trends in Diversity Management o ‘
Emerging workforce trends—Dual-career couples—Cultural 1ssues in intern

atonal working on work-life balance—
rends: Impact on divers;
anagement in IT org

L=

Managing multi-culrural teams: Issues and challenges, Glol
Social psychological perspective on workforce diversity, 1
Issues in Workplace Diversity.

Skill Development Activities:
Visit any MNCs, identity and report on the cultural diversity in
Intemct' and List out the ways in which dehumanization done
Interact with HR Manager o'f any MNCs, Ck:pl()n'e and &
Explore the benefits of m'ulrl-gulrural ()rg;ll‘llZ:l-tion&
Examine and report on diversity management in sele

;.11 dcn_nogmphic t ty management,
)1\'01’51(\' M |

anizations Contemporary

an organization.
n public/ private secto

. I organization.
Porton cross cultyry] m

ﬂﬂﬂgement

AT i o

ctIT Organizations,
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Books for Reference:

1. Bell, M.P. (2012). Diversity in organizations (2nd Lid.). Mason, OI: Cengage.

2. Harvey, C.P. & Allard, M.J. (2015). Understanding and managing diversity:
3. Readings, cases, and exercises (6th Ld.). Upper Saddle River, NJ: Pearson.
Note: Latest edition of text books may be used.
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Name of the Program: Bachelor (')f Commerce (B.Com.)
‘ Elective 2: Information system
Course Code: COM 12 (DSE) .
Name of the Course: Human Resource AnarlI)‘rtlt:? T (T s e
Course Credits No. of Hours per Week otz .

60 Hrs
3 Credits 4 Hrs

- - ) 3 sion. Seminar & field work etc.,
Pedagogy: Classrooms lecture, Case studies, Tutoial Classes, Group discussion, ‘

: ’ wi le to
Course Outcomes: On successful completion of the course, the students’ will be ab

a) Understand the role of Analytics in Human Resource.

b) Identify a list of HR metrics relevant to an organization’s mission or goals.

c) Apply best practices for using HR analytics to support making data-driven decisions.

d) Demonstrate the use of Analytical techniques to analyse and interpret HR data
Syllabus: Hours
Module No. 1: HR Decision-making and HR Analytics 12

Introduction — HR decision making — importance and significance of HR analytics — benefits of HR analytics — Steps

to implement HR analytics — HR analytics and changing role of HR managers — aligning human resources to business
through HR analytics — HR analytics framework and models — LAMP Framework.
Module No. 2: HR Business Process

12

Statistics and statistical modelling for HR research and HR decision-making — HR research tools and techniques — data

analysis for human resources — parametric and non- parametric tests- HRIS for HR decision-making — HR metrics —
recruitment metrics — metrics for training and development function — HR scorecard — HR dashboard

Module No. 3: Forecasting and Measuring HR value propositions with HR analytics

10
Value proposition and HR decisions — Sustainability in HR decisions — HR optimization through analytics —
Predictve HR analytics
Module No. 4: HR Data Analytics 14
HR data and data quality — data collection — big data for human resources — transforming HR data into HR information
— HR reporting — HR report visualization — performing root cause analysis — datafication of human resources, Excel
exercises: Preparing to Build Your Balanced Scorecard, Developing Executive and O erational D gy |
Talent Pools with High Rates of P ashboards, Pivota
Voluntary Turnover: Voluntary Turnover, Involuntary Turnover, For-Cause Dismissals, and Layoffs
Module No. 5: HR Analytics and Productive Modelling - £ kel =
Different phases of HR analytics and predictive modelling — data and information for HR nred:ore - .
solutions — predictive analytics tools and techniques — understanding future human resoupri:fzcshmv\e T ysissoivag

Skill Development Activities:
1. Draft a procedure for implantation of HR analytics
2. List out various statistical tools in HR analytics,
3. List out the HR activities for the sustainable trained workforce,
4. List ourt the HR analytics rools to improve the business,

I
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Bo

oks for Reference:

1. Dipak I\‘umm‘ Bhattacharya, HR Analytics: Understanding Theories and Applications, SAGE
publications, 2017

7. Ron Person, Balanced Scorecards & Operational Dashboards with Microsoft Fxcel, Wiley
Publications. ’

3. Jac Fitz-enz, The New HR Analytics- Predicting the Economic Value of Your Company’s Human Capital

Investments, AMACOM.
4. Jac Fitz-enz ,John R. Mattox I, Predictive Analytics for Human Resources, Wiley & SAS Business Series.

3. Note: Latest edition of text books may be used.
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m: Bachelor of Commerce (B.Com.) ]
F\ Nimeorte Progll;:llccrivc 2 - Markenng N
Coursel Code: COM .1\12. (DTI.;) e
Name of the Course: Customer Relationsil e e -
Course Credits No. of Hours per Week ' =
\ e 4 Hrs
ninar & field work etc., |

< ' sjo1, Set
= . cses. Group discussion, ¢
Pedagogy: Classrooms lecture, Case studies, Tutorial Classes, Groy|

ill be able to
Course Outcomes: On successful completion of the course, the students will

a) Understand the concept of CRM

b) Analyze the CRM link with the other aspects of marketing.

©) Understand the Role of CRM in the performance of the company.
d) Understand the CRM models in service industry.

¢) Comprehend the different issues in CRM

Syllabus: Hours "

Module No. 1: Evolution of Customer Relationship 12

Introduction - CRM- Definition, Emergence of CRM Practice, Factors responsible for CRM growth, CRM process,
framework of CRM, Benefits of CRM, Types of CRM, Scope of CRM, Customer Profitability, Features Trends 11 CRM
, CRM and Cost-Benefit Analysis, CRM and Relationship Marketing,

Module No. 2: CRM Concepts 12

Introduction - Customer Value, Customer Expectation, Customer Satisfaction, Customer Centricity, Customer
Acquisition, Customer Retention, Customer Loyalty, Customer Lifetime Value. Customer Experience Management,
Customer Profitability, Enterprise Marketing Management, Customer Satisfaction Measurements, Web based
Customer Support.

Module No. 3: Planning for CRM 14

Introduction -Steps in Planning-Building Customer Centricity, Setting CRM Objectives, Defining Data Requirements,
Planning Desired Outputs, Relevant issues while planning the Outputs, Elements of CRM plan, CRM Strategy: The
Strategy Development Process, Customer Strategy Grid.

Module No. 4: CRM Planning and Implementation [ 12

Introduction - Issues and Problems in implementing CRM, Information Technology tools in CRM, Challenges of CRM| |
Implementation. CRM Implementation Roadmap, Road Map (RM) Performance: Measuring CRM performance, CRMF
Metrics. :

Module No. 5: CRM and Marketing Strategy i

Introduction - CRM Marketing Initiatives, Sales Force Auromation, Campaign Management, C

sy TS LIOEEE . ook 3 all Centres. Practice
of CRM: CRM in Consumer Markets, CRM in Services Sector, CRM in Mass Markets, CRM in M

:mufacruring Sector.

Skill Development Activities:

1. List out the CRM programs in banks.

2. Conduct online survey on customer safisfaction of insurance products of any company
- £ « 7.

3. List out the CRM activities of Retail telecommunication outlet.

4. Interact with five call centre employees on CRM strategies to maintain the ¢

ustomer relationship. _J
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=

g for Reference:

[rancis Buttle, Stan Maklan, Customer Relationship Management: C
Routledge Publishers, 2015

Kumar, V., Remnartz, Werner Customer Relationship Management Concept, Strategy and Tools, 1st edition,

\‘prin(rcr Texts, 2014.

. Jagdish N.Sheth, Atul Parv ratiyar&G. Shainesh, “Customer Relationship Management”, Emerging Concepts,

T ools and Application”, 2010, TMH

Dilip Soman & Sara N-Marands,” Managing Customer Value” 1st edition, 2014, Cambridge:

Alok Kumar Rai, “Customer Relationship Management: Concepts and C ases”, 2008, PHI.

Ken Burnett, the Handbook of Key “Customer Relationship Management”, 2010, PearsonEducation:

Mukesh Chaturvedi, Abinav Chaturvedi, “Customer Relationship Management- An Indian Perspecm'e ,
2010 Excel Books, 2nd edition
Note: Latest edition of text books may be used.

oncepts and Technologies, 3rd edition,
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Name of the Program: Bachelor of Commerce (B.Com.)
a =1

Course Code: COM 6.6 (Vocationﬂ.l ?ziu"ls and Filing of ITRs
Name of the Course: Assessment of Persons other than Individus

i ours
W IOtﬂl No. Of )| eachmo H S
i No. of Hours per \ eek § =

60 Hrs
3 Credits (3+0+2) 4 Hrs

' mnar & otk etc.
i g i minar & field work etc.,
Pedagogy: Classrooms lecture, Case studies, Tutorial Classes, Group discussion, Se

Course Outcomes: On successful completion of the course, the students’ will be able to
a) Understand the calculation of Depreciation and allowance N
b) Comprehend the assessment of partnership Firms and determine the tax liability.
c) Comprehend the assessment of corporate entities and determine the tax lLiability.

N R . . CAFTTR I T i1th the
d) Liquip with understanding of intensive knowledge on analysis of all forms of I'TR Forms along with t

Overview I'TR Forms and e-filing.

Syllabus: Hours

Module No. 1: Depreciation and Investment Allowance 08

lntroducrion-l\lcaxﬁng of De

preciation, Important points regarding depreciation, Conditions for allowance of
Depreciation, Asse

. . . . . 2 5§ (g P re ~o P . .
ts eligible for depreciation, important terms for computation of depreciation allowance. Problems

Module No. 2: Assessment of Partnership firms 12

— — , . : S, T
Definition of Partnership, Firm and Partners — Assessment of Firms (Section 184) — Computation of Firm’s Business

Income — Treatment of Interest, Commission, Remuneration received by partners (Sec 40b). Presumptive taxation

(44AD) Problems on Computation of total income and tax liability of firms (Use of available software package for
computation of tax liability, Related Forms and Challans)

Module No. 3: Assessment of Companies.

16
Introduction-Meaning and Definition of Company-Types of Companies under Income tax Act — Problems on

computation of total income of companies- Including Minimum Alternate Tax (115]B)Applicable Deductions u/s
SOTA, 801B, 801C, 80G - Problems on Computation of Tax Liability (Use of available Software Package)

Module No. 4: Tax Under E-Environment

12

problems on Advance Tax and TDS|]
Module No. 5: Filing of Income tax returns (ITR) |

Advance Tax Sections-Tax Deducted at Source (TDS)- online payment of tax-

12

Filing of Income tax returns (ITR) as per IT Act — Types income tax return forms- benefit of filing ITR- different
sections of I'TR returns- document required to filing ITR —form16 - 26AS & AlS significance returns- E-filing of
return on Income Tax Portal, Verification of ITR. Problems on Section 234(A) 234(B) 234(c)
Skill Development Activities:

1. Prepare a chart showing rates of depreciation for different assets.

2. Calculate the Eligible Remuncration to working partners as per Income tax rules witl, imaginary f

3. Narrate the procedure for calculation of Book Profit. ginary igures.

4. Students should able ro e-file and understand ITR forms,

5. Any other activities, which are relevant to the course
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oks for Reference:

Vinod K Singhania — “Direct Taxes - Law and Practice”, Taxmann Publications
H C Mehrotra and Goyal, “Direct Taxes”, Sahitya Bhavan Publications

Gaur and Narang ; Direct Taxes, Kalyani Publishers

Rajiva S. Mishra —Direct & Tndirect Tax 5. Santhil&Santhil : Business taxation.

B.Martyappa Business Tax Himalaya Publication House. New Delht.
Note: Latest edition of text books may be used.

o N

mml Y
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Name of the Program: Bachclor of Commerce (B.Com.)
Course Code: COM 6.6 (B) (Vocational 2)
Name of the Course: E-Commerce

Total No. of Teaching Hours
60 Hrs

Course Credits No. of Hours per Week
3 Credits (3+0+2) 4 Hrs

Ped"lo ™ : s
420 M QQ1 . . - s e % ’ y v '
gogy: Classrooms lecture, Case studies, Tutorial Classes, Group discussion, Seminar & field work etc.,

Course Outcomes: On successful completion of the course, the students’ will be able to
a) Comprehend the concepts of E-commerce
b) Understand the e-retailing benefits
C) Analyse the benefits of EDI
d) Understand the issues of Cyber security

\
Syllabus:
Myd S Hours
odule No. 1: E-commerce and its Technological Aspects s

Overview of .

ot developments i ‘mati - ) 3 . -

Electronic Market EIIZ T ]; Information Technology and Defining E-Commerce: The scope of Ecommerce,

2 gencric fram , N fcnomc ata Interchange, Internet Commerce, Benefits and limitations of E-Commerce, Produce
mew N 5 - A O [ . ~ .

At hireon, vork tor E-Commerce, Architectural framework of Electronic Commerce, Web based E-Commerce

Module No. 2: Consumer Oriented E Commerce 12

E-Retailing. Tradic - -
ra . . 11t 4
tailing, dl_rfonal retatling and e-retailing, Benefits of e-retailing, Key success factors, Models of E-retailing
Features of e-retailing. e-services: Categories of i v g i : &
o : - Lategories of e-services, Web-enabled services, matchmaking services, Information-
b . . sz . .
elling ¢ Web, e-entertainment, Auctions and other specialized services. Business to Business Electronic Commerce

Module No. 3: Electronic Data Interchange: 12

Benef}ts of ED], EDI technology, EDI standards, EDI communications, EDI Implementation, EDI Agreements, EDI
Sec;unty. Electronic Payment Systems, Need of Electronic Payment System: Study and cxnmin))e the use of Ele tromi
Payment system .ar-ld the protocols used, Electronic Fund Transfer and secure electronic transaction 7r(;ro ] fCCU'Oﬂl.C
card payment. Digital economy: Identify the methods of payments on the net — Electronic C'1;11 che ; ¥ C0~ 3 e
on the Internet. ash, cheque and credit cards
Module No. 4: Security Threats in E-Commerce 12

Vlf}15, Cyber Cr1m'e Network SecuTity:. Enc%yption, Protecting Web server with a Firewall, Firewall and the S :
Policy, Network Firewalls and Application Firewalls, Proxy Server. ‘ ¢ Securnty)
Understanding Ethical, Social and Political issues in E-Commerce: A model for Organizing the issues, Basic
Module No. 5: Issues in E-Commerce » Dag

) y ; - e 1
Ethical Concepts, Analyzing Ethical Dilemmas, Candidate Fithical Principles Privacy and Informat;

1 1 &l -ce Websites. T ; 4K atio

Rights: Information collected at E-Commelct’ Websites, The Concept of Privacy, Legal protections | n
Rights: Types of Intellectual Property Protection, Governance, o § Intellecrual Property]

Skill Development Activities: ’
Develop the E-content on marketing

1.

2. Prepare the chart for B2B

5l List out the methods of e-payments
4. Enlist the IPR in e-commerce.
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Reference Books:

1. Dr. C. S. Rayudu — E Commerce, HPH

2. CSV Murthy- E Commerce, HPH Y ‘ dition, 2005,

Kamlesh K. Bajaj, —li-Commerce- The Cutting dge of Businessl, Tata Mc(}r;mf—f Till, 1 st ‘((l lgc )

4. ). Christopher Westland, Theodore 11, K Clark, —Global Flectronic Commerce- Theory and Gas
Studiesl,Universiny Press, 1st Edition, 1999. .. ppp Publications

5. Dr. Sudeshna Chakraborty , Privanka Tyagi - E Commerce for Entrepreneurs-1st edition

: it ni t. Led
6. S.J. P.T. Joseph-E-COMMERCI: : An Indian Perspective- 6th edition -PHI Learning Pv
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Name of the Program: Bachelor of Commerce ﬂ

Course Code: B.com 5.7 (SEC-VB)

Course Title Cyber Security (Theory) No. of Credits 03
Course Code: com 5.7 (SEC-VB) '

Formative Assessment 40 Summative Assessment 60
Marks Marks

Course Outcomes (COs): After the successful comple
to:
Cyber security and issues and challenges associated with it.

e (CO2: Students, at the end of this course,
their nature, legal remedies and as to how report t
and procedures.

» CO3: On completion of this course, students should be a :
and security concerns on online social media and understand the reporting pr
inappropriate content, underlying legal aspects an
media platforms.

tion of the course, the student will be able

 COL1: After completion of this course, students would be able to understand the concepto

should be able to understand the cybercrimes,
he crimes through available platforms

ble to appreciate various privacy
ocedure o

d best practices for the use of Socia]

Contents

45
Hrs

Module-I. Introduction to Cyber security: Defining Cyberspace and Overview of
Computer and Web-technology, Architecture of cyberspace, Communication and web
technology, Internet, World wide web, Advent of internet, Internet infrastructure for data
transfer and governance, Internet society, Regulation of cyberspace, Concept of cyber
security, Issues and challenges of cyber security.

15

Module-II .Cyber crime and Cyber law: Classification of cyber crimes, Common cyber|

crimes- cyber crime targeting computers and mobiles, cyber crime against women andj-

children, financial frauds, social engineering attacks, malware and ransomware attacks,
zero day and zero click attacks, Cybercriminals modus-operandi, Reporting of cyber
crimes, Remedial and mitigation measures, Legal perspective of cyber crime, IT Act 2000
and its amendments, Cybercrime and offences, Organizations dealing with Cybercrime
and Cyber security in India, Case studies.

15

Module III. Social Media Overview and Security: Introduction to Social networks. Types
of social media, Social media platforms, Social media monitoring, Hashtag, Viral content,
Social media marketing, Social media privacy, Challenges, opportunities and pitfalls in
online social network, Security issues related to social media, Flagging and reporting of
inappropriate content, Laws regarding posting of inappropriate content, Best practices

for the use of Social media, Case studies.

15

Pedagogy: Problem Solving

i

Formative Assessment for Theory

Assessment Occasion/type o Mok
Internal Test=2 (30% of 40) 2 =24
Assignment/Surprise Test= 2 (20%oF 0)7=1¢
Total OV

Formative Assessment as per guidelines,
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“Text/References

Cyber Crime Impact in the New

Millennium, by R. C Mishra , Auther Press. Edition 2010

Cyber Securily Understanding Cyber Crimes, Compuler Fore

nsics and Legal Pergpectives by Sumit
Belapure and Nina Godbole, Wiley India PvL. Lid. (First Edition, 2011)

Gecurity in the Digital Age: Social Media Securily Threats and Vulnerabilities by Henry A, Oliver,
Create Space Independent Publishing, Platform. (Pearson , 13t November, 2001)

er Laws: Intellectual Property & E-Commerce Securily by Kumar K, Dominant Publishers.

Fundamentals of Network Security by E. Maiwald, McGraw Hill.

Network Security Bible, Eric Cole, Ronald Krulz, James W. Conley, 2nd Edition,
Wwiley India Pvt. Ltd.
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Name of the Program: Bache
Course Code: COM 5.7 (SEC-VB)

Teaching hrs=03
03

Course Title EMPLOYABILITY SKILLS

Course Code: | COMS5.7 < Assessment =60 marks

ESEpiRIiVE Aesessment M S Summ:we T the need of the outgoing students to
— e se is designed to sul - inting them

Learning Objectives: the course is de L by acquainting

face vari%us c]ompetitive examination and campus interview y acq

: i : nin
quantitative aptitude, logical reasoning and _analytlcal leasrc;e th%e e T ableto
Course outcomes: on the successful completion of the cou

understand . .

a) The basic concept of quantitative E?bll]l:y.
b) the basic concept of logical reasoning skill
c) the basic concept of analytical ab}lltt)l/ o ofESOHINE
d) acquire satisfactory competency in the u as o ) o
e)) abclle toesolve the plyacemg*nt aniiyvarious competitive examination papers quantitative

aptitude, logical reasoning and analytical ability

No. of Credits

Contents

Unit-1 Quantitative Aptitude

1.1 Number System, 1.2 LCM and HCF, 1.3 Decimal fraction 1.4 Square roots & (;ub rools
1.5 Surds, and Indices, 1.6 Averages 1.7 Percentage 1.8 Problems on ages 1.9 Profit m'\d Loss,
1.10 simple and compound Interest 1.11 Ratio and Proportion 1.12 Probability 1.13 Time and
Work, 1.14 Time, Speed and Distance, 1.15 Permutation and Combination.

20 hrs

Jor of Commerce (B.Com.) ﬁ

45hrs |

i

Unit-2 Logical Reasoning (Deductive Reasoning) 12 hrs
2.1 Analogy 2.2 Coding and decoding 2.3 Blood Relations, 2.4 Directional series 2.5 Number
and letter 2.6 calendars 2.7 clocks 2.8 Venn Diagram 2.9 Seating Arrangements 2.10
mathematical operations

Unit-3 Analytical Reasoning

3.1 Statement and Arguments 3.2 Statements and Assumptions 3.3
Statements and conclusion 3.4 Passage and conclusion 3.5 Assertion and
reason 3.6 causes and effects 3.7 simple and coded inequality 3.8
conditions and grouping 3.9 critical reasoning 3.10 syllogism

13 hrs

Reference books
1. Amodern Approach to verbal and Non- verbal Reasoning by R S A garwal
Analytical and Logical reasoning By Sijiwali BS
Quantitative Aptitude for Competitive examination by R S Agarwal
Analytical and logical reasoning for CAT and other ma nagement entrance lest by Sijiwal BS
Quantitative aptitude for competitive examinations by Abhijit Guha 4t edition
Hand book on Employability skills by Karnataka State Higher Education Council and
Karnataka Skill development corporation (download from Ban
website)
http:/ /orepinsta.com.
http:/ /www.indiabix.com
9. http://www.javatpoint.com

S LN

galore university

N

o
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B.Com Programme Structure

SEMESTER I

SI Course Title of the Course Category | Teaching | SEE | CIE | Total | Credits
No Code of hours per Marks
) courses week (
L+T+P)

1 Lang.1.1 Language — I AECC 3+1+0 60 40 100

2 Lang.1.2 Language — 11 AECC 3+1+0 60 40 100

3 B.Com. 1.1 | Financial Accountancy DSC 3+0+2 60 40 100

4 B.Com. 1.2 | Business Management DSC 44+0+0 60 40 100
& Startups

5 B.Com. 1.3 | Principles of DSC 4+0+0 60 40 100 4 j
Marketing

6 B.Com. 1.4 | Digital Fluency/ SEC-SB 1+0+2 50 50 100 2
Spreadsheet for
Business

7 B.Com. 1.5 | Financial OEC 3+0+0 50 50 100 3
Literacy / Business
Documents i 2 e

8 Physical Education - SEC-VB 0+0+2 1
Yoga

9 Health and Wellness SEC-VB 0+0+2 1

Sub - Total (A) 400 | 300 700 25

Notes:

e One Hour of Leécture is equal to 1 Credit.
e One Hour of Tutorial is equal to 1 Credit (Except Languages).

e Two Hours of Practical is equal to 1 Credit

Acronyms Expanded

AECC i Ability Enhancement Compulsory Course
ieDSC:©Com) ¢ o Discipline Specific Core (Course)
SEC-SB/VBY e : Skill Enhancement Course-Skill Based/Value Based
OEC : Open Elective Course '
DSE Discipline Specific Elective
SEE : Semester End Examination
@ CIE : Continuous Internal Evaluation Q (M @LW,: 4
@ L+T+P : Lecture+Tutorial+Practical(s) ) 7 @MN/TC

BN U Tagree Colly

P8 No.7087, 27th Cross,12ih M/
Banashankari II Stagé
Bengaluru - 560 079



ab or in Computer Lab or in Class room

One batch of students should not exceed half (i.e., 50 or less than 50
2 Hours of Practical Class is equal to 1 Hour of
more than 50 students) 2 Hours of

Note: Practical Classes may be conducted in the Business L

depending on the requirement.
students) of the number of students in each class/section.
Teaching, however, whenever it is conducted for the entire class (1e.,

Practical Class is equal to 2 Hours of Teaching



Name of the Programme: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 1.1 (DSC)
Name of the Course: Financial Accountancy

Course Credits No. of Hours per week Total No. of Teaching Hours

4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies ,field work etc.,

Course Outcomes: On successful completion of the course, the Students will be able to
¢ Understand the Basic Concepts of Accountancy

Exercise the accounting treatments for consignment transactions & events in the books of
consignor and consignee.

Demonstrate various accounting treatments for dependent branches
Leam various methods of accounting for hire purchase transactions.

Outline the emerging trends in the field of accounting
Demonstrate e-Treatment of Accountancy

Syllabus

Module No. 1: Introduction to Accountancy (10 Hrs.)

Introduction — Meaning, Definition of Accounting — Uses & Users of Accounting — Accounting Principles

- Accounting process — Types of Reconciliation (Concepts) — Recognition of Capital & Revenue and
Problems on Accounting Equation (Operating in Spreadsheet).

Module No. 2: Consignment Accounts (12 Hrs.)

Introduction-Meaning of Consignment - Consignment Vs Sales -Proforma Invoice -Accounts Sales -Types
Commission - Accounting for Consignment Transactions & Events in the books of Consignor only -

Treatment of Normal & Abnormal Loss. - Valuation of Closing Stock-Goods sent at Cost Price and
Invoice Price. (Operating in Spreadsheet )

Module No. 3: Accounting for Branches (12 Hrs.)

Introduction — Meaning — Objectives — Types of Branches —Meaning and features of Branches -
Dependent Branches — Independent Branches — Foreign Branches — methods of Maintaining books of
Accounts by Head office — Meaning & Feature of Debtor system, stock & Debtor system, wholesale
branch system and Final Account system — Supply of Goods at Cost Price & Invoice Price - Problems on

preparation of Dependent Branch A/c in the books of Head Office under Debtor system only. (Operating
in Spreadsheet )

Module No. 4: Leasing & Hire Purchase (14 Hrs.)

Leasing — Elements of lease — Major Components of Lease Agreement — Types of Leasing — Leasing
Financial institution in India. (Theory) - Hire Purchase - Meaning of Hire Purchase and Tnstalment
Purchase System- difference between Hire Purchase and Instalment Purchase —

Hire Purchase Agreement — Hire Purchase Price — Cash Price —
Purchase Price —Net Cash Price — Calculation of Interest —

. Important Definitions —
Hire Purchase Charges — Net Hire

: . Calculation of Cash Price — Journal Entries
and Ledger Accounts in the books of Hire Purchaser (Asset Accrual Method only). ( Calculation of EMI
in Spreadsheet )

Module No. 5: Emerging Trends in Accounting (08 Hrs.)

Puin c// al

ashankari II Stage
Bengaluru - 560 070




Digital Transformation of Accounting-Big Data Analytics in Accounting- Accounting_lhrough Cloud
Computing - Green Accounting - Human Resource Accounting - Inflation Accounting - Database
Accounting (Concepts only)

wr

Skill Developments Activities:

Preparation of Proforma invoice and accounts sales witl Imaginary f(igures. '

Collect hire purchase agreements and draft hire purchase agreements with ima ginary figures.
Collect the procedure and documentations involved in the establishment of various branches.
List out Capital & Revenue Items

Identify latest innovations and developments in the field of accounting.

Any other activities, which are relevant to the course.

Reference Books:

Note:

ICAI Study Materials on Principles & Practice of Accounting, Accounting and Advanced
Accounting.

SP Iyengar (2005), Advanced Accounting, Sultan Chand & Sons, Vol. 1.

Robert N Anthony, David Hawkins, Kenneth A. Merchant, (2017) Accounting: Text and Cases,
McGraw-Hill Education, 13th Edition.

Charles T. Horngren and Donna Philbrick, (2013) Introduction to Financial Accounting, Pearson
Education, 11th Edition.

J.R. Monga, Financial Accounting: Concepts and Applications. Mayur PaperBacks, New Delhi,
32nd Edition.

S.N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. Vikas Publishing House, New
Delhi, 6th Edition.

B.S. Raman (2008), Financial Accounting Vol. I & IT, United Publishers & Distributors

Compendium of Statements and Standards of Accounting. The Institute of Chartered
Accountants of India, New Delhi.

Latest edition of textbooks and reference Books may be used




Name of the Programme: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 1.2 (DSC)
Name of the Course: Business Management & Startups

Total No. of Teaching Hours

FCourse Credits No. of Hours per week

4 Credits 4 Hrs 56 Hrs

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies , field work etc.,

Course Outcomes: On successful completion of the course, the Students will be able to
Design and demonstrate the strategic plan for the attainment of organizational goals.
Compare and choose the different types of motivation factors and leadership styles.
Understand startups Opportunities and Financial Issues of Startups '
Understand the support extended by Incubators & Major Startups Incubators in India.
Understands Government Initiatives for Startups in India.

Syllabus

Module No. 1: Principles & Functions of Management (12 Hrs)

Introduction — Meaning — Definitions — Importance & scope of management - Principles of Management.
Managerial Functions: Meaning, Definition, Characteristics, benefits & Limitations of Planning,
organizing, Directing, Coordinating & Controlling - Task & Responsibilities of Professional Manager.

Module No. 2: Leadership & Motivation (14 Hrs)

Leadership: concept — Importance — Major Theories of leadership (Likert’s scale Theory, Blake &
Mouton's Managerial Grid theory, House Path Goal theory, Fred Fielder’s situational leadership). Modem
Leadership styles in the changing world (Charismatic leadership, Transformational:leadership, Visionary
Leadership, Transactional Leadership, Servant Leadership, Situational Leadership).

Motivation: Concept & importance of Motivation — Contemporary Motivation Theories (Expectancy
Theory, Equity Theory, Goal Setting Theory, Reinforcement theory)

Module No. 3: Startups & Its Financial Issues ( 10 Hrs )

Introduction- Meaning — Features — Types of Startups — Ideation — Design Thinking, Entrepreneurship
Lessons for Startups, 3 Pillars to Initiate startup (Handholding, Funding & Incubation). Startup Financial
issues: feasibility Analysis- The cost & Process of Raising capital — Unique Funding issues of a High tech
Ventures — funding with equity — Financing with debt — funding strategies with bootstrapping —
Crowdfunding — Venture Capital.

Module No. 4: Incubation Support to startups (10 Hrs )

Introduction- Meaning & definition of Incubation support — Objectives & Functions of Incubation Centers
- Services Types — Incentives for Incubators — Role of Incubators in startup Policy, List of Major Startups
Incubators in India - Case studies on Startups. ;

Module No. 5: Government Initiatives for Startups in India (10 Hrs)
Government Initiatives — Startup India Initiative, Seed Fund — ASPIRE -SAMRIDDH] Scheme — Mudra
Scheme (Sishu, Kishore & Tarun) — ATAL Innovation Mission — MSME Multiplier Grants Scheme —
Credit Guarantee fund trust for micro & small business — Software Technology Park — Venture Capital
Assistance Scheme — Single Point Registration scheme — M-SIPS - Self Employment & Talent Ulilizaﬁion

(SETU)
Skill Developments Activitieéz .g/')xcf)zc//m/
- c
R IO g Al
P.B o.7, 27th Cross, 12th Main
Banashankari II Stage

Bengaluru - 560 070
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A: 2}

[}
& organizational structure

* Analyse the leadership styles ol any select five companies of different sectors.

® Prepare a Business Plan [or startups.

e List out Major Startups Incubators In your State

e Visit to Nearest Bank or Financial institution and prepare a Report on Financial Incentives
Provided to startups

e Any other activities, which are relevant to the course.

Visit any business organization and collect the information on types of planning adopted by them

Reference Books:
® Harold Koontz and Heinz Weihrich (2017), Essentials ol Management: An International and

Leadership Perspective, McGraw Hill Education, 10th Edition.

Stephen P Robbins and Madhushree Nanda Agrawal (2009), Fundamentals of Management:
Essential Concepts and Applications, Pearson Education, 6th Edition.

James H. Donnelly, (1990) Fundamentals of Management, Pearson Education, 7th Edition.

B.P. Singh and A K.Singh (2002), Essentials of Management, Excel Books

P C Tripathi & P N Reddy (2005), Principles of Management, TMH Publications, 3rd Edition.
Koontz Harold (2004), Essentials of Management, Tata McGraw Hill.

Kathleen R Allen, Launching New Ventures, An Entrepreneurial Approach, Cengage Learning,
2016.

Anjan Raichaudhuri, Managing New Ventures Concepts and Cases, Prentice Hall International,
2010.

S.R. Bhowmik and M. Bhowmik, Entrepreneurship, New Age International, 2007,

Steven Fisher, Ja-nae Duane, The Startup Equation -A Visual Guidebook for Building Your Startup,
Indian Edition, McGraw Hill Education India Pyt. Ltd, 2016.

Donald F Kuratko, Jeffrey S. Hornsby, New Venture Management: The Entrepreneurs Road Map, 2e,

Routledge, 2017.
Vijay Sathe, Corporate Entrepreneurship, le, Cambride, 2009

Note: Latest edition of textbooks and reference Books may be used

.oVl 89



or of Commerce (B.Com.)
1.3 (DSC)
s of Marketing

Total No. of Teaching Hours

e Programme: Bachel

Course Code: B.Com.
of the Coursc: Principle

Name of th

Name

Course Credits No. of Hours per week
56 Hrs

4 Credits 4 Hrs
\ssion, Seminar, Case studie

s , field work etc.,

Pedagogy: Classrooms lecture, tutorials, Group disct
e course, the Students will be able to

Course Outcomes: On successful completion of th : _ t
e Understand the basic concepts of marketing and assess the marketing environment.

e Analyse the consumer behaviour in (he present scenario and market'ing segmgntatlon. :
e Discover the new product development & identify the factors affecting the price of a product in the

present context.
e Judge the impact of promotion

distribution.
e Outline the recent developments in the field of marketing.

al techniques on the customers & importance of channels of

Syllabus

Module No. 1: Introduction to Marketing (12 Hrs)

Fundamentals of Marketing : Importance and Scope of Marketing;
Approaches of Marketing.
Analyzing the Marketing Env
Environment specific to the firm; Global Environment , consumer environment,
competition environment.

Value Philosophy in Marketing: Understanding the value philosophy, Meaning of-value; Value Creation
and Delivery; Value Delivery Process; Value Delivery and Upstream Marketihg; Value Innovation;

Co-creation of value

Elements of Marketing Mix;

ironment: Components of Environment; Micro & Macro Environment;
technology environment,

Module No. 2: Consumer Behaviour & Market segmentation (12 Hrs)
Introduction - Factors influencing Consumer Behaviour; Buying Decision Process; Theories of Consumer

Decision Making
Marketing Research Key terms and process of market research; Role of Market Research in the decision

making system.
Market Segmentation, Targeting, Differentiation & Positioning: Levels of Segmentation; Basis for

Segmenting Consumer and Business Markets; M i i oty
g g ¢ - Market Targeting , Developing, Communicating and

Positioning Strategy.

Module No. 3: Product and Pricing Strategy (12 Hrs)
Product Levels; Classifying products; Product Range, Line, Mix; Pr i
: ' A ange, : ; Product Life Cycles;
Development, New Service Deye!opnnel1l; Stages of Product Development; Adoption l))(roiz,ssNew produet
Pricing to Cap‘tu.l‘e Valye: Pricing Environmenl; Consumer Psychology & Pricing; Pricin.. Phil hy;
Methods of Pricing; Price Adaptations; Initiating Price Changes; Responding lbo Compgelil 10,5(;?_%
; ors’ Price

Changes

Module No. 4: Marketing.Channels & Promotional Strategy ( 12 Hrs) — |
Marketing channels, Funcpgns; Physical Distribution. and Value Networks: Ch . ..
Channel Management Dec1§1ons; Channel Integration and Systems: E‘COmm;r aFfmel D_e§1gn Decisions;
Promoting Value: Markepng Communications; Personal lnﬂuenc’erg Market(':e’ - Relalln?g. . _
Advertising, Sales Promotion, Personal Selling, Direct Marketing; Pllt;lic RelalliI;iSCOmm}g:;f(/uo;s Mix -

2 8 * ra

K‘% IOV Ot
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Module No. 5: Advancements in Marketing: (Concepts only ) ( 08 Ilrs) o
Advancements in Marketing - Social Marketing, online marketing - Search Engine Optimization (SEO)-

Green marketing, Rural Marketing; Mobile Marketing - Marketing Analytics - Social Mcd'ia Marketing -
Email Marketing - Live Video Streaming Marketing - Network Marketing, Affiliate Marketing , Chatbots,

Influencer Marketing, Global Marketing, Experiential Marketing, Relationship Building and Customer

Retention, Strategic Alliances and Networks

Skill Developments Activities: -
Analyse the marketing environment of your locality and identify need, wants & purchasing power

of customers
Collect consumer behaviour towards home appliances in your locality.

Visit any organisation and collect the information towards pricing of the products.
Visit any wholesalers/Retailers, collect the role of them in marketing.
Identify the recent developments in the field of marketing.

Any other activities, which are relevant to the course.

?Re

ference Books:

Philip Kotler (2015), Principles of Marketing. 13th edition. Peafson Education.
SaxenaRajan, (2017) Marketing Management, Tata McGraw-Hill Publishing Company Ltd.,

New Delhi. Fifth Edition.
Kumar Arun & Meenakshi N (2016), Marketing Management, Vikas Publishing House Pvt. Ltd.,

New Delhi. Third Edition
Panda Tapan (2008), Marketing Management, Excel books, New Delhi, Second Edition.

Michael, J. Etzel, Bruce J. Walker, William J Stanton and Ajay Pandit. Marketing: Concepts and

Cases. (Special Indian Edition)., McGraw Hill Education

William D. Perreault, and McCarthy, E. Jerome., Basic Marketing. Pearson Education.

Majaro, Simon. The Essence of Marketing. Pearson Education, New Delhi.

Tacobuccr and Kapoor, Marketing Management: A South Asian Perspective. Cengage Learning.

Chhabra, T.N., and S. K. Grover. Marketing Management. Fourth Edition

Note: Latest edition of textbooks and reference Books may be used
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Course Code: B.Com 1.4 ( SEC - SB)
Name of the Course: Digital Fluency

—

k Total No. of Teaching Hours
Course Credits No. of Hours per wee Y g
28 Hrs
2 Credits 3 Hrs T T\
- i eld work e(c
- : i 1ar, Case studies, Lab , 11 ¥
Pedagogy: Classrooms lecture, tutorials, Group discussion, Semi VIR
, Y will be able to
Course Outcomes: On successful completion of the course, the Students
® Understand the Fundamentals of computers. .
® Work in Word Processor effectively. ‘ o
e Discover the arena of the Internet and its possibilities.
e Effectively communicate through Email
Syllabus
Module No. 1: Fundamentals of Computer (04 Hrs) ' oL B o T\
Introduction — Objectives - Computer, Mobile/ Tablet and their application - Components of'a Computer

System - Central Processing Unit- Common Input & Output devices - USB ports and Pen Drive -
Connecting Power cord, Keyboard, Mouse, Monitor and Printer to CPU

Module No. 2: Word Processor (16 Hrs )

Introduction — Objective -Word Processing Basic - Opening Word Processing Package - Title Bar, Menu
Bar, - Toolbars & Sidebar - Creating a New Document - Opening and Closing Documents- Opening
Documents - Save and Save As - Closing Document - Using The Help - Page Setup - Print Preview -
Printing of Documents - PDF file and Saving a Document as PDF file - Document-manipulation-&

Formatting - Text Selection - Cut, Copy and Paste - Font, Color, Style and Size selection - Alignment of
Text - Undo & Redo - Spelling & Grammar - Shortcut Keys

Module No. 3: Internet ( 04 Hrs)

Introduction — Objectives — Internet - protocols: HTTP, HTTPS, FTP - Concept of Internet & WWW -
Website Address and URL - Applications of Internet - Modes of Connecting Internet (Hotspot, Wi-Fi,
LAN Cable, Broadband, USB Tethering) - Popular Web Browsers (Internet Explorer/Edge, Chrome,

Mozilla Firefox,) - Exploring the Internet - Surfing the web - Popular Search Engines - Searching on
Internet

Module No. 4: E-mail ( 04 Hrs)

Introduction -Objectives - Structure - protocols: SMTP, IMAP, POP3 - Opening Email account - Mailbox:
Inbox and Outbox - Creating and Sending a new E-mail - CC — BCC- R,

: eplying -Mail Merge- Forwarding
- attachments — Scheduling — Password Protect — Delete.

Skill Developments Activities:
Use word processor to prepare Resume

Draft a covering letter using Word Processor
Systematically draft different emails

Prepare a Letter of Internship requisition and send email.
Install and uninstall a Web Browser and Record the Steps

Any other activities, which are relevant to the course,




Reference Books:

Fundamentals of Computers, by Rajaraman V , Adabala N

Fundamentals of Computers by Manoj Wadhwa (Author)

Fundamentals of Computers by (V. Rajaraman)

Learning MS-Word and MS-Excel, by Rohit Khurana

Microsoft Word 2019 Step by Step Joan Lambert (Author)

MICROSOFT WORD FOR BEGINNERS 2021: LEARN WORD PROCESSING SKILLS by

RICHARD STEVE

Note: Latest edition of textbooks and reference Books may be used

10



Name of the Programme: Bachelor of Commerce

Course Code: B.Com 1.4 ( SEC — SB)
Name of the Course: Spreadsheet for Business

—

Course Credits No. of Hours per week Total No. of Teaching Hours

28 Hrs

2 Credits ' 3 Hrs

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies , field work etc.,

Course Outcomes: On successful completion of the course, the Students will be able to

Understand the basic concepts of Spreadsheet

e Summarize data using Functions

e Apply Conditions using formulas and Functions

¢ Implement Basic financial Concepts in Spreadsheet

Syllabus

Module No. 1: Introduction (08 Hrs)
Introduction to spreadsheets - Office Suite overview - Basic text and cell formatting - Basic arithmetic
calculation - Special paste - Freeze pane - Auto completion of series - Sort and filter - Charts.

Module No. 2: Summarize data using functions (12 Hrs)

Perform calculations by using the SUM function- Perform calculations by using MIN and MAX functions
- Perform calculations by using the COUNT function - Perform calculations by using the AVERAGE
function - Perform logical operations by using the IF function - Perform logical operations by using the
SUMIF function - Perform logical operations by using the AVERAGEIF function - Perform statistical
operations by using the COUNTIF function.

Module No. 3: Text Functions ( 08 Hrs )
Data validation - Text Functions : LEN, TRIM, PROPER, UPPER, LOWER, CONCATENATE.

Skill Developments Activities:
e Enter class data into rows and columns
e Create Draft Marks Card in Spreadsheet
e Create Draft profit and Loss and Balance Sheet in Spreadsheet
e Create GST Invoice in Spreadsheet with Tax Rate
Any other activities, which are relevant to the course.

Reference Books:
e Learning MS-Word and MS-Excel, by Rohit Khurana

e Excel Formulas and Functions 2020: The Step by Step Excel Guide with Examples on How to Create
Powerful Formulas: 1 by Adam Ramirez.
e Excel 2013 in Simple Steps by Kogent Learning Solutions Inc.,

e Excel Formulasand F unctions: The Step by Step Excel Guide on how to Create Powerful Formulas
by Harjit Suman

Note: Latest edition of textbooks and reference Books may be used

)
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Name of the Programme: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 1.5 Open Elective Course (OEC)
Name of the Course: Financial Literacy

Course Credits No. of Hours per week Total No. of Teaching Hours

3 Credits 3 Hrs 42 Hrs

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies , field work etc.,

Course Outcomes: On successful completion of the course, the Students will be able to
e Describe the importance of financial literacy and list out the institutions providing financial
services;
Prepare financial plan and budget and manage personal finances;
Open, avail, and manage/operate services offered by banks;
Open, avail, and manage/operate services offered by post offices;
Plan for life insurance and property insurance & select instrument for investment in shares

Syllabus

Module No. 1: Introduction to Financial Literacy (07 Hrs)

Meaning, importance and scope of financial literacy; Prerequisites of Financial Literacy — level of
education, numerical and communication ability; Various financial institutions — Banks, Insurance
companies, Post Offices; Mobile App based services. Need of availing of financial services from banks,

insurance companies and postal services.

Module No. 2: Financial Planning and Budgeting (07 Hrs)
Meaning, importance and need for financial planning; Personal Budget, Family Budget, Business Budget;

Procedure for financial planning and preparing budget; avenues for savings from surplus.

Module No. 3: Banking Services (10 Hrs)

Types of banks; Banking products and services —Types of bank deposit accounts — Savings Bank Account,
Term Deposit, Current Account, Recurring Deposit, PPF, NSC etc.; Formalities to open various types of
bank accounts, PAN Card, Address proof, KYC norm; Various types of loans — short term, medium term,
long term, micro finance, and related interest rates offered by various nationalized banks and post office;
Cashless banking, e-banking, Check Counterfeit Currency; CIBIL, ATM, Debit and Credit Card, and APP
based Payment system; Banking complaints and Ombudsman. Unified Payment Interface (UPI).

Module No. 4: Post Office Financial Services ( 08 Hrs )

Post office Savings Schemes: Savings Bank, Recurring Deposit, Term Deposit, Monthly Income Scheme,
Kishan Vikas Patra, Senior Citizen Savings Scheme (SCSS), Sukanya Samriddhi Yojana/ Account
(SSY/SSA): India Post Payments Bank (IPPB). Money Transfer: Money Order, E-Money order. Instant
Money Order, collaboration with the Western Union Financial Services; MO Videsh, International Money
Transfer Service, Electronic Clearance Services (ECS), Money gram International Money Transfer, Indian

Postal Order (IPO).

Module No. 5: Protection and Investment Related Financial Services (10 Hrs)

Insurance Services: Lifelnsurance Policies: Life Insurance, Term Life Insurance, Endowment Policies,
Pension Policies, ULIP, Health Insurance and its Plans, Property Insurance: Policies offered by various
general insuranc;: com;;anies. Post office life Insurance Schemes: Postal Life Insurance and Rural Postal

Life Insurance (PLI/RPLI). Housing Loans: Institutions providing housing loans, Loans under Pradhan

Mantri Awas Yojana — Rural and Urban.

12
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Any other activities, which are relevant to the course.

ivities:
Skill Developments ACt(l)Tltatclt information and required documents
. anies to C 6 of availi £l
isi ' s, and insurance compal he procedure of availing of these.
VllSltl Eﬂlﬂkfﬁe}) zztr\?ig;zeoffered by these institutions and to know the p
related to

services.
Fill up the forms to open accounts
documents. : on imaginary figures.
Prepare a personal and family budget for one/six/ twelve monthd Sme‘iT he repi e i e
Try to open a Demat account and trade for a small amount an

% i ing.
opening of Demat account and factors considered for trading

d to avail loans and shall attach photocopies of necessary
and to é

Reference Books:

Note

: Latest edition of textbooks and reference Books may be used

Avadhani, V. A. (2019). Investment Management. Mumbai: Himalaya Publishing.House Pvt. Lid.
Chandra, P. (2012). Investment Game: How to Win. New Delhi: Tata McGraw Hill Education.

Kothari, R. (2010). Financial Services in India-Concept and Application. New Delhi: Sage
Publications India Pvt. Ltd.

Milling, B. E. (2003). The Basics of Finance: Financial To
universe Company.

Mittra, S., Rai, S. K, Sahu, A. P, &
Publications India Pvt. Ltd.

ols for Non-Financial Managers. Indiana:

Stam, H. J. (2015). Financial Planning. New Delhi: Sage

Zokaityte, A. (2017). Financial Literacy Education. London: Palgrave Macmillan.
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Name of the Programme: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 1.5 Open Elective Course (OEC)
Name of the Course: Business Documents

Course Credits No. of Hours per week Total No. of Teaching Hours

42 Hrs

3 Credits 3 Hrs

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies,, field work elc.,

Course Outcomes: On successful completion of the course, the Students will be able to
e Develop self-confidence to fulfill the documentation.
e Able to understand the formalities of bank & day to day transactions.
e Get in-depth knowledge in LIC & Office Documents

Syllabus

Module No. 1: Documents & Transactions (10 Hrs)
Preparation of Invoice — Receipts — Voucher - Delivery Challan - Entry cum Gate Pass - Debit and Credit

Note.
Transactions: Receipts — Vouchers — Debit Note — Credit Note.

Module No. 2: Banking Transaction Documents (12 Hrs )

Banking: Drawings, Endorsing and Crossing of Cheques -
preparation of Demand Drafts — Pass Book . Account opening form for SB account, Current accou

Term Deposits — Fixed Deposit account and FD Receipts, Bills of Exchange — Promissory Note.

Filling up of pay in slips - Application and
nt and

Module No. 3: Insurance Transaction Documents (12 Hrs )
Filling up of an application form of LIC policy - premium
remittance receipts
Procedure for lapsed p

form - premium notice and Challan for

olicy - procedure for settling an account while the insured is alive or dead.

Module No. 4: Office Documents (10 Hrs)
Circulars — Notice — Memo — Agenda — Minute of meetings —Resolutions - Stock list — offer letter —

Appointment letter — Quotation - Purchase order — sales order — Payroll Reports.

Skill Developments Activities:

Obtaining Aadhar/PAN/Voter ID/ Passport of self.
Filling up the forms to open Bank accounts
Documents required to avail LIC Policy and necessary documents to be attached.

Draft a circular. :
Preparation of Appointment Letter.

Creation of draft Invoice. .

Any other activities, which are relevant to the course.

Reference Books: /89
o Business Communication by Rai and Rai
¢ Drafting Pleading and Appearances - Taxman
* Document and information by J K Khanna
¢ Model Business Letters, Emails and Other Business

® Other E - Books
Note: Latest edition of textbooks and reference Books may be used

Documents - by Taylor
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B.Com Programme Structure

SEMESTER I1
S1 Course Title of the Course Category | Teaching | SEE CIE Total | Credits
No. Code of hours per Marks
courses week (
L+T+P)
1 [Lang.2.1 Language — I AECC 3+1+0 60 40 100 3
2 Lang.2.2 Language — II AECC 3+1+0 60 40 100 3
3 B.Com. 2.1 | Advanced Financial DSC 3+0+2 60 40 100 4
Accounting
4 | B.Com. 2.2 | Business Ethics DSC 4+0+0 60 40 100 4
5 | B.Com. 2.3 | Banking Innovations DSC 4+0+0 60 40 100 4
6 B.Com. 2.4 | E-Business / OEC 3+0+0 60 40 100 3
Fundamentals of
Investments in Capital
Market.
7 B.Com. A) Digital Fluency / SEC-SB | 1+0+2 30 20 50 2
2.5.1 Spreadsheet for
Business. or or or or or or
or
B) Environmental AECC 2+0+0 30 20 50 2
Studies.
8 B.Com. Sports SEC-VB 0+0+2 - 25 25 1
2.5.2
9 B.Com. NCC/NSS/R&R SEC-VB 0+0+2 - 25 25 1
2.5.3 (S&G)/Cultural
Sub - Total ( B) 390 310 | 700 25

Notes:
e One Hour of Lecture is equal to 1 Credit.
e One Hour of Tutorial is equal to 1 Credit (Except Languages).

e Two Hours of Practical is equal to 1 Credit

Acronyms Expanded
: Ability Enhancement Compulsory Course

AECC
DSC © - Discipline Specific Core (Course)
SEC-SB/VB - Skill Enhancement Course-Skill Based/Value Based
OEC : Open Elective Course
DSE - Discipline Specific Elective Q R éz >
SEE - Semester End Examination -
@ CIE - Continuous Internal Evaluation 2 cpal

i IC

BoAsH @cymg %/4;761

P.B No.7087, 27th Cross, 12th Main
Banashankari I1 Stage
Bengaluru - 560 070



O L+T+P . Leclure+Tutorial+Practical(S)

1 the Business Lab or in Computer Lab or in Class room

depending on the requirement. One batch of students should not exceeq half (l.e.j 50 or less than 5
students) of the number of students in each class/section. 2 Hours of Practical Class is equal to 1 Hour of
Teaching, however, whenever it is conducted for the entire class (i.e., more than 50 students) 2 Hours of

Practical Class is equal to 2 Hours of Teaching.

Note: Practical Classes may be conducted ir
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Name of the Programme: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 2.1 (DSC)
Name of the Course: Advanced Financial Accounting

Course Credits No. of Hours per week Total No. of Teaching Hours

56 Hrs.

4 Credits 4 Hrs.

Pedagogy: Classroom lecture, Tutorials, Group discussion, Seminar, Case studies, Fieldwork etc.,,

the Students will be able to

Course outcomes: On successful completion of the course,
and the concept of loss of profit.

Understand and compute the amount of claim for loss of stock
Deal with the inter-departmental transfers and their accounting treatment.

Prepare financial statements from incomplete records.
Leam to deal with accounting for royalty transactions.
Compute Average Due Date and preparation of Account current.

[ ]

Syllabus

Module No. 1: Insurance Claims for Loss of Stock and Loss of Profit (10 Hrs.)
Meaning of fire claim - Features and Principles of Fire Insurance. Concept of Loss of Stock - Loss of
Profit and Average Clause. Computation of Claim for loss of stock (including Over valuation and Under

Valuation of Stock, Abnormal Items) and application of Average Clause.

Module No. 2: Departmental Accounts (12 Hrs.)
Meaning - Advantages - Disadvantages. Method of departmental accounting. Basis of allocation of

common expenditure among various departments. Types of departments and inter-department transfers at
cost price and invoice price (Theory and proforma journal entries). Preparation Departmental Trading and

Profit and Loss Account including inter departmental transfers at Cost Price only.

Module No. 3: Conversion of Single Entry ihto Double Entry (12 Hrs.)
Meaning - Features - Merits - Demerits - Types of Single Entry System - Differences between Single
Entry System and Double Entry System - Need and Methods of conversion of Single Entry into Double

Entry - Problems on Conversion of Single Entry into Double Entry (Simple Problems only).

Module No. 4: Royalty Accounts (12 Hrs.)

Royalty and Royalty agreement - Introduction - Meaning - Definition - Differences between Rent and

Royalty - Types of Royalty - Terms used in Royalty — Lessor — Lessee — Short Workings — Irrecoverable
— Surplus Royalty - Methods of Recoupment of Short

Short Workings - Recoupment of Short Workings
Workings — Fixed and Floating methods - Preparation of Royalty Analysis Table (Excluding Government
Subsidy) - Journal Entries and Ledger Accounts in the books of Lessee only — 1) When Minimum Rent

Account is opened ii) When Minimum Rent Account is not opened. Note: Problems including Strikes and
Lockouts, but excluding sub-lease.

Module No. 5: Average Due Date and Account Current (10 Hrs.)
Average Due Date: Meaning - Concept - Uses of. Calculation of Average Due Dale: i)Where amount is

lent in one installment ii)Where amount is lent in various installments iii)Taking Grace Days into account

iv)Calculation of Due Date few months after date / Sight.
Account Current: Meaning — Need and Situation leading to Account Current Preparation Account

Current with the help of : i) Interest table. ii) By Means of Product.

Skill Developments Activities:
* Identify the procedure and documentation involved in Insurance Claims.

S




e Visit to the nearest Departmental Organization, Identify the common expenditures and the basis of
allocation of the same among departments practiced there

e Visit any five Sole Proprietary Firm/ Partnership Firm, collect the information qboul the types of
Single entry system they have adopted with accounting data and convert them into Double Entry
system

¢ Collect Royalty Agreement and study about drafiing the same. Also develop E-content for Royalty
Agreement

Collect information about bills of exchange of nearby firms and calculate Average Due Date in
different situations.

Any other activities, which are relevant to the course.

Reference Books:

ICAI/ ICMA/ICSI Study Materials on Principles and Practices of Accounting
Double Entry Book-Keeping by T S Grewal
Fundamentals of Advanced Accounting — Volume 1 by R S N Pillai, Bhagavathi and S Uma

Modern Accountancy — Volume I By M Hanif and A Mukherjee
Accounting by Tulsian

Advanced Accounting — Volume I by Gupta and Radhaswamy

Advanced Accounting — Volume I by Shukla and Grewal
Advanced Accounting — Volume I by S N Maheshwari
Advanced Accounting — Volume I by K S Arulanandam

Advanced Accounting — Volume I by Jain and Narang
Any other relevant books including E-Books

Note: Latest edition of textbooks and reference Books may be used
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Name of the Programme: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 2.2 (DSC )
Name of the Course: Business Ethics

Course Credits No. of Hours per week Total No. of Teaching Hours

4 Hrs 56 Hrs

4 Credits

pedagogy: Classroom lecture, Tutorials, Group discussion, Seminar, Case studies, Fieldwork etc.,

Course outcomes: On successful completion of the course, the Students will be able to
e Understanding the importance of ethical behavior in business and the community.
Provide skills for recognising and resolving ethical issues in business;
Critical self-examination of one's own values, as well as appreciation for the relevance of personal
values in the business/workplace.
e Encourage self-reflection on the ethical dimensions of your own decisions in the workplace.

Syllabus

Module No. 1: Nature and Essence of Business Ethics (08 Hrs)

Meaning of Ethics, Scope & Importance of Ethics, Types of Ethics. Business Ethics: Introduction,
Meaning, Characteristics, Importance, Factors Influencing Business Ethics, Principles & Scope of
Business Ethics, Approaches to the study of Business Ethics, Arguments for and against Business Ethics.

Module No. 2: Personal & Professional Ethics (12 hours)
Personal Ethics - Meaning, Principles of Personal Ethics, Importance, Emotional Honesty, Virtue of

Humility, Karma Yoga concept (Meaning & Principles).
Professional Ethics - Concept & Emergence of Professional Ethics, Need for Professional Ethics, Ethical

Dilemmas in Profession — Healthcare, Education, Corporate, Social work. Reasons for the crisis of
Professional Ethics (Nepotism, favoritism etc.), Moral Entrepreneur (Meaning only).

Module No. 3: Business Ethics in Marketing & Finance (12 hours)
Meaning of Marketing, Need of Ethics in Marketing, Ethical dilemmas in Marketing, Unethical practices

in Marketing, Ethical issues in Advertising, Promotions and Distribution, Common deceptive marketing

practices, Role of Consumerism.
Meaning of Finance, Ethics in Finance, Need of Ethics in Finance, Scope & Code of Ethics in Finance,

Unethical practices in Finance.
Creative Accounting — Definition, Importance and Methods; E
Hostile takeovers in India; Case study: Kingfisher Airlines Scam, Satyam Scam.

amings Management & Accounting Fraud,;

Module No. 4: Business Ethics in HRM & IT (12 hours)

HRM - Meaning, Definition, Need and Types. Areas of HRM ethics, Ethical issues in HR, Unethical
practices of HRM, Meaning & Importance of Workplace Ethics, Role of Management in inculcating
workplace ethics, Factors shaping ethical behavior at work, Importance of Employee Code of Conduct,

Ethical Leadership (meaning). ; . _ o
IT — Ethical issues relating to Computer Applications, Information Security, Security Policies &
Procedures, Information Protection, Ethical codes in Information Technology, Reducing threat to

Information Systems. ‘
Objectives and Features of Cyber Laws in India, Objectives and Features of The Information Technology

Act 2000, Computer Crime & Computer Viruses — Meaning, Types & Prevention.
Ecological Ethics: Environment Protection and pollution control by businesses.

—

Module No. 5: Corporate Governance & Corporate Social Responsibility (12 hours)

—




———

Cmporqte qulure - Meaning, Characteristics, Importance, Positive and negative impact of corporate

culture in business, Role of CEOs in shaping business culture.

Eorpo-rale Governance - Megnmg, Scope, Characteristics, Principles, Benefits, Limitations, Corporate
overnance Norms, Changes in Corporate Governance issues as per Companies Act 2013.

Vanou§ Commllte_es on Corpor‘ale Governance — Board of Directors, Appointment & Duties; Cadbury
Committee, Narasimhan Committee, Narayana Murthy Committee

Skill Developments Activities:
Prepare a chart showing types of values.
Make a list of unethical aspects of finance in any organization.
Make a list of ethical issues that functional managers face.
Prepare a note on the CSR activities undertaken by any two Indian Corporate.
Create a list of ethical issues involved in Corporate Governance.
Prepare a list of unethical aspects of advertising.
Any other activities, which are relevant to the course.

Reference Books:

e Murthy CSV: Business Ethics and Corporate Governance, HPH
Bholananth Dutta, S.K. Podder — Corporation Governance
H.R.Machiraju: Corporate Governance
K. Venkataramana, Corporate Governance, SHBP.

N.M.Khandelwal : Indian Ethos and Values for Managers

S Prabhakaran; Business ethics and Corporate Governance

C.V. Baxi: Corporate Governance

R. R. Gaur, R. Sanghal, G. P. Bagaria; Human Values and Professional ethics
B O B Tricker, Corporate Governance; Principles, Policies and Practices
Michael, Blowfield; Corporate Responsibility

Note: Latest edition of textbooks and reference Books may be used



Name of the Programme: Bachelor of Commerce (B.Com.)
“Course Code: B.Com. 2.3 (DSC)
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Name of the Course: Banking Innovations
Course Credits No. of Hours per week Total No. of Teaching Hours
4 Credits 4 Hrs 56 Hrs

room lecture, Tutorials, Group discussion, Seminar, Case studies, Fieldwork etc,

Pedagogy: Class

se Outcomes: On successful completion of the course, the Students will be able to

Understand the Banking System in India.
Understand the procedure involved in opening and operating different accounts.

Understand the procedure involved in Availing different types of Loans.
Examine the different types of negotiable instruments & their relevance in the present context.

Understand the technology in Banking.

Cour
[ ]

Syllabus

Module No. 1: Banking System in India (12 Hrs)
Meaning, Definitions and Features of a Bank. Meaning, Definitions and Features of Banking. Features of

Indian Banking System. Reserve Bank of India — Role and Functions. Commercial Banks - Meaning,
Nature and Functions. Special types of banks - Women Bank, Payments Bank, Savings Bank,
Microfinance Banks, Regional Rural Banks, Foreign Banks, Industrial Development Banks, Cooperative
Banks, Agricultural Development Banks. Public Sector and Private Sector Banks. Banking Sector
Reforms - Narasimham Committee Report — I and 1II. Basel Norms I, II and III. CIBIL - Meaning,

Objectives, Features and Benefits.

Module No. 2: Banker and Customer Relationship ( 10 Hrs )
Meaning of Banker and Customer. Importance of Banker-Customer Relationship. Types of Banker

Customer Relationship - Special and General Relationship - Debtor and Creditor, Pledger and Pledgee,
Licensor and Licensee, Bailor and Bailee, Trustee and Beneficiary, Agent and Principal , Advisor and
Client. Termination of Relationship. Statutory Protection available to a Banker. Meaning Duties and
Responsibilities of Collecting Banker, Paying Banker, Lending Banker. Banking Ombudsman —

Meaning, Features and Benefits.

Module No. 3: Banking Products (18 Hrs)
Bank Accounts - Savings Bank Account, Current Account, Recurring Deposits Account, Fixed Deposits

Account, Non Resident Indians Accounts, Pigmy Deposit Accounts, Other Special Accounts, Procedures
and Documents involved in opening bank accounts (Online and Offline).

Bank Advances - Principles of Bank Lending, Kinds of Loans — Short-term Loans, Cash Credit,
Overdraft, Pledge, Hypothecation, Discounting and Purchase of Bills of Exchange, Letters of Credi,
Retail Banking Services - Home loans, Auto Loans, Personal loans, Safe Lockers, J ewel Loans, Consumer

Durable Loans, Education Loans.

Auxiliary Services - Investment Services, Insurance servi
services.

Negotiable Instruments: Meaning,
Negotiable Instruments. Crossing, Endorsem
Cheques and Cheques Truncation System.

P

ces, Currency Exchange, Household payment

Definitions, Features and Types of Negotiable Instruments. Parties to
ents, Payments and Collection of Cheques. Dishonor of

Module No. 4: Innovations in Banking ( 10 Hrs)

e




Meaning and need of Banking Innovations. Core banking, E-Banking, Telebanking, Internet Banking,
Mobile Banking, NEFT, RTGS, EFT, UPI, IMPS, ATM, ATM Card, Debit Card, Credit Card, Trunc

ated
Cheques, MICR Cheques, CryptoCurrency, Central Bank Digital Currency, SWIFT.

Module No. 5: Technologies used in Banking (06 Hrs)

Types of Technology used in Banking - Augmented Reality, Block Chain, Robotic Process Automation,

Quantum Computing, Artificial Intelligence, API Platforms. Prescriptive security - Meaning, Fealures
and Benefits.

Skill Developments Activities:

e Visit any two category of banks and collect the specimen Copy of various Account Opening
Forms

® Visit a Bank and collect the Loan Schemes extended to the Entrepreneurs

® Conduct a Survey of street vendors/Pelty shops on usage of digitalization in business transactions

® Develop a E-Content on the process and uses of UPI APP like BHIM, Paytm, Phone pay, Google
Pay, Airtel Pay and Amazon Pay ‘

[ ]

List out the procedure for investment banking -Mutual Funds , stocks etc

Any other activities, which are relevant to the course.

Reference Books: :

® Gordon & Natarajan, Banking Theory Law and Practice, HPH, 24th Edition
S. P Srivastava ( 2016), Banking Theory & Practice, Anmol Publications
Maheshwari. S.N. (2014), Banking Law and Practice, Kalyani Publishers, 11 edition

Shekar. K.C (2013), Banking Theory Law and Practice, Vikas Publication, 21st Edition.
Dr. Alice Mani (2015), Banking Law and Operation, SBH.

Note: Latest edition of textbooks and reference Books may be used



Name of the Programme: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 2.4 Open Elective Course (OEC)
Name of the Course: E - Business

‘ﬁ Course Credits

No. of Hours per week Total No. of Teaching Hours

3 Hrs 42 Hrs

3 Credits

y: Classroom lecture, Tutorials, Group discussion, Seminar, Case studies, Fieldwork etc.,

Pedagog

Course outcomes: On successful completion of the course, the Students will be able to
o Understand the basic concepts of E-commerce:

Have the knowledge of the different types of E-Commerce Models.

Understand the processes of developing and implementing E-Payments.

Be aware of the ethical, social, and security issues of E-commerce.

Distinguish the different stages of developing a website.

Syllabus

e

Module No. 1: Introduction to E - Business and E - Commerce (10 Hrs)
Meaning, Features and Benefits of E-Commerce. E-Commerce VS Traditional Commerce. Media

Convergence, Business Applications & Need for E-Commerce, Meaning, Nature and Benefits of
E-Business, Business Application of E-Commerce, Business-to-Consumer (B2C), Business-to-Business
(B2B), Consumer-to-Consumer (C2C), and Consumer-to-Business (C2B). Differences between

E-Commerce and E-Business

Module No. 2: E - Payment Systems (12 Hrs)
Meaning and Features of E — Payment System. E - Payment System VS Traditional Payment System.

Types of E- Payment Systems - Electronic Clearing Services, Credit and Debit Card Payments,
Contactless Cards, Rupay Cards, UPI, RTGS, NEFT, IMPS, AePS, E-Money. Benefits and Limitations of

E — Payment System.

Module No. 3: Securities in E - Commerce ( 08 Hrs)
Meaning, Definitions, Dimensions and Scope of E — Security. E-Commerce Security Environment.

Threats in Computer Systems: Virus, Hacking, Sniffing, Cyber — Vandalism, Etc.,

Module No. 4: E - Start ups (12 Hrs)
Meaning, Definition and Nature of E — Startups. Challenges and Steps of Launching Online Business.

Benefits and Limitations of Online Business. Meaning and benefits of E-Procurement. Types & Drivers
of e- procurement. Components of e- procurement systems. Implementation of e- procurement system.
Reasons behind the success of e-commerce companies - Case studies of Walmart, Amazon, IKEA,

Starbucks, PhonePe, Flipkart, Big Basket, Justdial, OLX and OYO.

Skill Developments Activities:
List out any five examples for each E-commerce model.

Write a step to install and set up a UPLaccount in Mobile.

Write a brief case study on the online shopping system in India.
Derive or discuss case study for E-Commerce Security Issues and Solutions

Any other activities, which are relevant to the course.

Reference Books:
* Dr.C.S. Rayudu — E Commerce, HPH

* CSV Murthy- E Commerce, H PH



Note

Kamlesh K. Bajaj, —E-Commerce- The Cutting Edge ol Businessl, Tata McGraw-Hill, 1 st Edition,

2005.
J. Christopher Westland, Theodore H. K Clark, —Global Electronic Commerce- Theory and Case

Studiesl, University Press, Ist Edition, 1999.
Dr. Sudeshna Chakraborty , Priyanka Tyagi - E Commerce for Entrepreneurs-1*edition BPB

Publications
S.J. P.T. Joseph-E-COMMERCE : An Indian Perspective- 6th edition -PHI Learning Pvt. Ltd

: Latest edition of textbooks and reference Books may be used

10
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e e (?()u(; e.-II?.Com. 2.4 Open Elective Course (OEQ)
am se: Fundamentals of Investments in Capital Market.

. T
Course Credifs No. of Hours per week Total No. of Teaching Hours
. < -

edit 3H
3 Credits rs 42 Lrs

. lectur i . .
Pedagogy: Classroom e, Tutorials, Gr oup discussion, Seminar, Case studies, Fieldwork etc,,

Course Qutcomes: (gln SUC(ciessful completion of the course, the Students will be able to
[ncreasing public un grstandmg of SEBI, its goals, powers, management, and functions
Introduce the mechanisms of stock market activities. ’ '
Undertandlpg _the pracucal aspects of primary market operations & book building process
Creating an insight into the functions of stock exchange and their working

Syllabus

Module No. 1: An overview of capital market (12 Hours)

Financial System — Meaning, Definitions, Features and Functions of Financial System. Classification of
Financial System. Meaning and Importance of Capital Market and Money Market. Basic functions of
Capital Market and Money Market.  Differences between Capital Market and Money Market.
Classification of Capital Market. Kinds of Financial Instruments in the Industrial Securities Market.

Module No. 2: Primary and Secondary Market (14 Hours)
Primary Market - Meaning and Role of Primary Market. Methods of floating New Issue - IPO, FPO,

Public Issue, Bonus Issue, Right Issue, Private Placement, Intermediaries (Players) in the New Issue

Market. Benefits and Limitations of Primary Market.
Secondary Market - Meaning and Role of Secondary Market. Structure & Functions of Secondary
Market. Benefits and Limitations of Secondary Market. Differences between Primary Market and

Secondary Market. o
Stock Exchange - Meaning and Role of Stock Exchange. Functions, Benefits and Limitations of Stock
anges. DEMAT A/C - Procedure for Opening

Exchange. Trading and Settlement System in Stock Exch ’
and operating DEMAT A/C. Online Trading (Investment) Procedure in Stock Exchanges; Stock Brokers -

Types and Functions. Objectives of NSE, BSE & OTCEL

Module No. 3: Investment Avenues (8 Hours) .
Meaning and Objectives of Investment. Meaning and Types of Investment Avenues - Bank Fixed
Deposits in Banks, Fixed Deposits in Companies, Post Office Monthly Income and Other Schemes,
’ d Preference Shares, Mutual Funds,

Public Provident Fund, National Pension Scheme, Equity an D
Debentures, Systematic Investment Plans (SIPs), Gold ETF, RBI Bonds, Unit Linked Insurance Plan

(ULIP)

Module No. 4: iti Board of India SEBI (8 Hours) |
T, 4 e A e O powers and Functions of SEBI. SEBI Committees, SEBI

SEBI - Constitution and Objectives of SEBI. | |
Departments SL;SE? Gr:]idelilies for Primary and Secondary Markets. Role of SEBI in the protection of
investor interess.

—

Skill Developments Activities:

) : hanges in India. .
Enlist the functions of Stock Exchang d enlist the procedure for stock trading.

Visit a nearest stock broking company 2
i o lated Report.
0 hange Activity and prepare are
EBamize R Mioeksaloct SRes velopments in Secondary Market

List out and understand a few Recent De

Any other activities, which are relevant to the course.

11
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SEMESTER 111

S : Teaching ]
N(; Course Title of the Category | Hoursper | SEE| CIE | Total | Credits
: Code Course of Week Marks
Courses | (L+T+P)
1 |Lang.1l.1  |Language-1 AECC 3+1+0 60 | 40 100 3
2 |Lang.1.2  |Language — I1 AECC 3+1+0 60 | 40 100 3
3 |BBA3.1  |Elements of Cost DSC 34042 | 60 | 40 | 100 4
Accounting
Organisational 60! 40
4 |BBA3.2  |Behaviour DSC 4+0+0 100 4
5 |BBA.3.3  [Business DSC 3402 | 60 | 40 | 100 4
Statistics
6 |BBA.3.4 Artificial SEC 2+0+0 30 | 20 50 2
Intelligence
7 |BBA.35  |OPOrtS SECSB | 0+0+42 |- | 25| 25 1
\J J 1
$ |BBA.3.5 Sncygzh\ssmmers O secovB | ooz | - | 25| 25 | 1
9 IBBA.3.6.1 I({)l};rall\'larketing
BBA.3.6.2 |Social Media OEC 3+0+0 60| 40 | 100 3
Marketing
Sub -Total 390 | 310 700 25
(D)
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SEMESTER 1V

SI.

. Teaching
No. | Course Codg  Title of the Course Category | Hoursper | SEE| CIE | Total | Credits
of Week Marks
Courses | (L+T+
P)
1 [Lang.1.1 Language - 1 AECC 3+1+0 60 [ 40 100 3
2 [Lang.1.2 Language — IT AECC 3+1+0 60 | 40 100 3
3 [BBA4.1  |[Management DSC 3+0+2 60| 40 | 100 4
Accounting
BBA.4.2.1 |Business Analytics
4 OR DSC 4+0+0 60 | 40 100 4
BBA.4.2.2 |Indian Financial System
5 |BBA.4.3  |Financial DSC 3+0+2 60 [ 40 | 100 4
Management
6 BBA.4.4 Constitution of India AECC 2+0+0 30 | 20 50 2
7 [BBAAS  [ghors SEC- 0+0+2 - | 25 25 1
SB
8 [BBA.4.6 | NCC/NSSothers (if SEC- o+0¢2 | - | 25 | 25 1
o any) VB
9 IBBA.4.7.1 |Business Leadership ‘
ST [Skills
OR OEC 34040 | 60 | 40 100 3
BBA.4.7.2 |Personal Wealth
Management
Sub-Total (D), ¢ 390 | 310 700 25
Notes: y

> One Hour of Lecture is equal to 1 Credit.

~
I

One Hour of Tutorial is equal to 1 Credit (Except Languages).

Two Hours of Practical is equal to 1 Credit

g e
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Acronyms Expanded

> AECC : Ability Enhancement Compulsory Course

> DSCO : Discipline Spéciﬁc Core (Course)

» SEC-SB/VB : Skill Enhancement Course-Skill Based/Value Based
» OEC : Open Elective Course

> DSE : Discipline Specific Elective

» SEE : Semester End Examination

» CIE : Continuous Internal Evaluation

> L+T+P

: Lecture+ Tutorial+ Practical(s)

Note: Practical Classes may be conducted in the Business Lab or in Computer Lab or

in Class room depending on the requirement. One batch of students should not exceed
half (i.e., 30 or less than 30 students) of the number of students in each class/section. 2
Hours of Practical Class is equal to 1 Hour of Teaching, however, whenever it is

conducted for the entire class (i.e., more than 30 students) 2 Hours of Practical Class is

equal to 2 Hours of Teaching.
K.C Kel

;g/?xé)za/m/
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Name of the Programme: Bachclor of Business Administration (BBA)
Course Code: BBA 3.1
Name of the Course: Elements of Cost Accounting

Course Credits No. of Hours per Total No. of Teaching Hours
Week ]
4 Credits 3+0+2 Hrs. 56 Hrs.

Classroom lectures, Case studics, Tutorial Classes, Group discussion, Seminar &

Pedagogy:
field work etc.,

Course Outcomes: On successful completion of the course, the Students will be able to

o Understand concepts of cost accounting & Mcthods of Costing.
Outline the Procedure and documentations involved in procurement of matcrials &
compute the valuation of Inventory.

e Make use of payroll procedures & computc
Discuss the methods of allocation, apportionment & absorption of overheads.

e Preparc cost sheet & discuss cost allocation under ABC.

idle and over time.

Syllabus

Module No. 1: INTRODUCTION TO COST ACCOUNTING (8Hrs)

Introduction, Mcaning and Definitions of Cost, Costing and Cost Accounting. Nced and

Objectives of Cost Accounting. Distinctions between Financial Accounting and Cost
Accounting. Advantages and Limitations of Cost Accounting. Classification of Cost —
Material Cost, Labour Cost and Overhcads. Important terminologics — Cost Unit, Cost Centre,
Direct Cost, Indirect Cost, Prime Cost, Production Cost, Administration Cost, Sclling and
Distribution Cost, Fixed Cost, Variablc Cost, Semi-variable Cost, Period Cost, Product Cost,
Explicit Cost, Implicit Cost, Historical Cost, Current Cost, Futurc or Prc-determined Cost,
Opportunity Cost. Installation of Cost Accounting System — Featurcs of good cost accounting
system, precautions for installing offective cost accounting system, challenges in installing

effective cost accounting system.

Module No :2 COST SHEET, TENDERS & QUOTATIONS (14 Hrs)

ats of Cost Sheet — Problems on preparation of
Bases for preparation of Tenders & Quotations
cr & Quotations, E-Tenders (Concept only)

Introduction, Meaning, Objectives and Contel
Cost Sheet. Meaning of Tender & Quotation.

— Problems on preparation of Statement of Tend




Module No :3 MATERIAL COSTING (10 Hrs)

Introduction, Meaning of Material Cost, Types of Matcrials - Direct Materials, Indirect
Materials. Material Cost Control - Mcaning, Objcctives and Bencfits. Scope of Material Cost
Control — Procurement, Storage and Management of Issucs. Make or Buy Decision, Purchase
Process, Vendor Selection, Economic Order Quantity. Problems on EOQ. Documents — Bil!
of Materials, Material Requisition Note, Purchasc Requisition, Purchase Order, Goods
Received Note, Bin Cards, Stores Ledger, Material Return Note, Material Outward Return
Note. Methods of Stores or Inventory Control - ABC Mcthod, VED Method and FSN Method.
Determination of Stock Levels — Re-order Level, Minimum Level, Maximum Level, Average
Level and Danger Level. Duties and Responsibilitics of Stores Manager. Pricing of Material
Issues — Specific Price Method, First-In-First-Out Mcthod (FIFO), Last-In-Last-Out Method
(LIFO), Highest-In-First-Out Method (HIFO), Simple Average Method, Weighted Average
Method, Base Stock Method, Replacement Cost Mcthod, Realizable Price Method, Standard
Price Method, Inflated Price Mcthod. Problems under First-In-First-Out Method (FIFO), Last-
In-Last-Out Method (LIFO), Simple Average Method and Weighted Average Method.

Module No :4 LABOUR COSTING (12 Hrs)

Introduction, Meaning of Labour Cost, Types of Labour — Direct Labour, Indirect Labour.
Labour Cost Control — Meaning, Objectives and Benefits. Scope of Labour Cost Control —
Departments involved, Time Analysis or Work Study, Time Keeping and Time Booking,
Payroll Procedure, Idle Time, Over Time, Labour Turnover, Wage and Incentive Systems —
Simple Time Rate System, Straight Piece Rate System, Taylor’s Differential Piece Rate
System, Merrick’s Differential Picce Rate System, Halscy System and Rowan System. Job
Evaluation and Merit Rating, Labour Productivity. Problems on calculation of Labour Cost,
Overtime Wages and Wage and Incentive Systems.

Module No :5 OVERHEAD COSTING (12Hrs)

Introduction, Meaning of Overhead, Classification of Overhead — Factory Overhead,
Administrative  Overhead, Sclling Overhead, Distribution Overhead, Research and
Development Overhead. Accounting and Control of Overheads. Cost Allocation and Cost
Apportionment. Methods of Cost Re-apportionment — Direct Mecthod, Step-ladder Method,
Repeated Distribution Method, Simultancous Equation Mcthod. Problems on Apportionment
of production overheads and problems on Re-apportionment of production overheads under
Direct Method and Simultancous Mecthod.

Skill Developments Activities:

e  Visit any Manufacturing entity, collect the method ofinventory \

, , e = aluation adopted &
procedure involved in procuring inventory.




Refe

Note

Draw the format of five documents used for material accounting 3

prepare dummy Payroll with imaginary figures

VlSlf qny la_rge-scal‘c 0rgnnfzation, identify the techniques used for controlling
administrative, Selling & distribution overheads ,

Visit any manufacturing entity and collect the cost date and prepare the cost shect.

Any other activities, which are relevant to the course

e )

rence Books

Charles T. Homgren, Srikant M. Datar, Madhav V. Rajan, Cost

Accounting:A Managerial Emphasis, Pearson Education.

Jawahar Lal, Cost Accounting., McGraw Hill Education

Madegowda J, Cost Accounting, HPH.

Rajiv Goel, Cost Accounting, International Book House

Jain, S.P. and K.L. Narang. Cost Accounting: Principles and Methods. Kalyani

Publishers
Arora, M.N. Cost Accounting — Principlesand Practice, Vikas Publishing House,

New Delhi.
Maheshwari, S.N. and S.N. Mittal. Cost Accounting: Theory and Problems. Shri

Mahavir Book Depot, New Delhi.
8. Iyengar, S.P. C Mariyappa B Cost Accounting, HPH

. Latest edition of text books may be used.



Name of the Program: Bachelor of Business Administration (BBA)

Course Code: BBA 3.2

Name of the Course: Organisational Bchaviour
Total No. of Teaching Hours

Course Credits No. of Hours per Week

56 Hrs.

4 Credits 4+0+0 Hrs.

Pedagogy: Classroom lectures, Tutorials, Role Plays and Case study method.

Course Outcomes: On successful completion of the course, the Students will:
Understand the role of OB in business organization.

e Understanding the Behaviour of Individual

e Understand the group behaviour and Team dynamics

[ ]

[ ]

Learn various motivation and leadership theories
understand the process of organizational development
Syllabus

Module No. 1: INTRODUCTION TO ORGANIZATION BEHAVIOUR (10 Hrs)
Meaning, Definition, Importance, Nature, Scope of OB, Conceptual Models of OB, factors affectin

Module No.2: INDIVIDUAL BEHAVIOUR (12 Hrs)
Individual Behaviour- Meaning, factors affecting individual behavior, reasons for understa

individual behavior.

Personality- Types, Determinants and Traits of Personality, Theories.
Learning — Types of Learners, The Learning Process

Attitude — Characteristics, Components, Formation of Attitude.
Perception- Importance, Factors influencing perception, Interpersonal Perception, Impr
Management

Module No. 3: GROUP AND TEAM DYNAMICS (12 (Hrs)
Group Dynamics- Mcaning, Types of Group, functions of groups, Stages of Group development, stra
for improving group dynamics, Determinants of Group Behaviour
Team Dynamics - Mcaning, Types of Teams, Team Building, Effective Team Management, Sta
Professional Interpersonal Relations, Difference between Groups and Teams. )
Conflict-Meaning, Sources of Conflict, Conflict Resolving Strategies.

Module No. 4: MOTIVATION AND LEADERSHIP (12 Hrs)
Motivation- Nature and Importance of Motivation, Motivation Theories - M 3 Hier
Theory, Hertzberg’s Two Factor Theory, McGregor’s Theory X and Theory Y aslow’s Need
Leadership — Nature and Importance, Qualities of Good Lead :

(Contemporary leadership) ers, Types, Theories of Leadcr




Module No. 5: DYNA;\IICS.OF ORGAN]ZATIONAL BEHAVIOURS (10 Hrs)

Organisation Culture and Climate - Meaning, Importance, Factors influencing Organization cl
Organizational Change- Importance, change pProcess, Resistance to change, Managing Cl
Organizational Development: Nature, objectives, Benefit, OD Process.

Skill Development Activities

e Prepare a Chart showing varioys OB Models
 Develop e content on factors influencing individual perceptions
e Role play on Team Dynamics

e Visit any two organisation and collect information on various motivational models adopted
* Prepare a chart on the stages of OD

Text Books:
1. Fred Luthans, Organizationa] Behaviour. McGraw Hi] -
2. Robbins, Organizational Behaviour, International Book House.
8 John W. Newstrom and Kijeth Davis, Organizational Bcehaviour, McGraw Hill.
4. K. Aswathappa, Organizational Behaviour, HPH.
5. Appanniah and, Management and Behavioural Process, HPH
6. Sharma RK and Gupta SK, Management and Behaviour Process, Kalyani
Publishers.
7. Rekha and Vibha — Organizational Behavioural, VBH.
8. P.G. Aquinas Organizational Behaviour, Excel Books.
o M. Gangadhar, V.S.P.Rao and P.S.Narayan, Organizational Behaviour

Note: Latest edition of text books may be used



Name of the Programme: Bachelor of Business Administration (BBA)
Course Code: BBA 3.3
Name of the Course: Business Statistics

Course Credits No. of Hours per Total No. of Teaching
Week Hours
4 Credits 3+0+2 Hrs. 56 Hrs.

Pedagogy: Classroom lectures, Case studics, Tutorial Classcs, Group discussion, Seminar
& field work etc.

Course outcomes: On successful completion of the course, the students will be able

To understand the basic of statistical data collection and classification
* To Present the data through table and diagrams

To Analyse the data using the various averages and dispersion

To Interpret the data using correlation and regressions

To understand changes in data over a period of time through construction of index
number

Syllabus

Module No.1: INTRODUCTION TO STATISTICS (8 Hrs)

Introduction, Meaning, Definitions, Featurcs, Objectives, Functions, Importance and
Limitations of Statistics -Important terminologies in Statistics — Data, Primary Data,
Secondary Data, Population, Census Survey, Sample Survey, Sampling, Parameter, Unit,
Variable Quantitative Variable, Qualitative  Variable, Dependent Variable
Independent Variable, Series. - Individual, discrete and continuous- Classification of data
Types. Requisites of Good Classification of Data. Frequency, Class Interval, Tally Bar
Frequency Distribution Formation (simple illustrations).

Module No.2: TABULATION AND PRESENTATION OF DATA (10 Hrs)

Types of Presentation of Data — Textual Presentation, Tabular Presentation, One-way Table,
Two-way Table. Diagrammatic and Graphical Prescntation, Rules for Construction of
Diagrams and Graphs. Types of Diagrams — Onc Dimensional Simple Bar Diagram, Sub-
divided Bar Diagram, Multiple Bar Diagram, Percentage Bar Diagram — Two-Dimensional

Diagram — Pie Chart, Graphs — Histogram, Frequency Polygon, Ogives, curve—Problems on
tabulation.

Module No.3: MEASURES OF CENTRAL TENDENCY AND DISPERSION (14 Hrs)
Meaning, Definition, Features Requisite of ideal average Types - Mathematical and
Positional Arithmetic Mean -Simplc and weighted Average (Exclude missing frequency)
MEDIAN - Positional average, related positional  averages graph  Location
MODE- identification under individual and discrete serics by inspection method Grouping
table preparation and calculation of mode by using Relationship of mean and mcdian th;t
is empirical formula. Graphical location of mode, ’

Meaning of Measures of dispersion Standard Deviatjon- and their Co-

problems on direct method only. cificient of variation

Module No.4: CORRELATION AND REGRESSION ANALYS
Meaning and Types of Correlation Karl Pearson's Cocffi 'S (14 Hrs)

icient of Correlation. (deviation




from actual mean only) Spearman’s Rank Correlation Cocfficient problems including
repeated rank assignment.

Meaning of Regression, Regression Lines, finding correlation coefficient using Regression
Cocfficients Regression Equations and estimating the variable.

Module No.5: INDEX NUMBER (10 Hrs)

Meaning and Definitions features classification, Methods of construction index number, -
Simple, aggregates, -simple Average of price Relatives method, weighted index method -
Fisher Ideal Index Number Test of Adequacy -Unit test, Time reversal test, Factor reversal
test and circular test, Consumer Price Index number.,

BUSINESS LAB ACTIVITIES

» Collect data from 50 friends about their monthly expenditure on Mobile Recharge,
Cosmetics, Chats and Other Expenses and present the same in a Tabular Form.

e Collect data from at least 5 friends about the percentage of marks obtained in SSLC
in different subject and present the same in a sub divided Bar Diagram Form or Pie

diagram
e Collect the data relating prices of shares of two companies for ten days and ascertain

which company share are more variable.
o Collcct age statistics of 10 newly married couples and compute correlation

cocfficient
o Select 10 items of daily- consumed products relate to base year price and quantity

and current year price and calculate cost living index.

BOOK FOR REFERENCE

1. Statistical Methods S.P Gupta, , Sultan Chand

2. Statistics Dr. B.N. Gupta, Sahityta Bhavan.
3. Beri, G. C Business Statistics-Tata Mc,Graw Hill Ed Pvt. Ltd.

4. Chikodi and Satya Prasad -Quantitative Methods for business




Name of the Programme: Bachelor of Business Administration (BBA)
Course Code: 3.6.1 Open Elective Course (OEC)
Name of the Course: Rural Marketing -
Course Credits No. Of Hours Per Week Total No. of Teaching Hours
3 Credits 3+0+0 Hours 42 Hours
Pedagogy :
Course Outcomes: On successful completion of the course, the Students will able to
o Describe the importance and application of various concepts of rural marketing.
Demonstrate the appropriate selection of the scgmentation, targeting and positioning
strategics along with the environmental factors that influence rural consumers’ buying
behavior.

Design a Pricing Strategy that suits the characteristics of rural products and stage in the
product life cycle.

Formulate the appropriate marketing communication and rural distribution channel plans
to promote and deliver the rural products.

o Appraise the recent trends in Rural marketing and the application of digital technology in

rural marketing.

Module No: 1 INTRODUCTION TO RURAL MARKETING (08 Hrs)
Meaning of Market and Marketing, Nature and scope of rural marketing, rural vs urban markets,
concepts and classification of rural markets, rural marketing environment, rise of rural
consumerism.
Module No: 2 RURAL CONSUMER BEHAVIOUR (06 Hrs)
Consumer buying Behaviour in rural markets, factors affecting consumer behavior. Market
segmentation — Bases for segmenting rural consumer markets.
Module No: 3 RURAL PRODUCT AND PRICING STRATEGY (08 Hrs)
Rural product, Rural product classification, product life cycle, product life cycle strategies in rural
markets, New product Development in rural markets, Branding for rural markets. Pricing for rural
markets - Factors and Strategies.
Module No: 4 RURAL DISTRIBUTION AND COMMUNICATION STRATEGY (20 Hrs)
Wholesale and retailing in the rural market, rural mobile traders, rural distribution models —- FMCG
companies, durable companies, service organizations, emerging distribution models.
TRENDS IN RURAL MARKETING
Digitizing rural India, online marketing reach in the rural market, recent trends in packing,

labelling, grading, transporting, order processing, payment methods, storage and warehousing.
Corporate Farming-Meaning only. ‘

Include Live cases (ITC E-Choupal, TARAhatt, EID Parry’s Indiagriline)
Skill Development Activities: — |

¢ Prepare a product life cycle for a Rural product
e Seclect Rural Product and conduct a Consumer Satisfaction Survey

¢ Prepare and Advertisement copy for a rural product.
o Visit an APMC Yard / Mardi’s and prep

are a report on any one Agri product pricing.



L

Books for reference

Debarun Chakrabaorty and Soumya Kangj Dhara, ctal. (2021), Rural Marketing in India:
Texts and Cases, Ist Editiop Atlantic Publishers and Distributors Pyt Ltd

Acharya SS .anc.i Agarwal NL (2019), Agricultura] Marketing in India, 6th Edition, Oxford
& IBH Publishing Co Pyt Ltd.

Dinesh I_(umar apd Punam Gupta (2019), Rural Marketing), Ist Edition, SAGE
Publications India Pvt Ltq.

C. G. Krishnamacharyuly (2010), Rural Marketing: Text and Cases, 2nd Edition, Pcarson
India Education Services Pyt Ltd.

T.P.Gopalaswamy (2009) Rural MarkCting—Environmcnt, Problems and Strategics, 3rd
Edition, Vikas Publishing House.



Name of the Programme: Bachelor of Business Administration (BBA)
Course Code: 3.6.2 Open Elective Coursc (OEC)
Name of the Course: Social Media Markcting

Course Credits No. Of Hours Per Week Total No. of Teaching Hours
3 Credits 3+0+0 Hours 42 Hours
Pedagogy:

Course Outcomes: On successful completion of the course, the Students will able to

e Understand social media marketing goals for successful online campaigns.

 Analyze the effective social media marketing strategies for various types of
industries and businesses.

e Design social media content and create strategics to optimize the content’s
reach to the target audience.

e Appraise the reach and track progress in achieving social media objcctives with
a variety of measurcment tools and metrics.

e Design a suitable social media campaign for the business goals.

Syllabus

Module No: 1 Social Media Introduction (8 Hrs)

Introduction to social media, how to build a successful Social Media Strategy, Goal setting,
Overview of Global E-Marketing Issues, Country and Market Opportunity Analysis, User
engagement on social networks; Social advertising; Social, media analytics; Impact of online
reputation; Social Technology and its marketing influence in India

Module No: 2 Facebook -Instagram marketing (10 Hrs)

Exploring the use of a Facebook page, Facebook Ad campaign, Facebook groups, Hashtags,
Instagram, creating automation for Instagram, Audience Insights, page Insights, exploring the
various IG content types, setting a theme and flow on Instagram, and generating Leads.

Module No: 3  Twitter Marketing (8 Hrs)

Creating a Twitter account, optimizing a page, content typcs, posting contents, Integrating a
personal brand on Twitter, Twitter Analytics & Ads, post assistants and automation for
Twitter.

Module No: 4 YouTube marketing (16 Hrs)

Youtube marketing, creating a youtube channel, posting content, youtube analytics, Google
Pages for YouTube Channels, Video Flow, Verify Channcl, Webmaster Tool — Adding Assct.
Search Engine Optimization-Recent trends and challenges

Search Engine Optimisation (SEO) Introduction, Understanding SEO, User Insights, Benefits
and Challenges, Content Marketing, Traditional Media vs Social Media, recent trends and
challenges in Social Media marketing

Skill Development Activities
e Prepare Facebook Page in your name,
e Opena YouTube channel,
o Create a blog and write an article on Climate change,
o Create a search engine optimization (SEO) dashboard.




Books for reference

o Annmaric Hanlon (2022), Digital Marketing Strategic Planning & [ntegration,2nd Edition,

S.

SAGE publications Ltd.
rful Digital

o Matt Golden (2022), Soci
o Simon Kingsnorth (2022), The Digital Marke
Campaigns, 1st Edition, Kogan Page.
« Melissa Barker, Donald 1. Barker, Nicholas F. B

. . > . Bormat d - :
Marketing: A Strategic Approach, 2nd Edition, Ccngag;nLaeIZIInIi):gl;j r Zabuy GHL3) Secidl e e
d Michael R. Solomon, (2016), Social Media Marketing, ond Edition, Sage

o Tracy L. Tutcn an
Publications India Private Limited

al Mcdia Marketing, 1st Edition, Bravex Publication
ting Handbook: Deliver Powe



Name of the Programme: Bachelor of Business Administration (BBA)
Course Code: BBA 4.1

Name of the Course: Management Accounting :
Course Credits No. of Hours per Total No. of Teaching
Week Hours
4 Credits 3+0+2 Hrs. 56 Hrs.

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussion, Seminar

& field work etc.,
Course Outcomes: On successful completion of the course, the Students will be able

to

* Understand various management systems

* Analyze and provide recommendations to improve the operations of organizations
through the application of Management accounting techniques

e Evaluate the benefits of different conventional and contemporary Management

systems

e Prcpare analyses of various special decisions, using relevant management
techniques

» Apply management accounting and its objectives in facilitating decision making.

Syllabus
Module No. 1: INTRODUCTION TO MANAGEMENT ACCOUNTING (06 Hrs)
Nature, scope and functions of management accounting, role of management accountant in
dccision making, management accounting vs financial accounting and cost accounting.

Tools and techniques of management accounting.
Financial statement analysis — Comparative, Common size and Trend analysis

Module No. 2: RATIO ANALYSIS (8 Hrs)
Mecaning and Dcfinition of Ratio, Classification of Ratios, Uses & Limitations — Meaning
and types of Ratio Analysis — Problems on Ratio Analysis.
Module No :3 FUND FLOWANALYSIS (10 Hrs)

Nature of Fund, Fund Flow Statement — Uses and Limitations of Fund Flow Statement—
Proccdurc for preparation of Fund Flow Statement — Statement of Changes in Working
Capital — Statement of Funds from Operation — Statement of Sources and Application of

Funds.

Module No. 4 CASH FLOW ANALYSIS (12 Hrs)

Nature of Cash Flow Statement - Differences between Cash Flow Statement and Fund Flow

Statement — Uscs of Cash Flow Statement — Limitations of Cash Flow Statement —

Provisions of IND AS-7 — Procedure of Cash Flow Statement — Concept of Cash and Cash

Equivalcnts] il C?Sh FLO_W from (chrating Activitics — Cash Flow from Investing Activities
nd Cash Flow from Financing Activitics — Preparati )

?o IND AS-7- (Indircct Mcthogc;i Only) pasition GHEAlon Statement according

Module No. 5: BUDGETING & BUDGETARY CONTROL (10 Hrs)

Meaning, Objectives, Nature, Scope and Concept of budget, budgeti

' ( ! SEOpe 5 eting ¢ ¢
control, objectives, merits, and limitations. Budget administration, Fux%ctior%alqlr)ll(lidbutdg;r1ry
base budgeting(thcory). Practical problems on Flexible and cash Budget e




f, Skill Development Activities

o Collection of ﬁnanf:lal statements of any onec organization for two ycars and
preparing comparative statements

e Collection of financial statements of any two organization for two years and prepare
a common Size Statements

o Collect statements of an Organization and Calculate Important Accounting Ratio’s
e Draft a report on any crisis in an organization

e Collect the data and prepare Cashflow statement as per IND AS 7

Books for reference

e Dr. S.N. Maheswari, Management Accounting, Mahavir Publications

o T.S.Sexana, Advanced Cost and Management Accounting, Sultan Chand

o Jain and Narang, Cost and Management Accounting, Kalyani Publisher.

o Dr. S.N. Goyal and Manmohan, Management Accounting, S.N. Publications.
e B.S.Raman, Management Accounting, United Publishers.

e Sharma and Gupta, Management Accounting, Kalyani Publishers.

e MN Arora, Accounting for Management, Himalaya Publisher

o Jawahar Lal, Cost Accounting; McGraw-Hill Education (India)




amme: Bachclor of Busincss Administration (BBA)

Name of the Progr
Course Code: BBA 4.2.1

Name of the Course: Busincss Analytics —
Course Credits No. of Hours per Total No. of Teaching Hours
Week
4 Credits 4+0+0 Hrs. 56 Hrs.

Pedagogy: Classroom lectures, Tutorials, and Problem Solving. ‘
Course Outcomes: On successful completion of the course, the Students will be able to

e Understand types of analytics and data models
e Understand the role of data indecision making, sources and types of Data.

e  Ability to analyse data using different data analytic tools and draw inferences.

e Understand applied statistics for business problems.
e Demonstrate visualization of data.
Syllabus

Module No. 1: Introduction to Business Analytics (12 Hrs)
Business Analytics, Terminologies used in Analytics:
Intelligence, Meaning, Importance, Scope, Uses of Business
Business Analytics, Types of Analytics: Descriptive, Diagnostics, Predictive, Prescriptive,
Application of Business analytics, Introduction to Data Science and Big Data.
Module No. 2: Role of Data in The Organization (10 Hrs)
Sources of data, Use of Data in Decision making, Importance of data quality, dealing with
missing or incomplete data, Types of Digital Data- Structured, Semi Structured, Unstructured
Data. Data warehouse, Data mining, Data Integration — What, need, advantages, approaches

of Data integration, Data profiling.
Module No :3 Tools Used for Data Analytics (12 Hrs)
Introduction to data analytics software — Types of data analytics software — open source and

proprietary software.

Lab sessions:
R, JAMOVI, GRETL, Python: Installation of software ~Installation of packagcs / library -

Importing of data — Saving of data — Run descriptive Statistics — Interpret result — plotting of
charts — inferences of chart. (Using all the four specified softwares).

Module No. 4 Database Orientation (12 Hrs)

Database definition, types of structures, DBMs, RDBMS, Relational Database Laneuace
Introduction to SQL, Features of SQL, SQL Languages, DDL commands- Create Addo 15:0 :
Constraints in SQL, DML Commands — Insert, Delete, Update, Data Quocry ’ , Drop,
Language — Where clausc, Order by, Group by, DCL commands — Gra;at Revoke, TCL
Commands — Commit, Roll Back, Save point. Aggregate Functions, Relational Algebra,

j<) d.

Business Analytics, Busincss
Analytics, Architecturc of

Module No. 5: Data V.isualization Using Tableau (Public Version) (10 Hrs)

Introduction to Dimensions and measures, Types of Charts, (Pic Chart Column Cl 1
Chart, Bar Chart, Area Chart, Scatter Chart, Bubble Chart, Stock C hart,) Basi m Chart, Lm_c
in dashboard and storyboard. (Explain using practical examples and stuc’icn‘t: lcf):lcl;ifgzt?l?cd e

examples using tableau.)
]




-
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Skill Developments Activities:

—

Prepare tree map chart using Tableau,

Run a descriptive statistic using R and Python software
Exccute a summary chart in JAMOV] '
Execute DCL and TCL Command in SQL.

Text Books:

Note

Busil_iess Analytics: Text and Cases, Tanushri Bancrjee, Arvindram Banerjee,
Publisher: Sage Publication

Business Analytics, U Dinesh Kumar, Publication: Wiley

Business Analytics, R. Evans James, Publisher: Pearson

Fundamental of Business Analytics, Seema Acharya R N Prasad, Publisher: Wiley
Business Analytics: Data Analysis and Decision Making, Albright and Winston
published by Cengage Learning.

Swain Scheps, Business Intelligence for Dummies.

Rick Sherman, Business Intelligence Guidebook: From Data Integration to Analytics
Cindi Howson. Successful Business Intelligence, Second Edition: Unlock the Value of

BI & Big Data

Seema Acharya RN Prasad, Fundamentals of Business Analytics, 2ed, Wile

- Latest edition of text books may be used.



- istration (BBA
Name of the Programme: Bachelor of Busmess Administration ( )

Course Code: BBA 4.2.2

J se: Indian Financial System :
e i Total No. of Teaching Hours

Course Credits No. of Hours per
Week
4 Credits 4+0+0 Hrs.

Pedagogy: Classroom lecturcs and Tutorials M/
Course Outcomes: On successful completion of the course, the Students will be able

e Understand the financial system, Institutions, financial markets and services.
» Analyse the concepts relevant to Indian financial market and relevance.
e undcrstand concept of financial services, types and functions.

e Understand the types of financial Instruments.
« Demonstrate an understanding the functioning of stockmarkets.

Syllabus BN S—
Module No. 1: OVERVIEW OF FINANCIAL SYSTEM (8 Hrs) _ _
Introduction to Financial System — Features, Constituents of Financial System; Financial
Institutions; Financial Services; Financial Markets and Financial Instruments.

Module No.2: FINANCIAL INSTITUTIONS (16 Hrs)

Characteristics of Financial Institutions, Broad C atcgorics — Money Market Institutions and Capital
Market Institutions. Objectives and Functions of Industrial Finance Corporation of India, Industrial
Development Bank of India, State Financial Corporations, Industrial Credit and Investment
Corporation of India, EXIM Bank of India, National Small Industrial Development Corporation,
National Industrial Development Corporation, RBI Measures for NBFCs.

Module No. 3: FINANCIAL SERVICES (12 Hrs) :
Financial Services — Mecaning, Objcctives, Functions, Characteristics; Types of Financial Services
- Merchant Banking — Functions and Opcrations, Leasing, Mutual Funds, Venture Capital & Credit
Rating.

Module No.4: FINANCIAL MARKETS AND INSTRUMENTS (10 Hrs)

Meaning and Definition, Role and Functions of Financial Markets, Constituents of Financial
Markets; Moncy Market Instruments, Capital Market and Instruments; SEBI guidelines for Listing
of Shares and Issuc of Commercial Papers.

Module No.5: STOCK MARKETS (10 Hrs)

Meaning of Stock, Naturc and Functions of Stock Exchange; Stock Market Operations - Trading,

Scttlement and Custody (Bricf discussion on NSDL & CSDL); Brief discussion of BSE, NSE and
OTCEL ’

SKILL DEVELOPMENT ACTIVITIES

o Visit any financial institution and prepare a report regarding its structure, functions and
performance.

e Analyze the ratings given by any credit rating agency, for at Icast 5 companies

e Collect information on NASDAQ), Nifty, Sensex and write bricf report on the same
e Identify a company of your choice and record its share prices for one month '

IR N




~—

Reference Books

« L.M. Bhole, Financial Institutions & Markets. McGraw Hill

o Khan, M.Y, Indian Financial System, Mch;\, Hill

o Sharma, Mcera, Management of Financial Institutions, Eastern Economy Edition

« Bholcand I\./Iahakud, Financial Institutions and Markets — Structure, Growth and Innovations,
McGraw Hill ’

o Guruswamy, S., Financial Services and System, McGraw Hill

« Edminister. R.O, Financial Institutions, Markets & Management, McGraw Hill

e Khan. M.Y, Indian Financial System, Vikas Pub. House

« H.R Machiraju, Indian Financial System, Vikas Pub. House

« E.Gorden & K. Nataraj, Financial Markets and Scrvices, HPH
Note: Latest edition of text books may be used.



A
,: Bachelor of Business Management (B.B )

gran
Name of the Progr ot Code: {1_3 »
Name of the Course: Financial Managen}ronl = Teaching Hours
: . her ‘
Course Credits No. Oi\ll‘:;'{rs I
4 Credits 4+0+0 Hrs.

Classcs, Problem Solving ST

letion of the coursé, the Students will be a

Pedagogy: Classroom lectures, Tutorial

Course Outcomes: On successful comp
Identify the goals of Financial M
e  Enrich knowledge about financia :
Evaluate projects using capital budgeting techniques. _
Design optimum capital structure using EBIT alld_EPS analysis.
Evaluate working capital effectivenesW
Syllabus - —
Module No. 1: INTRODUCTION TO FINANCE (6 Hrs) _ ot -Meaning
Meaning of Finance, types of finance, Functions of finance-Financial ma}mggmun‘ [ \;;qus:?
Definitions and Importance- Objectives of Financial Management- Ro!c of a Fmancuz,l “l ,c) yst.
Financial Planning-Steps-Principles- Factors influencing a sound financial plan (Theory onty
Module No 2 : FINANCIAL DECISION (14 Hrs) _ _ .
Introduction-Meaning of financing decision-Sources of Finance -Mcaning of Capital Sp'ucuuc,
Factors influencing Capital Structure, Optimum Capital Structurc - EBIT, EPS Analysis,
Leverages — Problems

Module No. 3 INVESTMENT DECISION (14 Hrs) o
Introduction- Meaning and Definition of Capital Budgeting - Features — Significance- Process &

factors -Techniques: Payback Period, Discounted Pay- back period, Accounting Ratc of Return.
Net Present Value, Internal Rate of Return and Profitability Index- Problems

Module No. 4: DIVIDEND DECISION (10 Hrs)

Introduction to Dividend Decisions, Meaning & Definition, Forms of Dividend, Types of Dividend
Policy, Significance of Dividend, Impact of Dividend Policy on Company, Factors affccting
Dividend Policy, Walter divided model- Problems.

anagement.
| decision making.

Module No. 5: WORKING CAPITAL MANAGEMENT (12 Hrs)
Introduction Concept of Working Capital - Significance of Adequate Working Capital-Evils of
Excess or Inadequate Working Capital- Determinants of Working Capital-Sources of Working
Capital (Theory and Simple problems on Estimation of working capital).

Skill Development activity:
e Draw the organization chart of Finance Function of a company
o  Submit an analysed report on Capital structure in 3 different industric
e  Explain the role of financial manager in the context of globalizati S
e  Prepare E-content of dividend policy of a company on.

e Develop E-content for working capital management to a service oreanizatio
oS¢ ns




Reference Books

S.N. Maheshwar Financial Management-Sultan Chand Publications
Khan & Jain Financial Management Tata MC Graw hill

Financial Management L N Pandey

Note: Latest edition of textbooks and reference Books may be used



nent (B.B.A)

Name of the Program: Bachelor ofBusincss(l:\/Ianagm
Course Code: 4.7.1 (OEC)

Course Credits
3 Credits

‘ 3+0+0 Hrs .
Pedagogy: Classrooms lecture, Tutorials, and Problem Solving. the Students will able to:

Course Outcomes: On successful completion oftl?e course, th " e management.
e understand the significancc of lcadership skills for effectlve P g P hi theoiies
e increase the comprehension of leadership through various lcadershtp

e analyse different leadership styles, types, patterns apd functions.
e demonstrate an understanding of vanous leadership approaCheS

management of pcople. _
e demonstrate an awareness of cthical leadership.
e Understand the emerging trends in Leadership.
Syllabus
Module No. 1: INTRODUCTION TO BUSINESS LEADERSHIP (06 Hrs) '
Introduction to business leadership, meaning & definition of leadership, cvolut}on and grov_vth
of leadership; functions and characteristics of leadership; Importance of Leader 1n Org_anlsatlon
culture, latest trends / current scenario of business leadership. Dark traits of Leadership.
Module No. 2: LEADERSHIP FROM VIANAGERIAL PERSPECTIVE (10 Hrs)
Nature of leadership, Significance or importance of leadership, Top 10 Qualities of an effective
leader, leader v/s manager; Leader v/s Mcntor authority v/s leadership; formal v/s informal
Jeadership; different roles of leadership; different levels of leaderships traits of an ethical leader.
Module No. 3: LEADERS AND TEAM DECISIONS (8 Hrs)
Team decision making; Power and influcnce in teams; Lecadership and team empowerment;
Challenges in team decision making, Role of a leader in decision making.
Module No. 4: LEADERSHIP STYLES & SKILLS (18 Hrs)
Leaders}xip styles: a) Autoc.ratic lcadcyship, b) Burcaucratic leadership, ¢) Democratic
leadershlp, and d) Laissez fairc leadership ¢) Transformational Leadership, f) Charismatic
Leadership.
Legdershi[{ Skills: Comrpunications Skills, Decision Making Skills, Emotional Management
Skills, PUbIIF Rei;moln Sl;llls, Personal Values and Ethics, Conflict Resolution Skills
Emerging Trends In eadership: Women & Transgender in lea e e s
ihallengcs & opportunitics of a women & Transgender lcadership; Rol?gfe‘ ;Slclg)éaégglﬁti;tfons’
Skill Developments Activities:
e Collect information about the real time : RN X
styles & discuss their leadership styles asg?lj‘girt;t?nl?}?gecrls'\s“ th different leadership
e Lecadership skills used to focus on GD 158 room
. Dcn_mnstratc; the team management skills required for a leader,
e Brain storming session pertaining to leadership qualities

Ic S rsh p Irc to b C(l \\'lth case Stl 1 ]

for effective




Reference Books:

o Northouse, P. (2007). Leadership: Theory and Practice. Sage Publications.

o Stephen, R P.(1988). Orgaizational Behaviour - Concepts, controversics and Appications.
New Delhi: Printice Hall of India Ltd.

o Subba Rao. (2018). Organizational Behaviour (18th ed.). Himalaya Publishing Housc.

o Subba Rao. (2022). Personnel and Human Resource Management (5th ed.). Bangalore:
Himalay Publishing House.

o DalozParks, S., Leadership can be taught: A Bold Approach for a Complex World, Boston:
Harvard Business School Press.

o Drucker Foundation (Ed.), Leading Beyond the Walls, San Francisco: Josscy Bass _

o Hersey, P. K., Blanchard, D., & Johnson, D. Management of Organisational Bchavior:
Leading Human Resources. Pearson Education.

« Gratton, L. E. (2007). Eight ways to build collaborative teams. Harvard Business Review.
85 (11), 100-109.

e Katzenbach, J. R., Douglas S. K. (2001). Discipline of Teams. Harvard Business
Review.71(2).111-120.



or of Business Management (B.B.A)

le: 4.7.2 (OEC)

al Wealth Mana ecment
. Total No. of Tea

rogram: Bachel
Course Cot
Name of the Course: Person

Course Credits No. of Hours per week
3 Credits 3+0+0 Hrs

Pedagogy: Classroom lectures and Tutorials. -
f the course, t

Course Outcomes: On successful completion of th \th Ma
+  Demonstrate an understanding of the importance of Wea

Financial Planning in personal life.
«  Identify the Real Estate Investment
that minimises tax burden. . . q
Select and Apply the Asset Allocation strategies to balance between Risk an

Retum. . .
Anlayse the Retirement Planning Benefits and retirement strategies to

provide regular income for life.
«  Understand the basic principles an
Syllabus

Module No. 1: Wealth Management and Financial Planning (8 Hrs)
Meaning of Wealth Management, Need, Scope and Components of Wealth Management,
Process of Wealth Management, Expectations of Clients, Code of Ethics for Wealth Manager.
Challenges to WM in India — Financial Planning - Systematic Approach to Investing (SIP, STP
& SWP)- Life Cycle and Wealth Cycle - Financial Planning in India, Legal aspects of Financial
Planning.
Module No. 2: Estate Planning and Tax Planning (8 Hrs)
Real Estate, Role of Real Estate, Real Estate Investment Routes, Real Estate Indices -Assets &

Liabilitics, Nomination, Inheritance Law, Will, Understanding Trust and Trust Documents —
Tax Planning Concepts, Assessment Year, Financial Year, Income Tax Slabs, TDS, Advance
Tax, LTCG, STCG, Carry Forward and Set-off.
Module No. 3: Asset Allocation Strategies (8 Hrs)

Asset allocation Strategies -Assct allocation Decision, Equity portfolio strategies - Active Vs
Passive, Management strategies, Value Vs growth investing, -Tactical, Fixed & Flexible.
Porltfqlio gladr_lagen}en.t S\t(r'afggies - éndexing - Active - interest rate anticipation, Valuation
analysis, Credit analysis, Yield spread analysis = i s .
Divcyrsiﬁcation in Pcryspcaive. P ety anel Bond Swaps'- Allocation to Speculation,

Name of the P

ching Hours

¢ Students will able to:
nagement and

Routes and understand the tax planning

d importance various insurance policies.

Module No. 4: Retirement Planning and Employee Benefits (18 hrs)
Introduction to Retirement Planning - Types of Retirement Plans - D

= : - Defi
Contribution plap, Superannuation Fund and other retirement plans l}?;d 'E]iln}iﬁt and l?eﬁned
Planning Strategics — ESOP and ESPP. 2 ¢ ost Retirement
Insurance Products in Wealth Management
Meaning, Basic Principles of Insurance, Functions and Cha

. acteristi
and Health Insurance; Types of Life Insurance Policies, Types osgléir?zrlz?lsilmnce- R
nsurance Policies

Health Insurance and Group Insurance Policy — Risk Management thr
. Skill Developments Activities: ough Insurance.
e List out different Insurance schemes |
e  Create your own personal portfolio using im

aging )
e Conduct a survey of 20 salaried employe Sthary numbers gpq justify,

Cs on their ;
heir Investment avenues through
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questionnaire. -
¢  Prepare technical charts report of any 5 listed stocks in BSE S&P SENSEX.

Text Books:

o Pawan V. Jhabak — Wealth Management, Himalaya Publishing Hou
House Pvt. Ltd., Mumbati - 400 004.
e S.K Bagchi — Wealth Management Jaico Publishing Housc, Firs Edition.
« NSE Academy — Financial Planning and Wealth Management.
« NCFM Work Book — Financial Markets (Advanced).
Note: Latest edition of text books may be used.

Himalaya Publishing
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Semester 111

Teaching Total
. afen o .
1:1:\ Course Code Title of the Course ngﬁ?gs()f ;’{',';ﬁ“ SEE | CIE Marks Credits
(L+T+P) ]
1 Lang Language - | AECC 34140 | 60 | 40 100 3
2 Lang Language — 11 AECC 34140 | 60 40 100 3
3 B.Com.3.1 Corporate Accounting DSC 3+0+2 | 60 | 40 100 4
4| B.Com32] Business Mathematics & DSC 3+042
Statistics
OR 60 40 100 4
B.Com.3.2.2 | Indian Financia] Services 440+0
5 B.Com.3.3 Company Law & DSC 4+0+0 | 60 40 100 4
Administration
6 | B.Com.3.4 Constitution of India AECC 1+0+2 | 30 20 50 2
7 B.Com.3.5 Sports SEC- 0+0+2 | - 25 25 1
SB
8 B.Com.3.6 NCC/NSS/others af SEC- 0+0+2 | - 25 25 1
any) VB
9 | B.Com.3.7 ] Entrepreneurship Skills .
OR
2 | Investments in stock
B-Com.3.7.2 o OEC 3001 60| 40| 00| 5
Sub —Total (@) 390 | 310 | 700 25

/

p é‘) edess Koo
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P.B No. 7087, 27th Cross A2th Maln

Banashankarl Il Stage

Bengaluru - 560 Q70
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Semester 1V
Teaching Total
ateoory of ours per a cocli
1\5’:;. Coursc Code Title of the Course ngﬁ':f;gsm "“.M': SEE| CIE M;(l)rks Credits
(L+T+P)
1 |Lang Language - I AECC 3+140 GO | 40 100 3
[—2 Lang Language —II AECC 3+14+0 60 40 100 3
Advanced
4
E B.Com4.1 Corporate DSC 3+0+2 60 40 100
Accounting
4 |B.Coma42 [COStAccounting DSC 34042 | 60 | 40 | 100 4
- Business
5 |IB.Com.4.3 Regulations DSC 4+0+0 60 40 100 4
6 |B.Com.4.4 | Artificial Intelligence SEC 2+0+0 30 20 50 2
7 |B.Com.4.5 Sports SEC-SB 0+0+2 - 25 25 1
8 |B.Com.4.6 :ig)C/NSS/ others (i SEC-VB | o+0+2 | - | 25 | 25 1
9 |B.Com.4.7.1 S%rporate Governance
B. Com4.7.2 |Investments in OEC 3+0+0 60 40 100 3
Commodity Markets
Sub —Total (D) 3901 310 700 25
%&)ea/m/
G, /. i
4 It

by P.B No.7087, 27th Cross, 12th Main
Banashankari IT Stage
Bengaluru - 560 070



Notes:

» One Hour of Lecture is cqual to 1 Credit.
5  One Hour of Tutorial is equal to 1 Credit (Except Languagcs).
» Two Hours of Practical is equal to 1 Credit
Acronyms Expanded
» AECC . Ability Enhancement Compulsory Coursce
> DSC © . Discipline Specific Core (Course)
> SEC-SB/VB . Skill Enhancement Course-Skill Based/Value Bascd
» OEC : Open Elective Course
> DSE : Discipline Specific Elective
>» SEE : Semester End Examination
» CIE : Continuous Internal Evaluation
> LATHP : Lecture+Tutorial+Practical(s)

Note: Practical Classes may be conducted in the Business Lab or in Coﬁlputcr

Lab or in Class room depending on the requirement. One batch of students

should not exceed half (i.e., SO or less than S0 students) of the number of students

in each class/section. 2 Hours of Practical Class is equal to 1 Hour of Teaching,

however, whenever it is conducted for the entire class (i.e., more than 50

students) 2 Hours of Practical Class is equal to 2 Hours of Teaching.

, ross, 12t i
Banashankari I1 Stageh ein

Bengalury - 560 070
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Namec of the Program: Bachelor of Commerce (B.Com.)
Course Code: B.Com.3.]

—Name of the Course: Corporaic Accounting
Course Credits No. of Hours per Total No. of Teaching
Week Hours

4 Credits 3+0+2 Hrs, 56 Hrs.
Fc(lagogy: Classroom lectures, Case studics, Tutorial Classes. Group discussion, Seminar

& field work etc.,
Coursc Outcomes: On successful completion of the course, the Students will be able to
* Understand the treatment ofunderwriting of shares,
* Understand the concepts and accounting treatment of Issuc of shares under various
types.
Know the valuation of intangible asscts.

Know the valuation of shares.
Prepare the financial statements of companics as per companies act, 2013,

Syllabus

Module No. 1: ISSUE OF SHARES (10 Hrs.)

Introduction — Meaning, features and types of shares. Issuc of shares, Subscription of shares,
Minimum subscription, Over subscription, Pro-Rata allotment, Book Building procedure for
issue of shares. Problems related (o Journal entries on issue of shares at par, premium and

discount.

Module No :2 UNDERWRITING OF SHARES (10 Hrs.)

Introduction -Mcaning and neced for underwriting, Advantages of Undenwriting, SEBI
regulations regarding underwriting, Undenvriting Agreement, Underwriting Commission.
Underwriter. Functions of Underwriter, Types of Underwriting, Marked and Unmarked
Applications, Problems on determination of liability of underwriters.

Module No. 3 VALUATION OF INTANGIBLE ASSETS (Asper IND AS 38) 10

(Hrs.)
Introduction — Meaning and Kinds of Intangible Asscts.

a) Goodwill — Meaning and types, Factors influcncing value of goodwill, Circumstances
of valuation of goodwill, Mcthods of valuation of Goodwill: Simple Average Profit
Method, Weighted Average Profit Method. Capitalization of Avcrage Profit Method,
Super Profit Method, Capitalization of Super Profit Mcthod, Annuity Mcthod-Problems.

b) Brand — Meaning and features, Factors influcncing valuc of brand, Circumstances of
valuation of brand (Concepts and Formats only)

¢) Intellectual Property Rights (IPR) — Meaning and features, Factors influencing value of
IPR, Circumstances of valuation of IPR (Concepts and Formats only) \

d) Patents — Meaning and features. Factors influencing value of patents, Circumstances of

valuation of patent (Concepts and Formats only) '

Module No. 4: VALUATION OF SHARES (10 Hrs)
Introduction — Meaning and nced for valuation of shares, Factors alTecting valuc of shares,

Methods of Valuation: Problems on Intrinsic Value Method, Yicld Mecthod, Eaming
Capacity Method, Fair Value of Mcthod.

Rights Issue and Valuation of Rights Issue, Valuation of Share Warrants (concepts only)
Module No, 5: FINANCIAL STATEMENTS OF COMPANIES (16 Hrs.)
Statutory Provisions regarding preparation of financial statements of companies
schedule I1I of companies act,2013 and IND AS-1

as per




Problems on preparation of Statement of Profit and Loss and Balance Sheet (including
nccessary notes)
Skill Development Activities:
. Comlpilc the list of Indian companies which have issued shares through IPO/
FPO in the current financial year.

e Determine Underwriters’ Liability in case of an IPO, with imaginary figures. - '
Collect financial statement of a company and calculate intrinsic value of an equity
share. o
Collect annual report of a Company and List out its assets and Liabilities. o
Collection of latest financial statements of a company and find out the intrinsic
value of sharcs. '

* Any other activitics, which are relevant to the course.

Reference Books:
* J.R.Monga, Fundamentals of Corporate Accounting. Mayur Paper Backs,
NewDelhi.
M.C. Shukla, T.S. Grewal, and S.C. Gupta. Advanced Accounts. Vol.-II. S.
Chand & Co., New Delhi.
* S.N. Maheshwari, and S. K. Maheshwari. Corporate Accounting. Vikas
PublishingHousc, New Delhi. ‘

* Ashok Schgal, Fundamentals of Corporate Accounting. Taxman Publication,
NewDelhi.

* VK. Goyal and Ruchi Goyal, Corporate Accounting. PHI Leaming.

* Jain, S.P.and K.L. Narang. Corporate Accounting. Kalyani Publishers, New Delhi.
¢ Bhushan Kumar Goyal, Fundamentals of Corporate Accounting,
InternationalBook House )

P. C. Tulsian and Bharat Tulsian, Corporate Accounting, S.Chand

Amitabha Mukherjee, Mohammed Hanif] Corporate Accounting, McGraw Hill
Education

Arulanandamé& Raman ; Corporate Accounting -1
Madegowda J — Advanced corporate accounting, HPH

Soundarajan. A & K. Venkataramana, Corporate Accounting, VBH.

* S.P.Jainand K. L. Narang — Corporate Accounting
Note: Latest edition of text books may be used.
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Name of the Program: Bachelor of Commerce (B.Com.)

Course Code: B.Com.3.2.1

Name of the Course: Business Mathematics & Statistics
Total No. of Teaching Hours

Course Credits No. of Hours per
Week
4 Credits 34042 Hrs. 56 Hrs.

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussion, Seminars.,
Course Outcomes: On successful completion of the course, the Students will be able to
e Familiarize with simple and compound interest
e Understand problem solving techniques using equation methods
e Familiarize with the matrices and various roles of determinants
e Comprehend the measures of various distributions and averages
» Validate the application of correlation and regression in business decisions.

Syllabus
Module No. 1: COMMERCIAL ARITHMETIC (12 Hrs)
Percentage -cost, profit and selling price, Ratio Proportion and Problems on Speed and Time,
Interest-Simple interest, compound interest and Annuity.
Module No.2: THEORY OF EQUATIONS (6 Hrs)
Meaning and Degree of equation-Linear equation meaning and problems, Methods of solving
simultaneous equations in two variable-Substitution and Elimination method only.
Module No. 3: MATRICES AND DETERMINANTS (10 Hrs)
Matrix-Meaning Definition and Types -Matrix Operations-Addition, Subtraction, Multiplication
by a constant and Multiplication of two matrices- Transpose of Matrix-Determinant of a square
matrix-Minor of an element of a determinant, co-factor of a determinant -evaluation-solution of
simultaneous linear equations in two variables using determinants (Cramer Rule) Adjoint and

Inverse of square matrix.
Module No.4: MEASURES OF CENTRAL TENDENCY AND DISPERSION (14 Hrs)

Introduction Meaning and Definition, objectives of measures of central tendency, Types of
averages-Arithmetic mean (Simple average only) Median, Mode, (both grouped and ungrouped
data, direct method excluding missing frequency) grouping table including empirical relationship

among three average.
Meaning and objectives of measures of dispersion - Standard deviation and coefficient of Variation,

problems on direct method only.
Module No.5: CORRELATION AND REGRESSION (14 Hrs)
Correlation: Meaning and definition-uses- Types-Karl Pearson's coefficient of correlation

(deviation from actual mean only) Spearman's Rank Correlation Coefficient
Regression-Meaning, regression Equations, Estimating x and y values. Finding correlation
coefficient with regression coefficient.
SKILL DEVELOPMENT ACTIVITIES

¢ Show the chart for solving Multi-step Equation and

¢ Show the chart for different kinds of equations
Collect question papers of UPSC and KPSC or any Competitive exams and workout
problems related to commercial arithmetic

¢ Show a chart for classification of Ratios
Assume Marks of 20 students in accounts and calculate Mean Median and Mode marks.




Reference Books

Fundamental of Mathematical Statistics. S.C Gupta and V.K. Kapoor. Sultan Chand

Business Mathematics and Statistics, Sancheti and Kapoor, Sultan Chand
* Statistical Methods S.P Gupta, Sultan Chand

Statistics Dr. B.N. Gupta, Sahityta Bhavan.
Business Mathematics, Dorai Raj Sahitya Bhawan
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Name of the Program: Bachelor of Commerce (B.Com.)
Course Code: B.Com.3.2.2 |
. Namc of the Course: Indian Financial Services

Course Credits No. of Hours per Total No. of Teaching Hours
Week
4 Credits 4+0+0 Hrs. 56 Hrs
Pedagogy: Classroom lectures and Tutonals '
Coursc Outcomes: On successful completion of the course, the Students will be able to

e Understand the financial system, Institutions, financial markets and services.

 Analyse the concepts relevant to Indian financial market and relevance.

¢ understand concept of financial services. types and functions.

* Understand the types of financial Instruments,

¢ Demonstrate an understanding the functioning of stock markets.

Syllabus
Module No. 1: OVERVIEW OF FINANCIAL SYSTEM (8 Hrs)
Introduction to Financial System — Features. Constituents of Financial System; Financial
Institutions; Financial Services; Financial Markets and Financial Instruments.
Module No.2: FINANCIAL INSTITUTIONS (16 Hrs)
Characteristics of Financial Institutions, Broad Categories — Money Market Institutions and Capital
Market Institutions. Objectives and Functions of Industrial Finance Corporation of India, Industrial
Development Bank of India, State Financial Corporations, Industrial Credit and Investment
Corporation of India, EXIM Bank of India, National Small Industrial Development Corporation,
National Industrial Development Corporation, RBI Measures for NBFCs.
Module No. 3: FINANCIAL SERVICES (12 Hrs)
Financial Services — Meaning, Objectives, Functions, Characteristics; Types of Financial Services
- Merchant Banking — Functions and Operations, Leasing, Mutual Funds, Venture Capital & Credit
Rating.
Module No.4: FINANCIAL MARKETS AND INSTRUMENTS (10 Hrs)
Meaning and Definition, Role and Functions of Financial Markets, Constituents of Financial

Markets; Money Market Instruments, Capital Markct and Instruments; SEBI guidelines for Listing
of Shares and Issue of Commercial Papers.

Module No.5: STOCK MARKETS (10 Hrs)
Meaning of Stock, Nature and Functions of Stock Exchange; Stock Market Opcrations - Trading,

Settlement and Custody (Brief discussion on NSDL & CSDL); Bricf discussion of BSE, NSE and
OTCEL

SKILL DEVELOPMENT ACTIVITIES

e Visit any financial institution and prepare a report regarding its structure, functions and

performance.
 Prepare a chart on Financial Institutions in India
Analyze the ratings given by any credit rating agency, for at lcast S companics.
Collect information on NASDAQ, Nifty, Senscx and write bricf report on the same.,

Identify a company of your choice and record its share prices for onc month,

S

Reference Books ) .
e L M. Bhole, Financial Institutions & Markets, McGraw Hill

s Khan, M.Y, Indian Financial System, McGraw Ilill -
¢ Sharma, Meera, Management of Financial Institutions, Eastern Economy Edition



Bhole and Mahakud, Financial Institutions and Markets — Structure, Growth and
Innovations, McGraw Hill

Guruswamy, S., Financial Services and System, McGraw Hill

Edminister. R.O, Financial Institutions, Markets & Management, McGraw Hill
Khan. M.Y, Indian Financial System. Vikas Pub. House

H.R Machiraju, Indian Financial System, Vikas Pub. House

E.Gorden & K. Nataraj, Financial Markets and Services, HPH

Note: Latest cdition of text books may be used.
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Name of the Programme: Bachelor of Commerce (B.Com))

Course Code: B.Com. 3.3 (DSC)

T‘ s -y
Name O“M‘L%}m_ny Law & Administration
Course Credits

No. of Hours per week Total No. of Teaching Hours

4 Credits 4+0+0 Hrs,

56 Hrs.

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studics, field work cte.,

Course Outcomes: On successful completion of the course, the Students will be able to
Understand the different types of companies and CSR Activities under Companies Act 2013
Familiarizes on the procedure of Formation of a Company

Understand the roles and responsibilities Key Managerial Personnel

Understand the modes for source of capital and Books of Accounts

Understand the significance of corporate Meeting and procedure of winding up of a company

Syllabus

Module No. 1: Indian Companies Act 2013 [12 Hrs]
Introduction to Company Law, Evolution, Nature of Joint Stock Company, Overview of Companies Act
2013 — Objectives, Significance of Companies Act 2013.

Body Corporate -Meaning, Features, Classification of Companies, Distinction between Private Company
and Public Company, Doctrine of Lifting the veil of corporate entity

CSR- Meaning, Scope, Provisions for CSR Activities under Schedule VII of the Companies Act 2013

Module No. 2: Formation of a New Company [12 Hrs]

Stages in Formation of a company as per Companies Act 2013, Documents required for the formation of
company - Memorandum of Association — Meaning, Definition, Purpose and Content of Memorandum of
Association, Articles of Association — Meaning, Definition, Contents and Alteration of Articles of
Association, Distinction between Memorandum of Association and Articles of Association, Doctrine of
Ultra Vires, Doctrine of constructive notice and Doctrine of Indoor mana gement.

Prospectus — Mecaning, Definition, Contents, Types and Registration of Prospectus, Statement in lieu,
Misstatement in prospectus and its consequences.

Module No. 3: Capital Structure and Accounts of Companics [10 Hirs.]

Share Capital: - M caning, Definition, Types of Share Capital, Rules Regarding Issue of Shares, Distinction
between Preference shares and equity shares.

Debenture - M caning, Definition, Types, Rules Regarding Issuc of Debenture, Distinction between Share
and Debenture,

Accounts of companies- Statutory books and Financial Statements,
T ——

Module Ny 4, Administrative and Managerial role of a Company  [10 Hrs,)

Overview of Administrative and Managerial role, Key Managerial Personnel: Director — Meaning,
¢linition, Director Identification Number, Qualification, Appointment, , Position, Rights, Duties, Power,
'Squalificatjon, Liabilities, Removal and Resignation of director,

Mcaning and role of Managing Director, Whole Time Directors, C-suite Executives, CEO, CFO, COO,
\




CTO, CKO, CRO and CIO, Resident Director, Independent Director, and Women d”C_Ctor' £CS. Dutics
Company Secretary- Meaning, Definition, Appointment of Company Sccretary, Funetlons| ot G, Du
and Responsibilities, Audit Committee - Meaning and Functions of Audit Committee,

Module No. 5; Corporate Mectings and Winding Up of a Company . [12 Hrs.] ' y
Introduction to Corporate Mecting — Meaning, Definitions and Types, Minutes and Proceedings under

Section 118 of the Companies Act 2013.

Requisite of Valid Meeting - Notice, Agenda, Chairman, Quorum, Proxy, Resolutions, Minutes, Postal
Ballot, E- voting, Video Conferencing.

Board of Directors (BODs) — Meaning, Definitions, Mceting of Board of Directors (BODs) — Board
Meeting, Committee Meeting. '

Winding Up of Company - Meaning, Definition and Modes of Winding up, Official Liquidator — Meaning,
Powers and Duties, Consequences of Winding up of a Company.

Skill Developments Activities: :
List out any 10 Companies and prepare a report on CSR activities of any two Indian Companies
Prepare an E- Content of Prospectus, MoA, AoA of any Company
Prepare Organizational Structure and describe key personnel role of any two Indian Companies
Collect the specimen copy of share certificate, Debenture certificate, ESOP etc
Prepare a Draft of Meeting Procedure ofa Company

Books For Reference
¢ S.N Maheshwari; Elements of Corporate Law, Vikas Publications.
* Balchandran — Business Law for Management HPH
* Dr. B.F. Bhaskar, K.R. Mahesh Kumar — Corporate Administration, HPH

* Dr. P.N. Reddy and H.R. Appanaiah: Essentials of Company Law and Secretarial
Practice, HPH.

* M.C. Shukla & Gulshan: Principles of Company Law.,

* N.D. Kapoor: Company Law and Secretarial Practice, Sultan Chand.

* C.L Bansal: Business and Corporate Law

* M.C. Bhandari: Guide to Company Law Procedures, Wadhwa Publication.
e S.C. Kuchal: Company Law and Secretarial Practice.

o S.C. Sharma : Business Law, LK. International Publishers

* S5.N Maheshwari ;Elements of Corporate Law, Vikas Publishers.




NamcCoft!lc Programme: Bachelor of Commerce (B.Com.)
ourse Code: 3.7.1 Open Elective Course (OECQ)

:
Name of the Course: Entrepreneurship Skills

Coursc¢ Credits No. of Hours per week Total No. of Teaching Hours

3 Credits 3+0+0 Hrs 42 Hrs

pedagogy: Classrooms lecture, Case studies, Group discussion & Seminar clc

Course Outcomcs: On successful completion of the course, the Students will be able to

+  Identify the Factors that influence Entreprencurship.

. Undc.rsmnd the Skillsets required for Entrepreneur.

» Identily the opportunitics for developing Entreprencurship skills through
National and State Level Institutions.

* Role .p‘lnycd b'y MSME in the development of Indian Economy.

« Idenufy the dll_fcrem Government Schemes available for promoting
Entreprencurs in India.

Syllabus

Module No. 1: Introduction to entreprencur & Entreprencurship (10 Hrs)

Meaning, Definition, Types of Entreprencurs, Functions of Entreprencur, Skills/traits required
to be an entreprencur, Problems faced by Entreprencur, Difference between Intraprencur and
Entreprencur.

Meaning and Definition, Objectives of Entreprencurship, Factors influencing Entreprencurship,
Role of Entreprencurship in Economic Development

Module No. 2 : Skillsets for Entreprencur [10 Hrs]

Introduction to Entreprencurial Skills, Skillsets for Entreprencur — Communication, Creative
thinking, Leadership, Networking, Sales, Negotiation, Sclf-Motivational Skills.

Forms of Entreprencurial Skills - Business management skills, Teamwork and lcadership
skills, Customer service skills, Financial skills, Analytical and problem-solving skills,
Strategic thinking and planning skills, Technical skills, Time management and organizational
skills, Branding, marketing and nctworking skills, Procedure to improvc cntreprencurial skills.

Module No. 3 : Institutional Programs for Entreprencurship  [12 Hrs)

Entreprencurship Development Programme, - Need for EDP — Problems of EDP — National
and State Level Institutions for Entreprencurship Development Programme - SISI, SIDO,
NSIC, EDI, NIESBUD, NAYA, CEDOK, KSWDC, EDC

Business Plan — Meaning Importance, Steps involved in preparing a Business Plan, Financial,
Marketing, Human Resource, Technical and Social aspects of the Business Plan - Common
pitfalls to be avoided while preparing a Business Plan.

Micro, Small and Medium Enterprises (MSME) - Meaning, Definition, investment limit, Role
played by MSME in the development of Indian Economy, Problems faced by MSME and the

steps taken to solve the problems.

————




\B v N N .
Name of the Py Ogramme: Bachelor of Commerce (B.Com.)

Cm:rsc Code: 3.7.1 Open Elective Course (OEQ)
Name of the Course: Entreprencurship Skills

Course Credits

No. of Hours per week Total No. of Teaching Hours

3 Credits

3+0+0 Hrs

42 Hrs

Pedagogy: Classrooms lecture, Case studies, Group discussion & Seminar ctc

Course Outcomes:

On successful completion of the course, the Students will be able to

Identify the Factors that influence Entrepreneurship.
Understand the Skillsets required for Entrepreneur.

Identify the opportunities for developing Entreprencurship skills through
National and State Level Institutions.

klm ' Role played by MSME in the development of Indian Economy.
[

Identify the different Government Schemes available for promoting
Entrepreneurs in India.

Syllabus

Module No. 1: Introduction to entreprencur & Entreprencurship (10 Hrs)

Meaning, Definition, Types of Entreprencurs, Functions of Entreprencur, Skills/traits required
to be an entrepreneur, Problems faced by Entreprencur, Difference between Intraprencur and
Entrepreneur.

Meaning and Definition, Objectives of Entreprencurship, Factors influencing Entreprencurship,
Role of Entrepreneurship in Economic Development

Module No. 2 : Skillsets for Entrepreneur [10 Hrs]

Introduction to Entrepreneurial Skills, Skillsets for Entreprencur — Communication, Creative
thinking, Leadership, Networking, Sales, Negotiation, Self-Motivational Skills.

Forms of Entrepreneurial Skills - Business management skills, Teamwork and lcadership
skills, Customer service skills, Financial skills, Analytical and problem-solving skills,
Strategic thinking and planning skills, Technical skills, Time management and organizational
skills, Branding, marketing and networking skills, Procedure to improve entreprencurial skills.

Module No. 3 : Institutional Programs for Entreprencurship [12 Hrs)

Entrepreneurship Development Programme, - Need for EDP — Problems of EDP — National
and State Level Institutions for Entreprencurship Development Programme - SISI, SIDO,
NSIC, EDI, NIESBUD, NAYA, CEDOK, KSWDC, EDC

Business Plan — Meaning Importance, Steps involved in preparing a Business Plan, Financial,
Marketing, Human Resource, Technical and Social aspects of the Business Plan - Common
pitfalls to be avoided while preparing a Business Plan.
Micro, Small and Medium Enterprises (MSME) - Meaning, Definition, investment limit, Role
played by MSME in the development of Indian Economy, Problems faced by MSME and the
steps taken to solve the problems.




Module No 4. Promoting Entreprencur  [10 Hrs]

. for Startup
. . Indla’ FlmdS
s in India, Startup Crowdfunding, Venture C

Funding — Gramin

Indian Entreprencur, Promoting Entreprencur ors,
(Meaning, Siglrjliﬁcancc and Application Procedure) - Angclfhr“écli[rlup
Funding From Business Incubators, Government Schemes OSIDE) cic : t
Banks, PMMY-MUDRA Loan, DIC, SIDA, SISI, NSIC, and ’ -1r in the cconomic development,
Women Entrepreneur: Meaning, Role played by Women EnlrcprCIITIClnocs of Women Entrepreneurs.
Problems faced by Women Entreprencur, Ways to Overcome the Challeng

Skill Developments Activitigs: N ——
* Identify any two Entrepreneurs and brief about their contribution O}r‘ HD ‘Vc]opn]cnl A ——
®*  Visit any two National or State Level Institutions for Entreprencurship De
and prepare a report on their functioning. . ' .
* Identify the best sources of Start-ups Funding in India, and bricf about the procedure

application. _ ) _ . r
* Seclect any two Indian Women Entreprencurs, and brief about their glorious journcy o
Entrepreneurship.

Books for Reference

* K. Ramachandran: Entrepreneurship Development, McGraw-Hil] Education (India)
Pvt. Limited.

* RR. Chole, PS. Kapse, P.R. Deshmukh:
Communication Skills, Scientific Publishers

cprencurship Development and Management

HPH

e R.C. Agarwal, Dr. B. K. Mehta: Emrcpreneurship and Small Business, SBPD
Publishing House

* Rekha & Vibha — Entreprencuria| Managemen, VBH

e K. Venkataramanappa, Entreprencuria] Dcvclopmcm, SHB Publications
* Robert J. Calvin: Entreprencurig] Managcmcnl, McGraw-Hjj|
* Dr. R.C. Bhatia: Entreprcncurship — Business and Managcmcnl, Sultan Chand & Sons

* Jack M. Kaplan, Jack McGourty: Patterns of Entreprencurgh;
Wiley & Sons, Inc. P Managcmcm’ John

Note: Latest edition of text hooks may he uscd.
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Name of the Programme: B
Course Code: 3.7.2 Op
Name of the Course:

achelor of Commerce (B.Com.)
en Elective Course (OEC)
Investments in Stock Market

No. of Hours per week

Course Credits Total No. of Tcaching Hours

3 Credits

3+0+0 Hrs

42 Hrs

Pedagogy: Classroom lecture, Tutorials, Group discussion, Seminar, Case studies, Fieldwork etc.,

Course Outcomes: On successful completion of the course, the Students will be able to
* Describe the Investment avenues and the investment environment
 Mocasure risk and return associated with investments
 Apply fundamental and technical analysis in stocks investment
Understand the dynamics of investing in stock markets

Syllabus

Module No. 1: Introduction to Investment [ 8 Hrs]

Meaning, Objectives of Investment, Difference between savings and investment, Golden principles of
investment, The investment  environment, The investor life cycle, Investment avenues in India.

Module No. 2 : Risk & Returns on Investment |8 Hrs]

Risk and return trade-off, measuring returns — ROI, Absolute returns, Annualized return, Extended Internal

Rate of Retum (XIRR), Types of risks in investments — Systematic and Unsystematic Risk, Measuring Risk
- Standard deviation and Beta, Managing risks in investments.

Module No. 3 : Investment Analysis [14 Hrs]

Features of fundamental analysis, Top-down vs. Bottom-up fundamental analysis, Components of
economic analysis, Economic Analysis - intermational & domestic economic scenario, Economic
forecasting techniques, Characteristics of an industry analysis, Key components of an industry, Porter’s
Five Forces of Competition framework, Company analysis — Financial and Non-financial parameters.
Technical Analysis — concept, assumptions and approaches, Difference between fundamental and
technical analysis, Chart patterns and analysis, Moving averages, Trend analysis, efficient market
hypothesis.

Module No 4. Investing in Stock Market [12 Hrs]

Stock exchange — Features, History of stock exchanges in India, BSE and NSE, Role of stock exch

anges,
Players in stock markets, Role of SEBI, Ways of investing in stock market, DEMAT and Trading account,
Trading Process in stock cxchanges.

Skill Developments Activities:

* Listout types of Investment avenues available in BSE

Leamners will also practice technical analysis with the help of relevant software.

*  Practice use of Technical charts in predicting price movements through line chart, bar chart
candle and stickchart, ctc., moving averages, exponential moving average, ’

Caleulate risk and return of stocks using price history available on NSE website.
Any other activities, which are relevant to the course.




Books for Reference Dclhi: Tata
 Chandra, P. (2017). Investm anagement. New
McGraw Hill Education.
Kevin, S. (2015). Security Analysis
* Madhumathi, R. (2012). Security An
Pcarson (India) N\
Pandian, P. (2012). Security Analysis and Portfolio Management. New Delhi: Vikas
Publishing House. )

* S K Singla (2021-2022). Security Analysis and Portfolio Management. Kalyani

publishers,

Note: Latest edition of text books may be used.

ent Analysis and Portfolio M

clhi: PHI Lecarning.

: folio Management. D
il ¥ t. Uttar Pradesh:

alysis and Portfolio Managemcn



Name of the P ‘
1¢ Prooram:
Program: Bachelor of Commerce (B.Com))

Course Code: B
Name it : B.Com. 4.1
Course Credits i 1‘\3:)L (()i‘ol"l:)’“‘: Ad\’\ﬂ\nccd Corporate Accounting
. : urs perWeek Total No. of Teachi 'S
4 Credits TR A ’5(, ]::SLI“"L,, Hours

Pedagogy: Classr - .
Cour:c t(,;utco;nce-oc();]r]l :.ccun‘c‘s, Casc studics, Group discussion & Seminar clc.,
e Know lh\ . uccessful completion of the course, the Students will be able to
¢ procedure of redemption of preference shares.

Sz;l;}::tzlrll(;n; ethc dlffercnt. methods of Mergers and Acquisition of Companics

process of internal reconstruction.

Prepare the liquidators final statement of accounts.

Understand the recent developments in accounting and accounting standards.
Syllabus

Module 1\_10. 1: REDEMPTION OF PREFERENCE SHARES (10 Hrs)

Introduction, Meaning, legal provisions, treatment of premium on redemption — crcation of

Capital Redemption Reserve — Fresh issue of shares — Arranging for cash balancc for the purpose of

redemption — minimum number of shares to be issued for redemption.

Issue of .bom_ls shares — Problems on Journal Entrics and preparation of Balance sheet after
redemption. (in accordance with Schedule III to Companies Act 2013)

1

Module No. 2: MERGERS AND ACQUISITION OF COMPANIES (16 Hrs)

Meaning of Amalgamation and Acquisition — Types of Amalgamation —Amalgamation in the
nature of Merger — Amalgamation in the nature of Purchase — Meaning and Methods of Purchase
Consideration (Ind AS -103) - Net asset Method - Net Payment Method, Accounting for
Amalgamation (Problems on pooling of interest method and purchase method) — Journal Entries

and Ledger Accounts in the Books of Transferor Company. Journal Entries and Balance Sheet in
the books of Transferee Company.

Module No. 3: INTERNAL RECONSTRUCTION OF COMPANIES (10 Hrs)
Introduction, Meaning and Need for Internal Reconstruction, Types and Objectives of Capital
Reduction, Legal Provisions for Reduction of Share Capital under Companies Act, 2013.
Accounting for Capital Reduction- Problems on Journal Entries, preparation of Capital Reduction
Account and Reconstructed Balance sheet.

Module No. 4: LIQUIDATION OF COMPANIES (12 Hrs)

Meaning of Liquidation, Meaning and Functions of Liquidator, Modes of Winding up,
Order of payments. Liquidator’s remuneration. Problems on preparation of Liquidator’s Final
Statement of Account.

Module No. 5: EMERGING TRENDS IN ACCOUNTING (08 Hrs)

1. Human Resource Accounting

2. Inflation Accounting

3. Investment Accounting

4. Automated accounting process

5. Cloud based accounting

6. Data analytics and forecasting tools
7. Rise of accounting software solutions
8. Blockchain

9. Forensic Accountancy

10. Advisory Services

11. Artificial Intelligence in Accounting
12. Big Data in Accounting




13. Remote Work Sctting . ‘ ‘
14. Outsourcing of Accounting of Functions

5 ' ' dards
15. Changing financial stan ' o
16. Workplace wellness accounting, ctc (concepls 0 y)

Skill Development Activities:

i ncc shares.
List out legal provisions in respect of Redemption of Prefcre

y i i ithi i res.
Calculation of Purchase consideration with imaginary figu -
ioni uisition
List any five cases of amalgamation in the nature of merger or acq
Stock Companies.

ofJoint

List out legal provisions in respect of internal reconstruction.
* Any other activities, which are relevant to the course.

Text Books:

* Arulanandam & Raman ; Corporate Accounting-II, HPH

* Anil Kumar.S Rajesh Kumar.V and Mariyappa .B Advanced
CorporateAccounting, HPH

* Dr. Venkataraman. R — Advanced Corporate Accounting

S.N. Maheswari , Financial Accounting, Vikas publishing

* Soundarajan A & K. Venkataramana, Advanced Corporate Accounting,
SHBP.

RL Gupta, Advanced Accountancy, Sultan Chand

K.K Verma — Corporate Accounting.

Jain and Narang, Corporate Accounting.

* Tulsian, Advanced Accounting,

* Shukla and Grewal — Advanced Accountancy,

* Srinivas Putty, Advanced C
Note: Latest edition of text books may

Sultan Chand

orporate Accounting, HPH.
be used.




Name : Progr:
‘ of the Program: Bachelor of Commerce (B.Com.)
Course Code: B.Com. 4.2

A . 23

: Wecek
Pcda"w\4 giils 1 | sl i 56 Hrs

y: Classrooms lectur i lag : - ; -
workbclg., ure, Case studies, Tutorial classes, Group discussion, Seminar & ficld

urse " : : o i =
YO s¢ Outcomes: On successful completion of the course, the students will be able to

Total No. of Teaching Hours

* Understand concepts of cost accounting & Methods of Costing.
[ J
°

Outli . )
utline the Proccdt_lrc and documentations involved in procurcment of materials &
compute the valuation of Inventory.

I\lg?:c(::uss Llllic of payroll Qroccdurcs_ & compute idle and over time.
¢ methods of allocation, apportionment & absorption of overheads.
e Prepare cost sheet & discuss cost allocation under ABC.
Syllabus

Module No 1 : INTRODUCTION TO COST ACCOUNTING (10 Hrs)

Introduction, Mcaning and Definitions of Cost, Costing and Cost Accounting. Need and Objective
of Cost Accounting. Distinctions between Financial Accounting and Cost Accounting. Advantages
And Limitations of Cost Accounting. Classification of Cost — Material Cost, Labor Cost and
Overheads. Important terminologies — Cost Unit, Cost Center, Direct Cost, Indirect Cost, Prime
Cost, Production Cost, Administration Cost, Selling and Distribution Cost, Fixed Cost, Variable
Cost, Semi-variable Cost, Period Cost, Product Cost, Explicit Cost, Implicit Cost, Historical Cost,
Current Cost,Future or Predetermined Cost, Opportunity Cost. Installation of Cost Accounting

System — Features of good cost accounting system, precautions for installing effective cost
accounting system challe

nges in installing effective cost accounting system.

Module No. 2 : COST SHEET, TENDERS & QUOTATIONS (14 Hrs)
Introduction, Meaning, Objcctives and Contents of Cost Sheet — Problem Preparation of Cost Sheet.
Meaning of Tender &amp; Quotation. Bases for preparation of Tenders & Quotations — Problems

on preparation of Statement of Tender &amp; Quotations, E-Tenders (Concept only)
Module No 3 : MATERIAL COSTING (10 Hrs)

Introduction. Meaning of Material Cost, Types of Materia

Material Cost Control - Meaning, Objectives and Benefits. Scope of Material Cost Control —
Procurement, Storage and Management of Issues. Make or Buy Decision, Purchase Process,
Vendor Selection, Economic Order Quantity. Problems on EOQ. Methods of Stores or Inventory
Control — ABC Method. VED Mcthod and FSN Method. Determination of Stock Levels — Re-
order Level, Minimum Level, Maximum Level, Average Level and Danger Level. Duties and
Responsibilities of Stores Manager. Pricing of Material Issucs — Specific Price Method, First-In-
First-Out Method (FIFO), Last-In-Last-Out Method (LIFO), Highest-In-First-Out Method
(HIFO), Simple Average Mecthod, Weighted Average Method, Base Stock Mcthod, Replacement
Cost Method, Realizable Price Method, Standard Price Method, Inflated Price Method. Problems

under First-In-First-Out Method (FIFO), Last-In-Last-Out Method (LIFO), Simple Average
Mcthod and Weighted Average Method.

Module No. 4 : LABOUR COSTING (12 Hrs)
Introduction, Meaning of Labour Cost, Types of Labour — Direct Labour, Indirect Labour. Labour
Cost Control — Meaning, Objectives and Benefits. Scope of Labour Cost Control — Departments

Is - Direct Materials, Indirect Materials.




. ing, Payroll Procedure,
. : ime Booking, ,

' i lysis or Work Study, Time Keeping and T, Systems — Simple Time Rate

imvolved, Time AE;:? )SlSquouf Turnover, Wage and Inccnul\ CP' Y. Rate System, Merrick’s

Idle Time, Over Time, Lz . 's Differential Picce ) .
: i Taylor’s Di /aluation and Merit

ste aight Piece Rate System, 1. Job Eva
SD)I;;::Enui;lyi;c Rate System, Halsey System and Rowan SéSlSC: Overtime Wages and Wage
Rating L;b011r Productivity. Problems on calculation of Labor Cost,
=1}

and Incentive Systems. = ' .

houte No. §: OVERHEAD CQS'T'ING o lS)f differences in Profits under F }Mncml and

Introduction — meaning of rcconc111at‘1(_>n,‘ Reasons or. { of Profits as per Financial Accounts

Cost Accounts; Procedure for Reconciliation — Ascertainmen

ts — Preparation of
and Cost Accounts and Reconciliation of Profits of both sets of Accoun
Reconciliation Statement — Problems.

Skill Developments Activities:

: i dopted &
Visit any Manufacturing entity, collect the method of inventory valuation adop
procedure involved in procuring inventory.

Draw the format of five documents used for material accounting 3. Prepare
dummy Payroll with imaginary figures.

Visitany large-scale organization, i
administrative, Selling & distributio

Visit any manufacturing entity and

collect the cost date and prepare the cost sheet.
® Any other activities, which are relevant to the course,

dentify the techniques used for controlling
n overheads.

Books for reference
[ ]

Charles T. Homgren, Srikant M.D
Accounting:A Managerial Em
Jawahar Lal, Cost Accountin
Madegowda J, Cost Account
Rajiv Goel, Cost Accountin
Jain, SP.and KL N
Publishers

* Arora, M.N. Cost Accounting — Principlesand Pra ¢ tice, Vikas Publishing
House, New Dclhi.

Mahcshwari, SN.and SN,
Shri Mahavir Book Depot,
* 8. lyengar,SP.C Mariyap
Note: Latest edition of text boo

atar, Madhav V. Rajan, Cost
phasis, Pearson Education.

8., McGraw Hill Education
ing, HPH.

8, Intemnational Book House
arang. Cost Accounting: Principles and Methods. Kalyani

Mittal. Cost Accountin
New Delhi.

pa B Cost Accounting, HPH
ks may be used.

g: Theory and Problems.



Name of the Program: Bachclor of Commerce (B.Com.)

Course Code: B.Com. 4.3
Name of the Course: Business Regulations

ourse Credits No. of Hours per Total No. of Teaching Hours
Week

4 Credits | 4+0+0 Hrs 56 Hrs

Pedagogy: Classrooms lecture, Case studics. Tutorial classes, Group discussion, Seminar
Course Outcomes: On successful completion of the course, the students will be able to)
« Recognize the laws relating to Contracts and its application in business activities.
e Acquire knowledge on bailment and indemnification of goods in a contractual
relationship and role of agents.
e Comprehend the rules for Sale of Goods and rights and duties of a buyer and a seller.
e Distinguish the partnership laws, its applicability and relevance.
o Rephrase the cyber law in the present context.
Syllabus
Module No 1: INTRODUCTION (4 Hrs)
Meaning, Definition and Sources of Business Law, Types of Busincss Law — Employment Law.
Immigration Law, Consumer Goods Sales Law, Contract Law, Antitrust Law, Intellectual Property

Law, Business Formation Law.

Module No. 2 : CONTRACT LAW (14 Hrs)
Indian Contract Act 1872- Definition and meaning of Contract, Essentials of valid contract,

Classification of contract, Breach of contract and Remedies to Breach of Contract.
Sale of Goods Act 1930 — Definition of contract of sale, Essentials of contract of sale, conditions
and warrantees, rights and duties of buyer, rights of unpaid seller.

Module No 3 : INTELLECTUAL PROPERTY RIGHTS - AND INFORMATION
TECHNOLOGY LAW (14 hours)

Intellectual Property Rights- Introduction and the Need for Intellectual Property Rights, Kinds of
Intellectual Property Rights, Meaning - Patents, Copyrights, Trademarks, Trade Secrets,
Geographical Indication.

Patents-Meaning, Salient Features of Patents, Conditions for an Invention to be Patented, Procedure
for obtaining a Patent, Opposition to Grant of Patents, Term and Expire of Patent, Restoration and
surrender of Lapsed patents, Remedies available to the Patent owner for Infringement of Patent
Rights.
Information Technology Act 2000- Introduction, need and objective of Information Technology
Act, Cyber Law in India, Cyber Crimes — meaning and types, offences and penalties, Cyber space,
digital signature, private key, public key, encryption, digital signaturc certificatc

Module No. 4 : COMPETITION AND CONSUMER LAWS (16 Hrs)

Competition Act 2002 — Objectives, Features, Competition Appellate Tribunal, Offences and
Penalties under this Act, Competition Commission of India - Powers and Dutics.

Consumer Protection Act 1986 — Introduction, objectives and need of the act, Definitions of
Consumer, Consumer Dispute, Defect, Deficiency, Unfair Trade Practices and Services.

Rights of Consumef, Consumer Redressal Agencies- District Forum, State Commission and
National Commission.
Module No. 5 ENVIRONMENT PROTECTION LAW (8 Hrs)

Environment Protection Act 1986 — Objectives, Definitions of Environment, Environment
Pollutant, Environment pollution, Hazardous substances and Occupier. Powers of Central




Govermnment to protect Environment in India.

Skill Developments Activities:
e Discuss the casc of “Carlill vs C
« Discuss any onc case law relating (o minof. . ond/or ‘non-invcnlions’.
e State the procedure for getting patent for ‘inventions’ and /0 bstance’ according (0
e Listatlcast 5 items which can be ¢ ardous substa

arbolic Smoke Ball Company”~ €as¢

ategorized as ‘haz

Environment Protection Act. . & e
e List out any top upcoming jobs in cyber sccurity and cxam
same.
Reference books

e M.C. Kuchhal, and Vivek Kuchhal, Business Law, Vikas Publishing House,

e NewDelhi.

e Avtar Singh, Business Law, Eas
« Ravinder Kumar, Legal Aspects of Business,
« SN Maheshwari and SK Maheshwari, Busine
e House,New Delhi.

o Aggarwal SK, Business Law, Galgoti
« Bhushan Kumar Goyal and Jain Kinneri,
e House

e Sushma Arora, Business Laws, Taxmann Pulications.
o Akhileshwar Pathak, Legal Aspects of Business, McGraw Hill Education, 6th

e Ed.

P C Tulsian and Bharat Tulsian, Business Law, McGraw Hill Education
Sharma, J.P. and Sunaina Kanojia, Business Laws, Ane Books Pvt. Ltd., New
e Delhi

« K.Rama Rao and Ravi S.P., Business Regulatory Framework., HPH

« N.D. Kapoor, Business Laws, Sultan Chand Publications

Latest edition of text books may be used.

torn Book Company, Lucknow.
Cengage Learning
ss Law, National Publishing

a Publishers Company, New Delhi
Business Laws,InternationalBook

skills required for the




Name of the Pr
rogram: Bachel
: Ba or of Commer
ce (B.Com.)

Course Code: B.C
| ! : B.Com. 4.7.1 (OE
. _ Name of the Course: Corporate Cgochn)'\
Course Cr cdits No. of Hours per “To

Toek
3 Credits \ 3 :S :OL ‘I\'Irs |
Pedagogy: Classroom Jectures, Case studics, Group discussion & Seni 42 Hrs
Course Outcomes: On successful completion of the course, the stu:llzr?isﬂ?'.,
o Identify the importance of corporate governance. Ll
« Know therights, dutics and responsibilities of Directors.

Total No. of Teaching Hours

e Analyze the legal & regulatory framework of corporate governance
. . o &
e Outline the importance and role of board committee

« Understand the major cxpert committees’ Reports on corporate governance
r Syllabus -
ModuleNo 1: CORPORATE GOVERNANCE (10 Hrs)
chz)trroductlon, Its importance, Principles of corporate governance, OECD Principles of
porate governance, Theorics of corporatc govemance-Agency theory and stewardship theory
Models of corporate governance around the world, Need for good corporate governance - Evolutim;
of Corporate Govemance — Ancicnt and Modern Concept - Concept of Corporate Governance
Generation of Value from Perfonmance — Principles of Corporate Govemance. ,
Module No. 2 : CORPORATE AND BOARD MANAGEMENT (10Hrs)
Corporate Business Ownership Structurc - Board of Dircctors — Role, Composition, Systems and
Procedures - Fiduciary relationship - Types of Directors-
Promoter/Nomincc/Sharcholdcr/lndcpcndcm - Rights, Duties and Responsibilities of Directors;
Role of Directors and Executives — Responsibility for Leadership, Harmony between Directors and
Exccutives -Training of Directors- nced, objective, methodology -Scope and Responsibilities and

ompetencies for directors - Exccutive Management Process, Exccutive Remuneration - Functional
holders and Other Stakeholders.

c
Commiittees of Board - Rights and Relationship of Sharc
FRAMEWORK OF CORPORATE

Module No 3 : LEGAL AND REGULATORY

GOVERNANCE (8 Hrs)

Need for Legislation of Corporatc Governance - Legislative Provisions of Corporate Governance
956, Sccuritics (Contracts and Regulations) Act, 1956 (SCRA), Depositories
q Act 1992, Listing Agreement, Banking

in Companies Act 1
Act 1996, Sccuritics and Exchange Board of Indi
Regulation Act, 1949 and Other Corporatc Laws - Lcgal
Provisions relating to Investor Protecction.
Module No. 4: BOARD COMMITTEES AND ROLE OF PROFESSI

archolders’ Grievance

Board Committces - Audit Committce, Remuncration Committee, Sh
Committee other commiltees - Need, Functions and Advantages of Commuttce Management -

Constitution and Scop¢ of Board Commitlccs - Board Committees’ Charter - Terms of Reference
and Accountability and Per

ONALS (14 Hrs)

raisals - Attendance and participulion in committee

formancc App § \
Disclosurcs In Annual Report;

 Board Committces -

- o5 - Independence of Mcmbers 0 [ \
;1:1(1:2;1:?; of Finarr)wcial Reporting Systcms - Rolc of Profcssionals in Board Committecs - Role of
ics | i Governance.
Compan Gecretarics in complianc¢ of Corporalc
C(())I{,POyRATE GOV NANCE - CODES AND PRACT'ICES
Introduction - Major Expert Commillces’ Reports of India - Study of_ Codes of Corporate
e an ¢ Governance - Value Creation through Corporate

est Practices of Corporal
Corporatc Govermnance Ratings.

Govemance -
Govemnance -




Skill Development Activities:
e Collect the annual reports ofapy t o
corporate governance aspects in the reports. )
: i rs
e Collect any two companies Board of Directo

i the
Wwo companies, find out

eir naturc

ames and find out th

of directorship.

* Prepare report on the applicabili
Governance. .
: corporate.

* Critically compare the recommendations of various corp

g
ty of different models of Corporat€

Reference Books

e Bairs N. and D Band, Winning Ways through Corporate Governance. oin Fi

e Charkham J, Kceping Good Company: A Study of Corporate Governanc
Countries, Oxford University Press, London. . _

* Subhash Chandra Das, Corporate Governance in India — An Evaluation (Third
cdition), PHI Learning Private Limited.

e Clark T. and E Monk House, Rethinking the Company, Pitman, London.

* Femando A.C, Corporate Governance, Pearson Education.

* Prentice D.D. and PRJ Holland, Contemporary Issues in Governance,
Clarendon Press.

* Rceport of the Cadbury Committee on Financial Aspects of,
London Stock Exchange, London.

* Report on Corporate Governance, Confederation of India Industries and
Bombay.
Note: Latest edition of text books may be used.

veC




cooram: Bachelor of Commerce (B.Com.)
odle: 47 - e Coursc (OEC)
Open Elective oursc

ments 1n Commodity Markets

Name of the P
Course Code: 4.7 2
Name of the Course: Invest

No. of Hours per

jon, Seminar, Case studies, Ficldwork etc.,

the students will be able to:
uting to the

roup discuss

tion of the coursé ‘
tives and the factors contrib

Classroom lecture, Tutorials, G
le

Course Outcomes: On successful comp ;
o Describe the conceptual framework of deriva

orowth of derivatives. i
« Elucidate the composition and structure of commodity markets.

« Differentiate between Futures, Forwards, options and it§ trang slrateglcsl. ¢ commodity
Classify the different types of orders, settlement and risks in the conteX

trading.

Syllabus
Module No 1 : Introduction to Commodity Markets (10 Hrs) _
Commodities — Features, Classification and Origin of commoditics markets, Difference between
Stock and Commodities Market, Purpose of commodity markets, Eco system of commodity
market, Players in commodity trading, Commodities markets in India — Prospects and Challenges.
Module No. 2 : Commodity Derivatives — Overview (10 Hrs)
Introduction, economic benefits of derivatives - Types of commodity derivatives- Features of
derivatives market - Factors contributing to the growth of derivatives - functions of derivative
markets - Exchange traded versus OTC derivatives -traders in derivatives markets - Derivatives
market in India.
Module No 3 : Commodity Exchanges (12 hours)
Commodity Exchanges, platform —Structure, Exchange membership, Capital requirements,
commodities traded on National exchanges, instruments available for trading and Electronic Spot
Exchanges, Products in commodity exchanges — Futures, forwards and Options [Features,
Mechanics of buying & selling], Major Commodity exchanges in India
Module No. 4 : Trading and Settlement in Commodity Markets (10 Hrs)
Trading, Clearing and Settlement in Derivatives Market: SEBI Guidelines, Trading Mechanism —
Types of Orders, Clearing Mechanism — NSCCL - its Objectives and Functions, Settlement
Mechanism — Types of Settlement. Types of Risk, Types of Margins, SPAN Margin.
Skill Developments Activities:

e List out types of investment avenues available in stock exchanges

« Learners will also practice technical analysis with the help of relevant software.

e Practice use of Technical charts in predicting price movements through line chart, bar

chart, candle and stickchart, etc., moving averages, exponential moving average.
e Calculate risk qnd return of commodities using price history available on Commodity
exchanges webistes.

Any other activities, which are relevant to the course.

Books for Reference
e Chandra, P. (2017). Investment Analysis and Portfolio Management. New Delhi: Tata
McGraw Hill Education.
« Kevin, S. (2015). Security Analysis and Portfolio Management. Delhi: PHI Learning.
« Madhumathi, R. (2012). Security Analysis and Portfolio Management. Uttar Pradesh:
Pearson (India) '



ment. New Dclht: Vikas

e Pandian, P. (20
s iy, s 12 . o .
glﬂ)hshing HOusc) Security Analysis and Portfolio Manage
» S K Singla (202 .
i 1- -
N publishers, 2022). Security Analysis and Portfoli
ote: L ses
itest edition of text books may be used

o Management. Kalyani
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BBA REGULAR-SEMESTER - VI

B

Y

3

Teaching
Hours i
Tota
Course Category of|  per A CIE dits
SLNo. Code Title of the Course Course Week SEE CIE | pfarks Creds
(L+T+P)
38 |BBA 6.1 |Business Law DSC 4+0+0 | 60 [40 100 4
39 |BBAG6.2 |Income Tax-II DSC 3+0+2 | 60 [40 100 4
40 |[BBA6.3 |International Business DSC 4+0+0 | 60 |40 100 4
41 |BBA6.4 [Elective -1 DSE-3 60 (40 100 3
(FN2\MK2\ HRM2\ DA2\ 4+0+0
RM2\ LSCM2)
42 |BBA6.5 |Elective-2 DSE-4 60 (40 100 3
(FN2\MK2\ HRM2\ DA2\ 4+0+0
RM2\ LSCM2)
43 |BBA6.6 [A. Goodsand Vocational- 60 |40 100 3
Services T-ax . 2 Anyone 34042 :
B. ERP Application to be
chosen
44 |(BBA6.7 |Internship I-1 4 weeks | - M“’k 100 3
arks
for
Reporl
& 40
Marks
for
Viva-
voce
360 340 700 24
SUB TOTAL (F)
Discipline Specific Electives -VI Semester
Human o
Resource Data Retail Logistics an.d
S1. No. Finance Marketing | Management| Analytics Management i\;pply Chain
—— lanagement
Ccou
.CLII;ISEE FN2 MK2 HRM2 DA2 RM2 LSCM?2
Security Advertising and Culltural Markeling, Relail Sourcing for Logistics
Paper-2 | Analysis and Media Diversily al | Analylics Op( ralions and Supply Chain
Portfolio Management. [ Workplace Management Management
Q Management

" Ll
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INTERNSHIP WITH BU SINESS ORGANIZATIONS
1.0bjectives:
2) The internship aims at enabling the students to get a practical exposure to the
working/ functioning of the industry.
b) The internship provides an opportunity to students to substantiate their
classroom learning with practical experience.
2.Guidelines for Internship:

1) Students of the V Semester, after completion of the End Semester Examination have
to undergo the internship for a minimum of 4-6 weeks (min 90 hours). The area of
Internship can be only in the fields of Commerce or Management. The choice of
internship is no way associated with choice of electives

2) The choice of organization for Internship is restricted to business enterprises and
corporate establishments only like Micro, Small, Medium, and Large-Scale
organizations, Sole Proprietary and Partnership firm, Government Organizations,
Government departments and local bodies, Public and private sector banks like SBI,
Canara, Bank of Baroda, HDFC Bank, ICICI Banks, Axis bank and Non-Govt.
Organizations (NGOs), Development agencies , Any other organizations with
minimum of four functional departments and internships can be pursued in any—
location (anywhere in India or abroad).

3) On completion of the internship, a certificate from the company is to be obtained
stating the period of the internship and a brief description of the nature of the
internship i.e. responsibilities handled. Also, the Confidential rating on various
parameters (1-6) (Like Regularity to work, Attitude towards work, Professional

Competence, Ability to interact with other staff/colleagues, Willingness to learn etc,)
has to be obtained from the Company.

4) A report of internship undertaken along with certificate and confidential rating will

have to be submit to the Department of the concerned College
3. The Internship Report should include Four (4) chapters
1. Chapter-1lIntroduction:

-1 ; )
ntroduction of the orgAamzation includes - Inception,
SWOC analysis,

nature of busi : .
usiness, profile, Organizational Structure, Functional
Areas.

2. Chapter-2 Design of the study:

-Objective of stud
. Y, methodolo d-
source of data -technique, limitation of the study etc gy adopte



3. Chapter -3 Discussion:-Discussion/ Analysis and Interpretation/Findings of the
study, conclusions, and suggestions

4. Chapter-4 Learning Outcomes:-Learning Experience like Work profile and job
responsibilities handled by the students during internship, their contribution

and learning experience. Weekly report of work done etc.

Evaluation of the Report:

» After the successful submission of the report by students, concerned Colleges shall
evaluate the report for 60 marks as per the Evaluation Format. The following is the
break up used for evaluation of Internship.

Internship Report -60 Marks

Viva-voce - 40 Marks

Total =100 Marks

Viva-Voce shall be conducted at the end of the semester, by the external faculty, from among

the panel of examiners approved by BOE. External examiner should have a minimum of 5

years of teaclhing experience.

Presentation of the Report:
Typing should be done on one side of the A-4 size paper.

The margin left side 1.75 inches, the right, top and bottom margin should be 1 inch
each.

Font size: Chapter heading: 14; Sub-heading: 12 (Bold) and text of the running
matter: 12.

Fonts to be used are Times New Roman.

The text of the report should have 1.5 line spacing; quotations and foot notes
should be in single-line space

The total of the report to be in the range of 70 to 80 pages

The report should be presented in hardbound/ Spiral (Normal binding) for report
evaluation

The students shall also submit the hard & PDF Soft copy of the report to the HOD,
Department of Commerce, Concerned College should keep the record in library

In case of any doubt or ambiguity in the interpretation of the guidelines mentioned

in the guidelines, the decision of the Dean, Faculty of Commerce, shall be final,

5



Name of the Program: Bachelor of Business Administration (BBA)
Course Code: BBA5.1
Name of the Course: Production and Operations Management (DSC 13)

Course Credils

No. of hours per week
4 Credits

Total No. of Teaching hours
4 hours

56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field
work etc.,

Course Outcomes: On successful completion of the course, the students’ will be able to
a) Understand the Production and Operations Management in business

b) Understanding Plant Location and Layout of different production units.

¢) Comprehend the challenges of Inventory Management.

d) Understand the techniques of Production Planning and Control.
e) Understand the mechanism of waste management.

Syllabus: Hours
Module No.1: Introduction to Production and Operations Management 12
Introduction -Meaning of Production and Operations, differences between Production and

Operations Management, Scope of Production Management, Production System. Types of
Production, Benefits of Production Management, Responsibility of a Production Manager,
Decisions of Production Management. Operations management: Concept and Functions

Module No. 2: Plant Location and layout

10
Meaning and definition -Factors affecting location, Theory and practices, cost Factor in location

- Plant layout Principles - Space requirement - Different types of facilities - Organization of
physical facilities - Building, Sanitation, Lighting, Air Conditioning and Safety.
Module No.3: Production Planning and Control

12

Meaning and Definition-Characteristics of Production Planning and Control, Objectives of
Production Planning and Control, Stages of Production Planning and Control, Scope of
Production Planning & Control, Factors Affecting Production Planning and Control, Production

Planning System, Process Planning Manufacturing, Planning and Control System, Role of
Production Planning and Control in Manufacturing Industry.

Module No. 4: Inventory Management

12
Inventory Management - Concepts, Classification: Objectives: Factors Affecting Inventory Control

Policy. Inventory Management system -Scientific techniques and tools- EOQ Model: Re-order Level:
ABC Analysis: VED: FSN: Stores ledger Quality Management- Quality Concepts, Difference

between Inspections, Quality Control, Quality Assurances, Total Quality Management: Control
Charts: acceptance sampling.

Module 5: Maintenance and Waste Management 10

Introduction - Meaning - Objectives - Types of maintenance, Breakdown, S
control, Preventive routine, Relative Advantages, Maintenance Scheduling,

and Modern Scientific Maintenance Methods - Waste Managemem_scrap
Salvage and recovery.

pares planning and
Equipment reliability
and surplus disposal,

@ i VZO(%DMI/M/
IC
%O/|6// /_CZ("(//XC(} &fg‘o/A’ye
P.B No.7087, 27th Cross, 12th Main
Banashankari II Stage
Benga'uru - 560 070




Skill Development Activities:

Visit any industry and list out the automation in the process of production
List out the influencing factors in selecting plant location

Draw a flow chart on production control

Identify and list the Inventory Management in an organization.
Demonstrate the waste management techniques to the public

9.

SRS

NS

Books for Reference:
1.

Ashwathappa. K & Sridhar Bhatt: Production & Operations Management, HPH.
Gondhalekar & Salunkhe: Productivity Techniques, HPH.,

SN Chary, Production & Operations Management, McGraw Hill.

U. Kachru, Production & Operations Management, Excel Books.

Alan Muhlemann, John Oaclank and Keith Lockyn, Production & Operations Management,
PHI.

K KAhuja, Production Management, CBS Publishers.

S.A. Chunawalla& Patel: Production & Operations Management, HPH.

Everett E Adam Jr., and Ronald J Ebert, Production & Operations Management, Sage
Publishing

Dr. L. N.Agarwal and Dr. K.C. Jain, Production Management

10. Thomas E. M01 ton, Production Operations Management, South Western College.
Note: Latest edition of books may be used.




r Name of The Program: Bachelor of Business Administration (BBA)
Course Code: BBAS.2
Name of the Course: Income Tax - 1 (DSC 14)

Course Credits No. of hours per week Total No. of Teaching hours
4 Credits 4 hours ~ 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work
etc..

Course Outcomes: On successful completion of the course, the students will be able to:
a) Comprehend the procedure for computation of Total Income and tax liability of an

individual.

b) Understand the provisions for determining the residential status of an Individual.

¢) Comprehend the meaning of Salary, Perquisites, Profit in lieu of salary, allowances and
various retirement benefits.

d) Compute the income house property for different categories of house property.

e) Comprehend TDS & advances tax Ruling and identify the various deductions under
section 80.

Syllabus: Hours

Module-1: Basic Concepts of Income Tax 12

Introduction ~-Meaning of tax-, types of taxes, cannons of taxation. Brief history of Indian Income
Tax, legal framework of taxation, Important definitions, assessment, assessment year, previous
year including exceptions, assesses, person, income, casual income, Gross total income, Total
income, Agricultural income, scheme of taxation, - Exempted incomes of individuals under
section 10 of the Income Tax Act, 1961 (concept only). Slab rate- Under Old tax and new tax regime
115BAC.

Module -2: Residential Status and Incidence of Tax 10

ntroduction - Residential status of an individual. Determination of residential status of an
individual. Incidence of tax or Scope of Total income. Problems on computation of Gross total
Income of an individual.

Module- 3: Income from Salary 16

Introduction - Meaning of Salary -Basis of charge, Definitions-Salary, Perquisites and profits in
lieu of salary - Provident Fund _Transferred balance. Retirement Benefits - Gratuity, pensionand
Leave salary. Deductions u/s 16 and Problems on Computation of Income from Salary.

Module 4: Income from House Property 10

Introduction - Basis for charge - Deemed owners -Fouse property: incomes exempt from tax,
composite rent and unrealized rent. Annual Value -Determination of Annual Value - Deductions
u/s 24 from Annual Value - Problems on Computation of Income from House Property,
P
7/

B

Module No.-5: Tax Deduction at Sources & Advance Tax Rulin 1Y
g ) D Vel 8

Introduction - Meaning of TDS - Provisions regarding TDS - TDS to be 1r}5§§ﬁ(fs’o‘ﬁ1éa%7§?exs“i§mfé;
of Quarterly statement - Theory and Problems; Advance Tax: Meénmog ¢ E %%L@gﬁf Jgivan
Computation of advance tax - Instalment of advance tax and due dates. Deduqigq }iui‘&% tégﬁon
80C, 80CCC, 80CCD, 80CCG, 80D, 80DD, 80DDB,8OE, 80, 80GG, 80TTA and 80U as applicable
to individuals under old regime. (Individuals only).

JA

8 . (?W




Skill Development Activities:

L. Prepare a slab rates chart for different Individual assesses.

2. Visit any Chartered Accountant office Collect and record the procedure involved in filing
' the Income tax returns of an Individual. ,

3. Listout any 10 Incomes exempt from tax of an Individual.

4. Prepare the list of perquisites received by an employee in an organization.

5.

Identify and collect various enclosures pertaining to Income tax returns of an individual.
6. Any other activities, which are relevant to the course.

Books for References:

1. Mehrotra H.C and T.S.Goyal, Direct taxes, Sahithya Bhavan Publication, Agra.

Vinod K. Singhania, Direct Taxes, Taxman Publication Private Ltd, New Delhi.

Gaur and Narang, Law and practice of Income Tax, Kalyani Publications, Ludhiana.
Bhagawathi Prasad, Direct Taxes.

B.Mariyappa, Income tax Law and Practice-I, Himalaya Publishing House. New Delhi.s
6. Dr.Saha, Law and Practice of Income Tax, Himalaya Publishing House.

Note: Latest edition of text books may be used.
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Name of the Program: Bachelor of Business Administration (BBA)
Course Code: BBA 5.3
Name of the Course: Banking Law and Practice (DSC 15)

Course Credits No. of hours per Total No. of Teaching hours
week
4 Credits 4 hours 56 hours
Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field
work etc.,

Course Outcomes: On successful completion of the course, the students will be able to:
a) Understand the legal aspects of banker and customer relationship.

b) Open the different types of accounts.

¢) Describe the various operations of banks.

d) Understand the different types of crossing of Cheques and endorsement.

e) Understanding of different types of E-payments.

Syllabus: Hours

Module No. 1: Banker and Customer 16

a) Banker and Customer Relationship: Introduction - Meaning of Banker &Customer; General
and Special relationships between Banker & Customer, (Rights and Obligations of Banker &

Customer).
b) Customers and Account Holders: Types of Customer and Account Holders - Procedure and

Practice in opening and operating the accounts of different types of customers — Minor, Joint
Account Holders, Partnership Firms, Joint Stock Companies, Clubs, Non-Resident Account -

NRI & NRE Accounts.
Module No. 2: Banking Operations.

08

Meaning - Duties and Responsibilities of Collecting Banker, Holder for Value, Holder in Due

Course; Statutory Protection to Collecting Banker.

12

Module No. 3: Paying & Collecting Banker

Meaning - Precautions - Statutory Protection to the Paying Banker; Cheques - Crossing of
Cheques - Types of Crossing; Endorsements - Meaning, Essentials and Kinds of Endorsement;
Dishonour of Cheque - Grounds for Dishonour of cheque.

Collecting Banker- Duties and responsibilities of Collecting Banker , Legal Protections

Module No. 4: Lending Operations 12

Principles of Bank Lending, Kinds of lending - Loans, Cash Credit, Overdraft, Bills Discounting,
L etters of Credit. Types of securities and Methods of creation of charge, Secured and Unsecured
Advances; Procedure - Housing, Education and Vehicle loan’s; Non-Performing Asset (NPA):
Meaning, circumstances & impact; Government Regulations on Priority lending for commercial

banks.
Module No. 5: Technology in Banking :

New technology in Banking - E-services - Core Banking- plastic cards. I —— M|
based services, ECS, MICR, RTGS, NEFT, DEMAT, IMPS UPI, Mﬁf?&%n:;aﬁ)?gﬁngg'yﬁx

System, USSD, E-Wallet and application-based payment systems, Role of artificial intelligence

wn’ks,’Blgck Chain - Meaning and features.

10
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4
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Skill Development Activities:
1.

Collect the accounting opening form and pay in slip of nationalized and private bank.
Draw a specimen of a crossed cheque.

List out different types of customers and collect KYC documents required for loan
List out various fee-based services offered by a bank in your locality

List out application-based payment systems provided by a commercial bank.

MBS e W

8.
Note: Latest edition of Reference Books may be used

Books for References:
1.

Gordon & Natarajan: Banking Theory Law and Practice, HPH.
Maheshwari. S.N.: Banking Law and Practice, Vikas Publication.
Kothari N. M: Law and Practice of Banking.

Tannan M.L: Banking Law and Practice in India, Indian Law House
S. P Srivastava: Banking Theory & Practice, Anmol Publications.
Sheldon H.P: Practice and Law of Banking.’

Neelam C Gulati: Principles of Banking Management.

Dr. Alice Mani: Banking Law and Operation, SB.

11




Name of the Program: Bachelor of Business Administration (BBA)

Finance Elective
Course Code: FN1
Name of the Course: Advanced Corporate Financial Management (DSE)

Course Credits No. of hours per Total No. of Teaching hours
week
3 Credits 4 hours 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies &
field work etc,,

Course Outcomes: On successful completion of the course, the students will be able to:

a) Understand and determine the overall cost of capital.
b) Comprehend the different advanced capital budgeting techniques.

c) Understand the Importance of dividend decisions and dividend theories.
d) Evaluate mergers and acquisition.

¢) Enable the ethical and governance issues in financial management.
Syllabus:

Module No. 1: Cost of Capital

Hours

10
Cost of Capital: Meaning and Definition - Significance of Cost of Capital - Types of Capital -

Computation of Cost of Capital -~ Specific Cost - Cost of Debt - Cost of Equity Share Capital -
Weighted Average Cost of Capital - Problems.

Module No. 2 : Financial Decision : Capital Structure 12

Meaning and Definition- Capital structure theories-The Net Income Approach, The Net
Operating Income Approach, Traditional Approach and MM Hypothesis - Problems.
Module No. 3: Risk Analysis in Capital Budgeting

12
Risk Analysis - Types of Risks - Risk and Uncertainty - Techniques of Measuring Risks - Risk
adjusted Discount Rate Approach - Certainty Equivalent Approach - Sensitivity Analysis -
Probability Approach - Standard Deviation and Co-efficient of Variation - Decision Tree Analysis
- Problems.

Module No.4: Dividend Decision & Theories of Dividend. 10

Introduction - Dividend Decisions: Meaning - Types of Dividends - Types of Dividends Polices
- Significance of Stable Dividend Policy - Determinants of Dividend Policy; Dividend Theories:
Theories of Relevance - Walter’s Model and Gordon’s Model and Theory of Irrelev
Miller-Modigliani (MM) Hypothesis - Problems.

Module No. 5: Mergers and Acquisitions

ance - The

12

Meaning - Reasons - Types of Combinations - Types of Mergers - Motives and Benefits of Merger
- Financial Evaluation of a Merger - Merger Negotiations - Leverage buyout, Management Buyout
Meaning and Significance of P/E Ratio. Problems on Exchange Ratios based on Assets Approach)
Earnings Approach and Market Value Approach and Impact of Merger on EPS, Market Price and
Market capitalization.




Skill Development Activities:
1.Visit an organisation in your town and collect data about the financial objectives.

2.Compute the specific cost and weighted average cost of capital of an Organisation, you

have visited.

3. Case analysis of some live merger reported in business magazines.

4. Meet the financial manager of any company, discuss ethical issues in financial
management.

5. Collect the data relating to dividend policies practices by any two companies.

6. Any other activities, which are relevant to the course.

Books for References:

I.I M Pandey, Financial management, Vikas publications, New Delhi.

Abrish Guptha, Financial management, Pearson.

3. Khan & Jain, Basic Financial Management, TMH, New Delhi.

4.5 N Maheshwari, Principles of Financial Management, Sulthan Chand & Sons, New Delhi.
5. Chandra & Chandra D Bose, Fundamentals of Financial Management, PHI, New Delhi.

6. B.Mariyappa, Advanced Financial Management, Himalaya Publishing House, New Delhi.
7. Ravi M Kishore, Financial Management, Taxman Publications

8. Prasanna Chandra, Financial Management, Theory and Practice, Tata McGraw Hill.

N

Note: Latest edition of Reference Books may be used
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Name of the Program: Bachelor of Business Administration (BBA) 'y Rin )
Marketing Elective
Course Code: MK 1

Name of the Course: Consumer Behaviour (DSE)

Course Credits No. of hours per Total No. of Teaching hours
week

4 hours 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work
etc.,

3 Credits

Course Outcomes: On successful completion of the course, the students will be able to:
a)  Understanding of Consumer Behaviour towards products, brands and services.

b)  Distinguish between different consumer Behaviour influences and their
relationships.

¢)  Establish the relevance of consumer Behaviour theories and conce

ts to marketing
decisions. : :

d)  Implement appropriate combinations of theories and concepts.
e)  Recognise social and ethical implications of marketing actions on consumer

Behaviour.
Syllabus: Hours
Module -1: Introduction to Consumer Behaviour 12

Meaning and Definition, Need for Consumer Behaviour, consumer and customer. Buyers and
users. Need to study consumer Behaviour. Applications in Marketing, Consumer research process
-Understanding consumer through Research process. Factors influencing Consumer Behaviour.
External factors - Culture, Sub Culture, Social Class, Reference Groups, Family, Internal factors-
Needs & Motivations, Perception, Personality, Lifestyle, Values, Learning, Memory, Beliefs &
Attitudes.

Module -2: Individual Determinants of Consumer Behaviour 12

Consumer Needs & Motivation; Personality and Self-Concept; Consumer Perception; Learning
& Memory; Nature of Consumer Attitudes - Psychological: Motivation, Perceptions, Learning,
Belief and Attitudes. Consumer Attitude, Formation and Change.

Module-3: Environmental Determinants of Consumer Behaviour 12

Family Influences; Influence of Culture; Subculture & Cross-Cultural Influences; Group Dynamics
and Consumer Reference Groups; Social Class: Family role. o
Person’s Age, Life cycle stage, Occupational and economic circumstances. Consumer socialization-

Influencing factors of consumer socialization
Module - 4: Consumer's Decision-Making Process 10

—

5'1ion leadership, dynamics of opinion leadership process, The Motivation behind
P'lrlﬂon leadership- The Diffusion Process-The adoption process- levels of consumer
chlrision making- Models of consumer decision making.

m Consumer Gatisfaction & Consumerism 10

/

Concept of Consumer Gatisfaction; Working towards enhancing Consumer Satisfaction;

SOSrCei of Consumer Dissatisfaction; Dealing with Consumer Complaint. Concept of
0 .

Consumerism; Consumerism in India; Reasons for Growth of Consumerism in India.
0
(Consumerism; O
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Skill Development Activities:
1.

2

Collect information on Behaviour of consumers at an unorganized retail Outlets.

Prepare a questionnaire to conduct consumer survey to assets the important factor
motivates their purchase like mobile, shoes, bags, etc.

Collect and record feedback on customer satisfaction online shoeing
Write a report on the marketing problem faced by an organization of your choice.

Visit any three local restaurants and assess how each attracts clients in different stages

of the family life cycle.

k.
8.
9.
10. Sontakki; Consumer Behaviour, HPH.

Books for References:
1.

Leon. G. Schiffman & Leslve Lazer Kanuk; Consumer behaviour; 6th Edition; PHI,
New Delhi, 2000.

Suja.R.Nair, Consumer behaviour in Indian perspective, First Edition, Himalaya
Publishing House, Mumbai, 2003.

Batra/Kazmi; Consumer Behaviour.

David. L. Loudon & Albert J. Bitta; Consumer Behaviour; 4th Edition, Mcgraw Hill
Inc; New Delhi,1993.

K. Venkatramana, Consumer Behaviour, SHBP.

Assael Henry; Consumer behaviour and marketing action; Asian Books(P) Ltd,
Thomson learning, 6th Edition; 2001.

Jay D. Lindquist & M. Joseph Sirgy, Shopper, Buyer and Consumer Behaviour, 2003,
Blackwell; Consumer Behaviour, 2nd Edition.

7

S.A.Chunawalla : Commentary on Consumer Behaviour, HPH.

11. Schiffman; Consumer Behaviour, Pearson Education.
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Name of the Program: Bachelor of Business Administration (BBA)
Human Resource Elective

Course Code: HRM1
Name of the Course: COMPENSATION AND PERFORMANCE MANAGEMENT
(DSE) ]
COURSE CREDITS NO. OF HOURS PER TOTAL NO. OF TEACHING
WEEK HOURS
3 CREDITS 4 HOURS 56 HOURS

|

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field
work etc.,

Course Outcomes: On successful completion of the course, the students will be able to:
a) Understand the concepts of Compensation management.

b)  Describe job evaluation and its methods.

c) Evaluate the different methods of wages.

d) Describe performance management and methods of performance management. ‘
e) Preparation of Payroll. \ﬁ
SYLLABUS: HOURS

Module No. 1: Introduction to Compensation Management 12

Compensation - Definition - Classification - Types - Wages, Salary, Benefits, DA, Consolidated
Pay; Equity based programs, Commission, Reward, Remuneration, Bonus, Short term and Long
term Incentives, Social Security, Retirement Plan, Pension Plans, Profit Sharing Plan, Stock

Bonus Plan, ESOP, Employer Benefits and Employer Costs for ESOP, Individual Retirement
Account, Savings Incentive Match Plan for Employees.

Module No. 2: Concepts &Strategies of Compensation Management 12

Compensation Management- Compensation and Non-compensation Dimensions, 3-P Concept
in Compensation Management, Compensation as Retention Strategy, Compensation Issues,
Compensation Management in Multi-National organizations Compensation Strategy:
Organizational and External Factors Affecting Compensation Strategies, Compensation
Strategies as an Integral Part of HRM, Compensation Policies.

Module No. 3: Job Evaluation 06 q

Definition of Job Evaluation, Major Decisions in Job Evaluation, Job Evaluation Methods, Point
Factor Method of Job Evaluation: Combining Point factor and Factor Comparison Methods,

Job Evaluation Committee, Factor Evaluation System (FES), Using FES to determine Job Worth,
Position Evaluation Statements.

Module No. 4: Wage and Salary Administration

12

Theories of Wages - Wage Structure - Wage Fixation - Wage Payment - Salary Administration.
Difference between Salary and Wages - Basis for Compensation Fixation- Components of
Wages - Basic Wages - Overtime Wages - Dearness Allowance - Basis for calculation - Time
Rate Wages and Efficiency Based Wages - Incentive Schemes - Individual Bonus Schemes,
Group Bonus Schemes - Effect of various Labour Laws on Wages-Preparation of Pay Roll

Module No. 5: Performance Management and its issues 14

/

16



erformance Management, Importance

ance Management, Employee
erformance

Evolution of Performance Management, Definitions of P

of Performance Management, Aims and Purpose of Perform e
Engagement and Performance Management, Pt'mcnpl‘es. and Dnnengmns O~| e
Management Performance Appraisal Methods: Traditional Methods, Modern /

Performance Appraisal Feedback: Role, Types and Principles, Levels of Performance Feedbackt,
360-Degree Appraisal, Ethics in Performance Appraisal. Team Performance 1\/Ianiiig\e/1’neni
' rganizati for ¢ nd Virtua
Performance Management and Learning Organizations, Performance Management a L
1 . . . o o
Teams, Role of Line Managers 1n Performance Management, Pelfmmanc? I\/'Ianageil nane
Reward, Linking Performance to Pay -A Simple System Using Pay Band, Linking Performa

to Total Reward, Challenges of Linking Performance and Reward.

Skill Development Activities:
1. List the various components of total compensation in Multinational Companies.

Construct a questionnaire for a salary survey on nurses.

2.

3. Design a performance appraisal plan using any Modern Performance Appraisal Tool
for an IT company.

4. Study any one contemporary practice of Performance Management System (Balance

scorecard, Lean Management, BPRE, Six Sigma and so on)

e

Books for References:
1. Joseph ]J. Martocchio, Strategic Compensation, 3rd Edition, Pearson Education

2. Michael Armstrong &amp; Helen Murlis: Hand Book of Reward Management - Crust
Publishing House.

3. Milkovich &amp; Newman, Compensation, Tata McGraw Hill

Richard 1. Anderson , Compensation Management in Knowledge based world, 10th

edition, Pearson Education
Thomas. P. Plannery, David. A. Hofrichter &amp; Paul. E. Platten: People, Performance

&amp; Pay - Free Press.
Aguinis Herman, Performance Management, 2nd Edition, 2009 Pearson Education, New

Delhi.
7. Aziz A, Performance Appraisal: Accounting and Quantitative Approaches, 1993,

¥ Pointer.
8. Bhatia S.K, Performance Management: Concepts, Practices and Strategies for

Organisation Success, 2007, Deep &amp; Deep, New Delhi.

9. BD Singh, Compensation &amp; Reward Management, Excel Books

10. Cardy R.L, Performance Management: Concepts, Skills and Exercises, 1st Edition, 2008,
PHI, New Delhi.

11. Goel Dewkar, Performance Appraisal and Compensation Management: A Modern
Approach, 2 nd Edition, 2008, PHI, New Delhi.

12. Sarma A.M, Performance Management System, 1st Edition, 2008, Himalaya Pub,

Mumbai.
I3. H.K Manjula Dr. Priyanka sharma and Dr. Divyesh Kumar “compensation and

performance management- 1st edition 23-HPH

6.
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elor of Business Administration (BBA)

Name of the Program: Bach
DATA ANALYTICS

Course Code: DA'1
Name of the Course: Financial Analytics (DSE)
Course Credits No. of hours per week ~ Total No. of Teaching hours
3 credits 4 hours 56 hours
minar, Case studies & field work

Pedagogy: Classroom lectures, tutorials, Group discussion, Se

etc.
Course Outcomes: On successful completion student will demonstrate:
a)  Analyze and model financial data.

b)  Access the different open-source domains.

¢) Evaluate and build model on time series data.

d)  Execute the statistical analysis using python.

Hours

Module No. 1: Introduction to Financial Analytics

Syllabus:
10

Financial Analytics: Time value of money - Discounted and Non-discounted (comp

Introduction: Meaning-Importance of Financial Analytics Uses-Features-Documents used in
utation using

Excel).
Module No. 2: Access to Financial Data Using Latest Technology l 10
ess, downloading data from

Public domain data base (RBI, BSE, NSE, Google finance), Prow
NSE and Yahoo finance. IMF and World Bank data base, Kaggle, Bloomberg,

FINTECH

12

companies (ROBO, ALGO trade).
Module No. 3: Introduction to Time Series Modelling

Meaning of Data- types of data- time series,
data. Simple time series concepts - moving a
Practices), data - differencing, logarithm, lagging, stationary v
explanation with examples) computing return series data (si

panel, cross sectional-components of Time series
verage, exponential moving, WMA (Theory and
/s non stationary data (detailed
mple returns and logarithm

12

returns) (using Excel).
Module No. 4: Introduction to Python and Python for Finance

of data and structures, basic analysis using NUMPY and

Installation of Python, types
for time series data.

PANDAs (financial examples), data preparation

12

Descriptive statistics, Time series graphs

covariance, basics of regression and its as
of Time series using Python. Credit default using binary logistic regression

Module No. 5: Python for Finance
in Python, understanding between correlation and
sumptions, Stationary and non-stationary data, basics

]

Skill Development Activities:
a) Explain the Different types of trends in time series data.

b) Explain the assumptions of regressions.
¢) List out public domain data base.
d) List out recent FINTECH companies.




Books for References:

1.

< WK R N VM

Python for finance: Yves hilpisces

Hands on Data analysis with Pandas: Stefanie molin,
Hands on Python for finance, Krish Naik, Packt
Python For Finance, Yuxing Yan, Packt

Mastering Python for Finance, James Ma Weiming ,Pack Publishing

Financial Reporting and Financial Statemen
Mukherjee, McGraw Hill

Haskell Financial Data ModeIling and Predictive
Analytics,PavelRyzhov,PACKT

t Analysis,M Hanif, A
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Name of the Program: Bachelor of Business Administration (BBA)

Retail Management
Course Code: RM 1

Name of the Course: Fundamentals of Retail Management (DSE)
Total No. of teaching hours

No. of hours per week
56 hours

Course Credits
4 hours

3 Credits

P

edagogy: Classroom lectures, Case studies, Group discussion, Seminar & field work etc.,

a)
b)
c)

Course Outcomes: On successful completion student will demonstrate:

Understand the Retail Business.
Understand the business operations in Retailing.
Formulate the retail strategies of Retail Business.

d)  Apply the Retailing principles and theories.

e)  Explore the career opportunities in the Retail sector.
Syllabus: Hours
Module -1: Introduction to Retail Business 12
Definition, functions and types of retail ownership-Independent Retailer, Chain Stores, 4
Franchising, Leased departmental stores, Vertical Marketing system, Consumer co-operatives;
forms of retail business ownership. Indian Retail Scenario- Factors influencing retail business in
India; Ethical Issues in Retailing; International perspective in retail business- FDI in Indian
Organized Retail Sector.
Module -2: Consumer Behaviour in Retail Business 10
Buying decision process and its implication on retailing -Customer shopping Behavior,
Customer service and customer satisfaction. Retail planning process: Factors to consider in
preparing a business plan - implementation - risk analysis.
Module-. 3: Retail Organization and Functional Management 12
Business Models in Retailing, Classification of Retailing Formats, Operational Stages in
Retailing, Factors influencing Location of stores, Stores Designing, Space planning, Inventory
Management, Merchandising Management, Selection and optimization of Workforce. Retail
Accounting and Cash Management. ﬁ
12

Module -4: Retail Marketing Mix

Introduction -Product: Decisions related to selection of goods (Merchandise Management)
Product Assortment and display, new product launch, PLC in Retailing; Pricing- Influencing
factors - approaches to pricing - price sensitivity- Value pricing - Markdown pricing. Place:
Supply channel, Retail logistics, computerized replenishment system, corporate replenishment

Policies. Promotion: Setting objectives, communication effects , promotional mix.; Retail
distribution- In Store and Online Store, Factors influencing retail distribution; Human Resource

Management in Retailing- Selection and Optimization of work force,
10

——

Module- 5: Impact of Information Technology in Retailing

Non store retailing (e-retailing) - The impact of Information Technology in retailing - Integrated
systems and networking - EDI - Bar coding - Electronic article surveillance - Electronic shelf

labels - customer database management system. Legal aspects in retailing, Social issues in
retailing, Ethical issues in retailing. -
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Skill Development Activities:

a) Draw a retail life cycle chart and list the stages.

b) Draw a chart showing store operations.

¢) List out the major functions of a store manager diagrammatically.

d) List out the current trends ine -retailing
e) List out the Factors Influencing in the location of a New Retail outlet.

Books for References:

1. Suja Nair; Retail Management,HPH

Karthic - Retail Management, HPH

S.K. Poddar&amp; others - Retail Management, HPH.

R.S.Tiwari ; Retail Management, HPH 18

Barry Bermans and Joel Evans: &quot;Retail Management - A Strategic Approaché&quot;,

8th edition, PHI/02
6. A.J.Lamba, &quot;The Art of Retailing&quot;, 1st edition, Tata McGrawHill, Newdelhi,

2003.
7. Swapna Pradhan :Retailing Management, 2/e, 2007 &amp; 2008, TMH

8. James R. Ogden &amp; Denise T.: Integrated Retail Management

9. A Sivakumar : Retail Marketing , Excel Books
10. Ogden :Biztantra, 2007 Levy &amp; Weitz : Retail Management -TMH 5th Edition 2002

11. Rosemary Varley, Mohammed Rafiq-: Retail Management

12. Chetan Bajaj: Retail Management -Oxford Publication.

13. Uniyal &amp;Sinha : Retail Management - Oxford Publications.
14. AraifSakh ; Retail Management

MR
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Name of the Program: Bachelor of Business Administration (BBA)
Logistic and Supply Chain Management
Course Code: LSCM 1
K NAME OF THE COURSE: Freight Transport Management (DSE)
Course Credits No. of hours per week Total No. of teaching hours
( 3 Credits 4 hours 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work
etc.

Furse Outcomes: On successful completion of the course, the students will be able to:
a) Understand the different functions of Commercial transport.

b) Analyse pricing and pricing strategy.

¢) Understand transport administration.

d) Understand of transport and export documentations.

.Syllabus: Hours

Module 1: Transport Function 12

Transport functionality - Transport structure and classification - Principles and participants -
Transport service-Traditional carriers, package service, ground package service, Air package
service- Intermodal Transportation - Piggyback/TOFC/COFC, Containerships, Non-
operating intermediaries; Modes of Transport - Rail, Water, Pipeline, Air, Motor Carriers.
Module 2: Transport Economics 10

The structure of Transport Costs and Location of Economic Activities. Demand for transport.
Models of Freight and Passenger Demand. Model Choice; Cost

Functions in the Transport Sector. Special Problems of Individuals Modes of Transport; Inter-
modal condition in the Indian Situation.

Module 3: Transport Administration 12

Operations management, Consolidation, Negotiation, Control, Auditing and Claim
administration, Logistical Integration.

Module 4: Transport Documentation 12

Transport documents: Delivery order, Dock receipt, Bill of Lading, Freight Bill, Sea way Bill
(SWB/e-SWB), Airway Bill (AWB/e-AWB), shipping guarantee, packing note or list,
consignment note - Shipping Manifest.

Export documents: BOL, certificate of origin, commercial invoice, consular documents,
destination control statement, Dock receipt, EEI, Export license, Export packing list, Free trade
documents, inspection certificate, insurance certificate, shipper’s letter of instruction.

Module 5: Pricing 10
Pricing fundamentals - Fundamentals of Pricing, Principle of Pricing, F.O.B Pricing
Delivered pricing - Pricing issues- potential discrimination, quantity discounts, pick up

allowances, promotional pricing, menu pricing- platform service pricing, value added service
cost, efficiency incentives

—l
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Lo

e

Skill Development Activities:
1.

Identify any two products suitable for transportation via Rail, Water, Pipeline, Air,
Motor Carriers
Identify the best modes of transport for textiles and spices from India to USA

Draft a BOL for shipment of goods
List out and explain the different kinds of Pricing,

S}

Books for References:
1.

Donald. ]. Bowersox & Donald. J. Closs, Logistical Management-The integrated Supply
Chain Process, TATA Mc-Graw Hill

Sunil Chopra & Peter Meindl, Supply Chain Management, PH]I

Donald ] Bowersox, David J Closs, M Bixby Cooper, Supply Chain Logistics
Management- McGraw Hill Education, 3rd Indian Edition.

Rahul V Altekar, “Supply Chain Management- Concepts and Cases”, Prentice Hall of

India Pvt. Ltd.
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f Business Administration (BBA)

Name of the Program: Bachelor o
Course Code: BBA 5.6 Vocational

NFORMATION TECHNOLOGY FOR BUSINESS (VOCATIONAL-])

Name of the Course: I .
Course Credits \ No. of Hours per Week Total No. of Teaching Hours
3 Credits \ 4 Hrs. 56 Hrs.

Pedagogy: Classroom’s lecture, tutorials, Group discussion, Seminar, Case studies.

Course Outcomes: On successful completion Student will demonstrate ;
a) Understand the fundamentals of information technology
b) Understand usage of information technology in business.
c) Learn core concepts of computing and modern systems
d) Applications of Excel and SQL.

e) Awareness about latest information.
Syllabus Hours ;
Module No. 1: Information Technology and Information System 10 7

Introduction to IT, Introduction to IS, Difference be 1S and IT, Need for Information System,
Information Systems in the Enterprise, Impact of Information Technology on Business (Business
Data Processing, Intra and Inter Organizational communication using network technology,
Business process and Knowledge process outsourcing), Managers and Activities in IS,
Importance of Information systems in decision making and strategy building, Information

systems and subsystems.

Module No. 2: Subsystems of Information System
Transaction Processing Systems (TPS), Management Information System (MIS), Decision
Support Systems (DSS), Group Decision Support System (GDSS), Executive Information System
(EIS), Expert System (ES), Features, Process, advantages and Disadvantages, Role of these
systems in Decision making process.

Module No. 3: Database Management System

Introduction to Data and Information, Database, Types of Database models, Introduction to

DBMS, Difference between file management systems and DBMS, Advantages and

Disadvantages of DBMS, Data warehousing, Data mining, Application of DBMS, Introduction to

MS Access, Create Database, Create Table, Adding Data, Forms in MS Access, Reports in MS

Access.
Module No. 4: Microsoft Excel in Business 14
Introduction to MS Excel, features of MS Excel, Cell reference, Format cells, Data Validation,
Protecting Sheets, Data Analysis in Excel: Sort, Filter, Conditional Formatting, Preparing Charts,
Pivot Table, What if Analysis(Goal Seek, Scenario manager), Financial Functions: NPV, PMT,
PV,FV, Rate, IRR, DB,SLN,SYD. Logical Functions: IF, AND, OR, Lookup Functions: V Lookup,
H Lookup, Mathematical Functions, and Text Functions,

12

14

Module No. 5: Recent Trends in IT 06

Virtualization, Cloud computing, Grid Computing, Internet of Things, Green Marketing
Artificial Intelligence, Machine Learning.
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Skill Developments Activities:
I. Creating Database Tables in MS Access and Entering Data
Creating Forms in MS Access
Creating Reports in MS Access
Creating charts in Excel
What if analysis in Excel
6. Summarizing data using Pivot Table
VLookup and HLookup Functions
8. Rate of Interest Calculation using Financial Function
9. EMI calculation using Financial Function
10. Data Validation in Excel
11. Sort and Filter
12. Conditional Formatting in Excel.

bW

~

Books for Reference:
1. Lauaon Kenneth & Landon Jane, "Management Information Systems: Managing the
Digital firm", Eighth edition, PHI, 2004.
2. Uma G. Gupta, "Management Information Systems - A Management Prespective",
Galgotia publications Pvt., Ltd., 1998.
3. Louis Rosenfel and Peter Morville, "Information Architecture for the World wide Web",

- O'Reilly Associates, 2002.
4. CS.V.Murthy: Management Information Systems, HPH
5. Steven Alter, "Information Systems - A Management Perspective", Pearson Education,

2001.
6. Uma Gupta, "Information Systems - Success in 21st Century", Prentice Hall of India,

2000.
7. Robert G. Murdick, Joel E. Ross and James R. Claggett, "Information Systems for Modern

Management", PHI, 1994.
8. Introduction to Database Systems, C] Date, Pearson
9. Database Management Systems, Raghurama Krishnan, Johannes Gehrke, TATA

McGraw Hill 3rd Edition.
10. The Database Systems - The Complete Book, H G Molina, ] D Ullman, ] Widom Pearson

11. Database Systems design, Implementation, and Management, Peter Rob & Carlos

Coronel 7th Edition. _
12. Fundamentals of Database Systems, Elmasri Navrate Pearson Education
13. Introduction to Database Systems, C.J.Date Pearson Education

14. Microsoft Access 2013 Step by Step by Cox, Joyce, Lambert, Joan. .
15. Excel 2019 All-In-One: Master the new features of Excel 2019 / Office 365 (English

Edition) by Lokesh Lalwani :
Microsoft Excel 2016 - Data Analysis and Business Modeling by Wayne L. Winston (Author)
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Name of the Program: Bachelor of Business Administration (BBA)
Course Code: BBA 5.6 (B)

Name of the Course: Digital Marketing (VOCATIONAL-l)
Course Credits No. of Hours per Week

3 Credits (3+0+2) 4 Hrs

Total No. of Teaching Hoyyg
56 Hrs

Seminar & field wo

rk etc.

- : essful completion of the course, the students’ will be able to
ab) ain knowledge on Digital Marketing, Emai marketing and Content marketing

) Understand Search Engine Optimization tools and techniques
¢)  Gain skillg on cre

Digital Marketing
Meaning of Digital Mar
tal Marketing students,

[ntroduction -
Platforms, Digi

keting, Need for Digital Marketing,
mail marketin

professional and Business Email Marketin

Digital Marketing
g :Importance of e-
Creating a Contact Management
& Tracking e-mails, How to creatd
Marketing e-mails, Openrates and
» Develop Relationships with Lead

» Outlining the Design of Your
CTR of email, Drive leads from e-mail, What are opt-in lists

Nurturing & Automation Content Marketing: Understandin

Content Ideas, Planning a Long-Term Content Strategy, Building a Content Creation Framework

Becoming an Effective Writer » Extending the Value of Your Content through Repurposing, How to
Effectively Promote Content, Measuring and Analyzing Your Content.

Module No. 2: Search Engine Optimization (SEO)

10
Search Engine Optimization (SEO):Meaning of SEO, Importance and Its Growth in recent years,
Ecosystem of a search Engine, kinds of traffic, Keyword Research & Analysis (Free and Paid tool &
Extension), Recent Google Up

dates & How Google Algorithms works On Page Optimization (OPO)
OffPage Optimization Misc SEO Tools: Google Webmaster Tools, Site Map Creators, Browser-bas
analysis tools, Page Rank tools, Pinging & indexing tools,

explorer, Domain information/who is tools, Quick sprout
Module No. 3: Google AdWords & Google AdSense 10

Google AdWords: Google Ad-Words Fundamentals, Google AdWords Accoul_lt Structure, Key
terminologies in Google AdWords, How to Create an AdWords account, Different Types of
AdWords and its Campaign & Ads creation process, Ad approval process, Keyword Match types

Keyword targeting & selection (Keyword planner), Display Planper, Dxffergnt ty}?es .Of extenspns,
Creating location extensions, Creating call extensions, Create Review extensions, Bidding techmquei
- Manual / Auto , Demographic Targeting / Bidding, CPC-based, CPAbased& CPM:baseZl
accounts., Google Analytics Individual Qualification (C_;AIQ), Google AdSensg : Understandmg_a

networks and AdSense's limitations, Learning which situations are best for using AdSense, Setting

up an AdSense account, Creating new ad units, Displaying ads on a website, Configuring channels
and ad styles, —

g Content Marketing, Generating

ed
Dead links identification tools, Open site

, Google My Business.
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Allowing and blocking ads , Reviewing the AdSense dashboard, Running AdSense reports and
custom reports, Exporting data, Reviewing payee and account settings.

Module No. 4: Social Media Marketing (SMM) &Youtube Advertising (Video 10
Ads)

Social Media Marketing (SMM) Facebook Marketing, Twitter Marketing, Linkedin Marketing, | .
Google plus Marketing, YouTube Marketing, Pinterest Marketing, Snapchat Marketing, Instagram
Marketing, Social Media Automation Tools, Social Media Ad Specs The ROI in Social Media
Marketing, Tools and Dashboards, Reputation management.

Youtube Advertising (Video Ads): Youtube advertising? ,Why should one advertise on youtube?,
Creating youtube campaigns, Choose the audience for video ads, Instream ads, Invideo ads, In-
search ads, In-display ads, Measuring your YouTube ad performance, Drive leads and sales from
YouTube ads Conversions: Understanding Conversion Trackin g, Types of Conversions, Setting up

Conversion Tracking, Optimizing Conversions, Track offline conversions, Analyzing conversion
data, Conversion optimizer

Module No. 5: Web Aanalytics

10
Web Analytics: The need & importance of Web Analytics, Introducing Google Analytics, The
Google Analytics layout , Basic Reporting, Basic Campaign and Conversion Tracking, Google Tag

Manager, Social Media Analytics, Social CRM & Analytics, Other Web analytics tools, Making better
decisions, Common mistakes analysts make.

Skill Development Activities:

1. Explain the key digital marketing activities needed for competitive success.
2. Examine the concept of Digital Media and benefits to be derived.

3. Recognise the core features of CRM and retention programmes

4. Identify the metrics used in digital marketing.

5. Organise how we can limit the marketing materials we get through e-mail.
Books for Reference:

1. Understanding DIGITAL Marketing, Marketing strategies for engaging the digital
generation Damian Ryan & Calvin Jones

2. The Art of Digital Marketing: The Definitive Guide to Creating Strategic By lan Dodson

. Internet Marketing: a practical approach By Alan Charlesworth

4. Social Media Marketing: A Strategic Approach By Melissa Barker, Donald I. Barker,
Nicholas F. Bormann, Krista E Neher

Note: Latest edition of text books may be used.

=
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VI SEMESTER

Name of the Program: Bachelor of Business Administration (BBA.)
Course Code: BBA. 6.1
Name of the Course: Business Law

—

Course Credits No. of hours per week Total No. of teaching hours

4 Credits 4 Hrs. 56 Hrs.

P

edagogy: Classroom lectures, Case studies, Tutorial classes, Grou p discussion, Seminar & field
work etc.,

Course Outcomes: On successful completion of the course, the students will be able to

a. Comprehend the laws relating to Contracts and its application in business activities.
b. Comprehend the rules for Sale of Goods and rights and duties of a buyer and a Seller.

c. Understand the importance of Negotiable Instrument Act and its provisions relating to
Cheque and other Negotiable Instruments.
d. Understand the significance of Consumer Protection Act and its features

e. Understand the need for Environment Protection.

Syllabus: Hours

Module No. 1: Indian Contract Act, 1872 16

Introduction - Definition of Contract, Essentials of Valid Contract, Offer and acceptance,
consideration, contractual capacity, free consent. Classification of Con tract, Discharge of a
contract, Breach of Contract and Remedies to Breach of Contract.

Module No. 2: The Sale of Goods Act, 1930 12

Introduction - Definition of Contract of Sale, Essentials of Contract of Sale, Conditions and
Warranties, Transfer of ownership in goods including sale by a non- owner and exceptions.

Performance of contract of sale - Unpaid seller, rights of an unpaid seller against the goods
and against the buyer.

Module No. 3: Negotiable Instruments Act 1881 12

Introduction - Meaning and Definition of Negotiable Instruments - Characteristics of
Negotiable Instruments - Kinds of Negotiable Instruments - Promissory Note, Bills of Exchange
and Cheques (Meaning, Characteristics and types) - Parties to Negotiable Instruments -
Dishonour of Negotiable Instruments - Notice of dishonour Noting and Protesting.

Module No. 4: Consumer Protection Act 1986 08

Definitions of the terms - Consumer, Consumer Dispute, Defect, Deficiency
Practices, and Services, Rights of Consumer under the Act, Consumer Redress
District Forum, State Commission and National Commission.

Unfair Trade
al Agencies -

Module No. 5: Environment Protection Act 1986 08 ~

Introduction - Objectives of the Act, Definitions of




Skill Developments Activities:

Discuss the case of “Carlill vs Carbolic Smoke Ball Company” case

; Discuss the case of “Mohori-Bibee v/s Dharmodas Ghose”.
3. Briefly narrate any one case law relating to minor. , .
4 List at least 5 items which can be categorized as ‘hazardous substance according to
Environment Protection Act.
5. List out any six cybercrimes.
Cases: -

The relevant legal point, facts and the judicial decision relating to the following 10 case
laws are to be specifically dealt with - 1.Balfour Vs Balfour

2. Carlill Vs Carbolic Smoke Ball Company

3. Felthouse Vs Bindley

4. Lalman Shukla Vs. Gauridutt

5. Durgaprasad Vs Baldeo

6.Chinnayya Vs Ramayya

7.Mohiribibi Vs. Dharmodas Ghosh

8. Ranganayakamma Vs Alvar Chetty

9. Hadley Vs Baxendale

ik

Books for Reference:

M.C. Kuchhal, and Vivek Kuchhal, Business Law, Vikas Publishing House, New
Delhi.
Avtar Singh, Business Law, Eastern Book Company, Lucknow.

Ravinder Kumar, Legal Aspects of Business, Cengage Learning
SN Maheshwari and SK Maheshwari, Business Law, National Publishing House,

New Delhi.

Aggarwal S K, Business Law, Galgotia Publishers Company, New Delhi

Bhushan Kumar Goyal and Jain Kinneri, Business Laws, InternationalBook House
Sushma Arora, Business Laws, Taxmann Publications,

Akhileshwar Pathak, Legal Aspects of Business, McGraw Hill Education, 6th Ed.
P C Tulsian and Bharat Tulsian, Business Law, McGraw Hill Education
Sharma,].P. and Sunaina Kanojia, Business Laws, Ane Books Pvt. Ltd., New Delhi

- K. Rama Rao and Ravi S.P., Business Regulatory Framework., HPH
- N.D. Kapoor, Business Laws, Sultan Chand Publications
. K. Aswathappa, Business Laws, HPH,

Information Technology Act/Rules 2000, Taxmann Publications Pvt, Ltd.
Chanda.P.R, Business Laws, Galgotia Publishing Company
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Name of the Program: Bachelor of Business Administration (BBA)
Course Code: BBA 6.2

Name of the Course: Income Tax - II

LCourse Credits \ No. of hours per week Total No. of Teaching hol&
L 4 Credits \ 4 Hirs. ' 56 Hrs.

tedagogy: Classroom lectures, tutorials, Croup discussion, Seminar, Case studies & field work
etc.,

Course Outcomes: On successful completion of the course, the students will:

a)  Understand the procedure for computation of income from business and other Profession.
b) the provisions for determining the capital gains.

¢) Compute the income from other sources.
d) Demonstrate the computation of total income of an Individual.

¢) Comprehend the assessment procedure and to know the power of income tax authorities.

Syllabus: Hours

Module No. 1: Profits and Gains of Business and Profession

18
Introduction-Meaning and definition of Business, Profession and Vocation. - Expenses

Expressly allowed - Expenses Expressly Disallowed - Allowable losses - Expressly disallowed
expenses and losses, Expenses allowed on payment basis. Problems on computation of income

from business of a sole trading concern - Problems on computation of income from profession:
Medical Practitioner - Advocate and Chartered Accountants.

Module No. 2: Capital Gains

10

Introduction - Basis for charge - Capital Assets - Types of capital assets - Transfer -

Computation of capital gains - Short term capital gain and Long term capital gain - Exemption
under section 54, 54B, 54EC, 54D, 54F, and 54G. Problems covering the above sections.

Module No. 3: Income from other Sources

10

Introduction - Incomes taxable under Head income other sources - Securities - Types of

Securities - Rules for Grossing up. Ex-interest and cum-interest securities. Bond Washing
Transactions - Computation of Income from other Sources.

Module No. 4: Set Off and Carry Forward of Losses & Assessment 10
of individuals.

Introduction - Provisions of Set off and Carry Forward of Losses (Theory only) Computation of
Total Income and tax liability of an Individual.

Module No. 5: Assessment Procedure and Income Tax Authorities \ 08

Introduction - Due date of filing returns, Filing of returns by different assesses, E-filing of
returns, Types of Assessment, Permanent Account Number -Meaning, Procedure for obtaining

PAN and transactions were quoting of PAN is compulsory. Income Tax Authorities their
Powers and duties.
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Skill Developments Activities:
1. Visit any chartered accountant office and identify the procedure involved in

the computation of income from profession.

2. List out the different types of capital assets and identify the procedure
involved in the computation of tax for the same.

. List out the steps involved in the computation of income tax from other
sources and critically examine the same.

- Identify the Due date for filing the returns and rate of taxes applicable for
individuals.
Draw an organization chart of Income Tax department in your locality.

6 Any other activities, which are relevant to the course.

Books for References:

1. Dr. Vinod K. Singhania: Direct Taxes - Law and Practice, TaxmanPublication.
2. B.B. Lal: Direct Taxes, Konark Publisher (P) 1td.

) B. Dr. Mehrotra and Dr. Goyal: Direct Taxes - Law and
PracticeSahityaBhavanPublication.

4. Dinakar Pagare: Law and Practice of Income Tax, Sultan Chand and sons.

5. Gaur & Narang: Income Tax.

6. 7 Lecturers - Income Tax - I, VBH

7. Dr.V.Rajesh Kumar and Dr.R K.Sreekantha: Income Tax - I, Vittam

Publications.
8. Dr. BMariyappa, Income Tax II - HPH.
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Name of the Program: Bachelor of Business Administration (BBA)
Course Code: BBA 6.3 .
Name of the Course: International Business

Course Credits No. of Hours per Week Total No. of Teaching Hours

—

4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work
etc.,,

Course Outcomes: On successful completion of the course, the students will able to:
a) Understand the concept of International Business. '
b) Differentiate the Internal and External International Business Environment.
¢) Understand the difference MNC and TNC
d) Understand the role of International Organisations in International Business.
e) Understand International Operations Management.
Syllabus: Hours

Module No. 1: Introduction to International Business 12

Introduction- Meaning and definition of international business, need and importance of
international business, stages of internationalization, tariffs and non-tariff barriers to
international business. Mode of entry into international business - exporting (direct and
indirect), licensing and franchising, contract manufacturing, turnkey projects, management
contracts, wholly owned manufacturing facility, Assembly operations, Joint Ventures, Third

country location, Mergers and Acquisition, Strategic alliance, Counter Trade; Foreign
investments.

Module No. 2: International Business Environment 12

Overview, Internal and External environment - Economic environment, Political environment,
Demographic environment, Social and Cultural environment, Technological and Natural
environment.

Module No.3: Globalization

12
Meaning, features, essential conditions favoring globalization, challenges to globalization,

MNCs, TNCs - Meaning, features, merits and demerits; Technology transfer - me
issues in technology transfer.

aning and

Module No.4: Organizations Supporting International Business 10

Meaning, Objectives and functions of - IMF, WTO, GATT, GATS, TRIM, TRIP; and Regional
Integration- EU, NAFTA, SAARC, BRICS,

Module No.5: International Operations Management ‘

Global Supply Chain Management-
International Logistics, International HRM - Staffing polic
| and Repatriation (Meaning only).
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Skill Developments Activities:
1) Tabulate the foreign exchange rate of rupee for dollar and euro currencies for 1 month
2) Listany two Indian MNC’s along with their products or services offered,

3) Prepare a chart showing currencies of different countries

4) Collect and paste any 2 documents used in Import and Export trade,

Books for References:

Rakesh Mohan Joshj. (2011). International Business, Oxford University Press, New Delhi.

1.

2. Francis Cherunilam; In ternational Business, Prentice Hall of India
3. P. SubbaRao - International Business - HPH
4,
5.
6.

Sumati Varma. (2013). International Business (1st edi), Pearson.

Charles Hil. (2011). Internationa] Business: Text & Cases, Tata McGraw Hill, NewDelhi.
International Business by Daniel and Radebaugh -Pearson Education
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Name of the Program: Bachelor of Business Administration (BBA)

Finance Elective

Course Code: FN2
| Name of the Course: Security Analysis and Portfolio Management (DSE)
Course Credits No. of hours per week Total No. of teaching hours
3 Credits 4 hours . 56 hours

—_

Pedagogy: Classroom lectures, Case studies, Tutorial classes, Group discussion, Seminar
&field work etc,,

Course Outcomes: On successful completion of the course, the students will be able to:
a)  Understand the concept of basics of Investment.

b) Evaluate the different types of alternatives.

¢) Evaluate the portfolio and portfolio management.

d) Understand the concept of risk and returns

¢) _ Gain the knowledge of fundamental and technical analysis.
Syllabus:

Hrs.

Fy

Module No. 1: Introduction to Investments 10

Introduction- Investment process, Criteria for Investment, types of Investors, Investment,
Speculation and Gambling. Elements of Investment, Investment Avenues, Factors influencing
selection of investment alternatives,
Security Market- Introduction, functions, Secondary Market Operations. Stock Exchanges in India,

Security Exchange Board of India, Government Securities Market, Corporate Debt Market and
Money Market Instruments,

Module No. 2: Risk-Return Relationship 10

Meaning of risk, types off risk, measuring risk, risk preference of investors. Meaning of return,
measures of return, holding period of return, Annualized return, expected return, investors
attitude towards risk and return.

Module No. 3: Fundamental Analysis and Technical Analysis 10

Introduction- Investment Analysis, Fundamental Analysis, Macro Economic Analysis, Industry
Analysis, Company Analysis, Trend Analysis, and Ratio Analysis.

Module No. 3: Technical Analysis 12

Meaning of Technical Analysis, Fundamental vs Technical Analysis, Charting techniques,
Technical Indicators, Testing Technical Trading Rules and Evaluation of Technical Analysis.

Module No. 5: Portfolio Management 14

Framework-Portfolio Analysis - Selection and Evaluation - Meaning of portfolio - Reasons to
hold portfolio - Diversification analysis - Markowitz's Model - Assumptions -Specific model -
Risk and return optimization - Efficient frontier - Efficient portfolios -Leveraged portfolios -
Corner portfolios - Sharpe’s Single Index model - Portfolio-evaluation measures - Sharpe’s
Performance Index - Treynor’s Performance Index - Jensen’s Performance Index. )
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Skill Development
1. Prepare an imaginary investment portfolio for individual with a salary of 10 lakhs

per annum.
2, List of 10 companies approached SEBI for IPO

3. Prepare a technical analysis chart on Blue Chip Companies of BSE.

4, Collect information regarding GDRs, ADRs, IDRs and various Bonds and make a
chart.

5. Watch market movement for a day and analyze the trend of Nifty-Fifty Index.

Books for Reference
1. A. Brahmiahé& P. Subba Rao, Financial Futures and Options, HPH.

2. Singh Preeti, Investment Management, HPHG 3.Alexander
Fundamental of Investments, Pearson Ed.

Hangen: Modern Investment theory. Pearson Ed.

Kahn: Technical Analysis - Plain and sample Pearson Ed.

Ranganthan: Investment Analysis and Port folio Management.

Chandra Prasanna: Managing Investment -~ Tata Mc Gram Hill.

Alexander, shampe and Bailey - Fundamentals of Investments Prentice Hall of

India -
Newyork Institute of Finance - How the Bond Market work - PHI.

9. Mayo Investment Thomason hearning

N o U s

2
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Name of the Program: Bachelor of Business Administration (BBA)
Marketing Elective
Course Code: MK 2
Name of the Course: Advertising and Media Management (DSE)
Course Credits No. of hours per week Total No. of teaching hours

3 Credits 4 hours 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work
etc.,

—

Course Outcames: On successful completion of the course, the students will be able to:
a)  Understand the nature, role, and importance of IMC in marketing strategy
b)  Understand effective design and implementation of advertising strategies
c)  Presenta general understanding of content, structure, and appeal of advertisements

d)  Understand ethical challenges related to responsible management of advertising and
brand strategy.

e)  Evaluate the effectiveness of advertising and agencies role
Syllabus: Hours

Module -1: Introduction to Integrated Marketing Communication 10

Integrated marketing communication, AIDA Model, Setting goals and objectives, concept of
DAGMAR in setting objectives, elements of IMC; Role of advertising in India’s economic

development, Ethics in advertising, Social, Economic and Legal aspects of advertising.
Module -2: Consumer and Media

10

How advertising works: perception, cognition, affect, association, persuasion, behaviour,
Associating feeling with brands, Use of research in advertising planning; Advertising Media;
industry structure, functions, advantages, disadvantages of print, Television, Radio, Internet,

Outdoor, Basic concept of media planning, media selection, Media Scheduling strategy, setting
media budgets

Module-3: Advertising Program

14

Planning and managing creative strategies; Creative approaches; Building Advertising
Program: Message, Theme, advertising appeals; Advertising layout: how to design and
produce advertisements; Advertising Budget: nature and methods of advertising
appropriation; Art of copywriting; Guidelines for copywriting; Copywriting for print, Audio,
TV and outdoor media.
Module-4: Measuring Advertising Effectiveness | 12
Measuring Advertising Effectiveness: stages of evaluations and various ty pes of testing-Pre and
Post testing; Advertising agencies: history, role, importance, organizational structure,
functions; Selection of agency, client agency relationship, compensation strategies
Module -5: Other Elements of IMC- Sales Promotion, PR, Events and Experiences and i
Word of Mouth 10

Consumer and trade sales promotion, application of sales promotion in different domains;
Using public relations in image building; Planning and executin

Viral marketing, building organic word of mouth communicatio

g events, event management;
n.

—

Skill Development Activities:
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a) List out ethical issues in Advertisements.

b) List out different modes of Advertisement.

¢) Write a note on guidelines for copywriting.

d) List out types of Outdoor Advertisement

e) State the process in selection of Advertisement Agency.

Books for References:
1. Advertising Principles and Practice, William Wells, John Burnett, Sandra
Moriarty, 6th ed., Pearson education, Inc.
2. Advertising and Promotion, G.Belch, Michael Belch, Keyoor Purani, 9th edition,
Tata Mcgraw Hill publication, ISBN: 978-1-25-902685-0.

37




Name of the Program: Bachelor of Business Administration
Human Resource Elective

Course Code: HRM 2
Name of the Course: Cultural Diversity at Work Place (DSE)
Course Credits No. of hours per Total No. of Teaching hours
Week
3 credits 4 hours 56 hours

Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field
work etc,,

Course Outcomes: On successful completion of the course, the students will be able to:
a)  Understand, interpret question reflect upon and engage with the notion of
“diversity”.

b)  Recall the cultural diversity at work place in an organization.

Q) Support the business case for workforce diversity and inclusion.

d)  Identify diversity and work respecting cross cultural environment.

€)  Assess contemporary organizational strategies for managing workforce diversity.
and inclusion.

(BBA)

Syllabus: Hours

Module No. 1: Introduction to Diversity 12

Introduction to cultural diversity in organizations, Evolution of Diversity Management, Over
View of Diversity, Advantages of Diversity, Identifying characteristics of diversity, Scope-

Challenges and issues in diversity management, Understanding the nature of Diversity -
Cultural Diversity - Global Organizations- Global Diversity.

Module No. 2: Exploring Differences | 10

Introduction -Exploring our and others' differences, including sources of our identity.
Difference and power: Concepts of prejudice, discrimination, dehumanization and oppression.

Module No. 3: Visions of Diversity and Cross Cultural Management 12

Models and visions of diversity in society and organizations: Justice, fairness, and group and
individual differences. Cross-Cultural Management: Meaning and Concepts, Frameworks in
Cross-Cultural Management: Kluckhohn and Strodtbeck framework, Hofstede’s Cultural
Dimensions, Trompenaar’s Dimensions, Schwartz Value Survey, GLOBE study.

Module No. 4: Skills and Competencies | 12

Skills and competencies for multicultural teams and workplaces/ Organizational assessment

and change for diversity and inclusion, Diversity Strategies. Creating Multicultural
Organisations.

Module No. 5: Recent Trends in Diversity Management | 10

Emerging workforce trends-Dual-career couples-Cultural issues in international working on
work-life balance-Managing multi-cultural teams: Issues and challenges, Global demographic
trends: Impact on diversity management, Social psychological perspective on workforce

diversity, Diversity Management in IT organizations Contemporary Issues in Workplace
Diversity

Skill Development Activities: —]
1 Visit any MNCs, identify and report on the cultural diversity in an organization. __I

38




-’

Interact and List out the ways in which dehumanization done in public/ private

2

sector organization.)

3 Interact with HR Manager of any MNCs, explore and report on cross cultural
management.

4. Explore the benefits of multi-cultural organizations.

5. Examine and report on diversity management in select IT organizations.

6. Any other activities, which are relevant to the course.

’;)oks for References:
1. Bell, M.P. (2012). Diversity in organizations (2nd Ed.). Mason, OH: Cengage.

2. Harvey, CP & Allard, M.J. (2015). Understanding and managing diversity: Readings,
cases, and exercises (6th Ed.). Upper Saddle River, NJ: Pearson.
Note: Latest edition of text books may be used.
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r Name of the Program: Bachelor of Business Administration (BBA)
DATA ANALYTICS
Course Code: DA 2
Name of the Course: Marketing Analytics (DSE)
Course Credits No. of hours per Total no. of teaching hours
week
4 hours

56 hours

3 Credits

Pedagogy: Classroom lectures, tutorials, Group discussion,
work etc.,

Course Outcomes: On successful completion student will d
a)  Understand the importance of marketing anal
systematic allocation of marketing resources

b)  Apply marketing analytics to develop predict
organization
¢)  Analyse dataand develop insights to address strategic marketing challenges
d) Execute the models on Predictions and Classifications on R Software.

Seminar, Case studies & field

emonstrate:
ytics for forward looking and

ive marketing dashboard for

Know the applications of analytics in marketing.
Syllabus: Hours
Module No. 1: Introduction to Marketing Analytics and Data Mining 10
Introduction to Marketing Analytics, Need of Marketing Analytics, Benefits of Marketing
hods, Predictive

Analytics, Data mining _Definition, Classes of Data mining methods Grouping met
modelling methods, Linking methods to marketing applications. Process model for Data mining -

CRISP DM.
Module No. 2: Introduction to R

10

Data coercion, Data preparation: Merging, Sorting, Splitting,

About R, Data types and Structures,
How to install and invoke, Introduction to R Graph -

Aggregating, Introduction to R Libraries -
Basic R charts - Different types of charts.
Module No. 3: Descriptive Analytics
Exploratory Data Analysis using summary table
dicing of the Customer data. Inferential Statistics:
data and exploring relationship (Correlation).
Module No. 4: Application of Analytics in Marketing
ket Analysis for Product Bundling and Promotion, RFM (Recency
Customer Segmentation using K- Means Cluster Analysis, Key

12

and various charts to find theinsights, slicing and
T-Test, ANOVA, Chi- Square using marketing

12

Association Rules - Market Bas

Frequency Monetary) Analysis,
Driver Analysis using Regression Model.

No. 5: Prediction and Classification Modelling using R 12

Module
Introduction to Prediction “nd Classification modelling, data splitting for training and testing
urpose, Prediction modelling: Predicting the sales using Moving Average Model and Regression
Model(Simple and Multiple Regression model), Classification modelling: Customer churn using

N

o

Binary logistic regression and decision tree.
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Skill Development Activities:
a) Explain the Process model for Data Mining,.
b) Explain the difference between Binary Logistic Regression and Decision Tree.
¢) List out Public domain data base.
d) List out applications of marketing analytics.

Books for References:
1. Marketing Analytics: Data-Driven Techniques with Microsoft® Excel® Published

by John Wiley & Sons, Inc

2. Marketing Data Science, Thomas W. Miller Published by Pearson

3. Marketing Metrics, Neil T Bendle, Paul W. Farris, Phillip E. Pfeifer published by
Pearson

4. Marketing Analytics, Mike Grigsby published by Kogan Page.
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Name of the Program: Bachelor of Business Administration (BBA)
Retail Management
Course Code: RM 2 '
—— Name of the Course; Retail Operations Mana gement (DSE)

Course Credits No. of hours per Total No. of teaching hours
week s
3 Credits 4 hours 56 hours

Wﬂ lectures, Case studies, Group discussion, Seminar &field work etc.,
Course Outcomes: On successful completion student will demonstrate:

a) Compare various retail formats and technological advancements for setting up

appropriate retail business,

b) Identify the competitive strategies for retail business decisions.

c) Examine the site location and Operational efficiency for marketing decisions.

d) Analyse the effectiven

ess of merchandising and pricing strategies.

€) Assess store layout and planogram for retail business,
Syllabus: Hours
Module -1: Retail and Logistics Management 10
Introduction Retailing and economic sj

ghificance- Functions of a retailer - Types of retailers -

Trends in retailing - International Retailing - Retailing as a career -Retail Management

Decision Process - Service Retailing.

Module -2: Retailing Environment Theories 10

Theory of Wheel of retailing,

Theory of Retail Change: Theory of Natural Selection in retailing,
General-Specific-General Cycle or Accordion Theory, Retail Life Cycle Theory- - Multi channel
retailing - Retail Aggregators Business Model - Phases of growth of retail markets - Retail Mix.
Module-. 3: Store Loyalty Management and Retail Location 10

Types of customers - Variables influencing store loyalty - Store loyalty models - Influencing
customers through visual merchandising - Value added through private labels - Retail location

strategy- Importance of location decision - Retail location strategies and techniques - Types of
retail locations. '

Module -4: Merchandise Management 14

Meaning - Roles and responsibilities of the merchandiser and the buyer - Function of ‘
Bﬁying for different types of Organizations - Process of Merchandise Planning - Mer‘chal}d.lse
Sourcing - Methods of procuring merchandise - Concept of private label- Retail Pricing
policies.

Module -5: Category Management 12

Meaning - Definition of Category Management - Compor?ep%s of Categgry Management :
Category Management Business process - Category Definition - Defining the Category Role-
Destination Category, Routine Category, Seasonal Category, Convenience Category

Category Assessment - Category Performance Measurgs - Category Strategies - Category
Tactics - Category Plan implementation -Category Review. * .-
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Skill Development Activities:

a) Write a note on Visual merchandising training programme layout design, and
product placement.

b)  Write a note Leadership training: Develop skills in coaching, delegation, and
motivation, :

L c) Derive Customer analysis by considering skills in understanding customer behavior

and preferences to improve customer satisfaction.
d) Chart out the types of customers in creating customer loyalty programs.

Books for References:
1. Coughlem; Marketing Channels. Gilbert Pearson: Retail Marketing Education
Asia 2001.
2. Micheal L8vy & Barton AWeitz: Retailing Management, McGraw
3. Patrick M Dunne: Robert F Lusch: Retail Management Hill Publications.
4. Suja Nair: Retail Management, Himalaya Publishing House,
5. W.Stern, E L. Ansary, T. Ooughlan; Marketing Channels, 6thBdition PHI New

Delhi, 2001.
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T
Name of the Program: Bachelor of Business Administration (BBA)
Logistic and Supply Chain Management
Course Code: LSCM 2
NAME OF THE COURSE; Sourcing for Logistics and Supply Chain Management
(DSE)

Course Credits | No. of hours per week Total No. of Teaching hours
3 Credits 4 hours 56 hours
Pedagogy: Classroom lectures, tutorials, Group discussion, Seminar, Case studies & field work
etc.,
Course Outcomes: On successful com

Pletion of the course, the students will be able to:

ourcing in logistics and supply chain management, and its
formance.

Analyze and evaluate sourcing strategies and decisions, including make-or buy, in
Sourcing vs. outsourcing, and supplier selection criteria.

c) Develop effective supplier relationship Mmanagement skills, including negotiation,
communication, and collaboration.

d) Apply sourcing best practices, including risk management, sustainability, and
ethical sourcing,

e) Evaluate the impact of technology and innovation on sourcing, and apply relevant

tools and techniques to optimize sourcing processes and outcomes.
Syllabus:

a) Understand the role of s

Impact on overall business per
b)

Hours

Module No. 1: Sourcing

10
Meaning and Definition. Approaches to Sourcing, Sole Sourcing - Single, Dual & Multiple sourcing
arrangements, other sourcing/ purchasing strategies, Tendering - Open, Restricted and Negotiated
approaches. Intra-Company trading and Transfer pricing arrangement, Implications of
International Sourcing.

Module No. 2: External Sourcing 10
Criteria for sourcing requirement from external suppliers - Quality Assurance, Environmental and

Sustainability, Technical Capabilities, System Capabilities, Labour Standards, Financial [

(
Capabilities. Award criteria - Price, Total Life Cycle Costs, Technical Merit, Added Value Solutions,
Systems, and Resources.

Module No.3: Assessment of Financial Stability

12

Sources of information on potential suppliers’ Financial performance. Financial reports - Profit
& Loss Statements, Balance Sheets, and Cash Flow Statements. Rati

0 Analysis on Liquidity,
Profitability, Gearing and Investment. Role of credit rating agencies.

Module No.4: Assessment of Market Data

Analysing Suppliers’ Market. Secondary Data on Markets & Su
economic data. Process of obtaining tenders and quotations. De

12

ppliers. Indices that measure
cision criteria for tenders and

quotations. Criteria to assess tenders and quotations - use of weighted points system.
ModuleNo.5: Legislative, Regulatory & Organizational 12
Requirements
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Legislative, Regulatory & Organizational Requirements when sourcing from not for-profit,
private and public sector suppliers. Competitive tendering process. Timescal

es on tendering
process. Procedure for award of contract. Regulatory bodies

Skill Development Activities:

I Highlight the stages when Early Supplier Invol
to maximise the benefits

2. Listout the Regulatory bodies connected to sourcing.
3. Identify the benefits of co-location of su
4. List out the Credit ratin

vement is encouraged by companies

ppliers to the company.
g agencies for supplier assessment.

Books for References:

I.  Donald Waters, Lo
Macmillan, New York,

2. John Gattorna, Handbook of Logistics and Distribution Management.
3. P.Fawcett, R. McLeish and I Ogden, Logistics Management,

4. D.M. Lambert & | R Stock, Richard D Irwin In
5. Martin Christo
2nd Edition

6.  David N, Burt, Donald W. Dobler, Stephen L. Starling, “World Class Supply

Management- A Key to Supply Chain Management”, Tata McGraw Hill Publishing
Company Ltd., New Delhi.

gistics - An Introduction to Supply Chain Management, Palgrave

¢, Strategic Logistics Management.
pher, Logistics and Supply Chain Management, Pitman Publishing,
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Name of the Program: Bachelor of Business Administration (BBA)
Course Code: BBA 6.6 Vocational
Name of the Course: GOODS AND SERVICES TAX

Course Credits \ No. of Hours per Week Total No. of Teaching Hours
3 Credits \ 4 Hrs. 56 Hrs.
| Pedagogy: Classroom's lecture, tutorials, Group discussion, Seminar, Case studies,

Course Outcomes: On successful completion Student will demonstrate
a)_ Understand thg basics of taxation, including the meaning and types of taxes, and the
differences between direct and indirect taxation.
b) Analyze the history of indirect taxation in India and the structure of the Indian taxation
System,
c)

Understand the framework and defin
framework, CGST, SGST, 1GST, and exemptions from GST.

d) Understand the time, place, and value of su pply under GST, and apply this knowledge ‘
to calculate the value of supply and determine GST liability.

e) Understand input tax credit under GST, including its meaning and process for availing]
it, and apply this knowled ge to calculate net GST liability.
Syllabus

Hours
Module No. 1: Basics of Taxation system in India

04
Tax - Meaning and Types, Concept and Features of Indirect tax, Differences between Direct and

Indirect Taxation, Brief History of Indirect Taxation in India, Constitutional validity of GST
Module No. 2: Introduction to GST

itions of GST, including the constitutional

10
Introduction to Goods and Services Tax, Constitutional Framework, Tax subsumed under GST, Dual

model of GST, Features of GST, GST council- composition- powers and functions
Module No. 3: Time, Place And Value of Supply

20
Supply, Scope of Supply, Composite and Mixed Supplies, Levy and Collection, Composition Levy,

Exemptions, Time of Supply - in case of Goods and in case of Services - Problems on ascertaining
Time of Supply; Place of Supply - in case of Goods and in case of Services (both General and 4

Specific Services) - Problems on Identification of Place of Supply; Value of Supply - Meaning,
[nclusions and Exclusions. Problems on calculation of *Value of Supply’.

Module No. 4: GST Liability and Input Tax Credit

14
Rates of GST - Classification of Goods and Services and Rates based on classification, Problems on

computation of GST Liability. Input Tax Credit - Meaning, Process for availing Input Tax Credit -
Problems on calculation of Input Tax Credit and Net GST Liability.
Module No. 5: GST Procedures

08
Registration under GST, Tax Invoice, Levy and Collection of GST, Composition Scheme, Due dates
for Payment of GST, Accounting record for GST, Features of GST in Tally Package. GST Returns -

Types of Returns, Monthly Returns, Annual Return and Final Return - Due dates for filing of
eturns. Final Assessment. Accounts and Audit under GST.

—

40



Skill Developments Activities:

a) List out the process of GST registration for a business.

b) Chart out 'time of supply' concept relevance in GST.

c) Identify the place of supply for goods and services in different scenarios.
d) Calculate GST liability for a particular transaction using imaginary values,

e) Explain the process of availing input tax credit in GST.

Books for Reference:
1.

V Rajesh Kumar and Mahadev, ”Indiféct Taxes”, Mc Graw Hill Education

2. Datey, V'S, “Indirect Taxes”, Taxmann Publications.

3. Hiregange et a], “Indirect Taxes:, Puliani and Puliani.

4. Haldia, Arpit, “GST Made Easy”, Taxmann Publications.

5. Chaudhary, Dalmia, Girdharwal, “GST - A Practical Approach”, Taxmann Publications.
6. Garg, Kamal, ”Understanding GST"”, Bharat Publications,

7. Hiregange, Jain and Naik, “Students’ Handbook on Goods and Services Tax”, Puliani and
Puliani.
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Name of the Program: Bachelor of Business Administration (BBA) ﬁ
Course Code: BBA 6.6 (B) VOCATIONAL

_ Name of the Course: Enterprise Resource Planning
L Course Credits \ No. of Hours per Week
\ 3 Credits \

Total No. of Teaching Hours
56 Hrs

Ped'agogy: Classrooms lecture, Case studies, Tutorial Classes, Group discussion, Seminar
& field work etc.,

(2+0+3) 4 Hrs

Course Outcomes: On successful completion of the course, the students’ will be able to
a) Understand the business process of an enterprise to grasp the activities of ERP project
management cycle to understand the emerging trends in ERP developments.
b) Integrate and automate the business processes and shares information enterprise-wide.
¢) Explore the significance of ERP to provide a solution for better project management.

d) Enable the students to understand the various process involved in implementing ERP in a
variety of business environment

€) Understand the issues involved in design and implementation of ERP systems.
Eyllabus:

==\

Hours
E’Iodule No. 1: Introduction to ERP

10
Enterprise Resource Planning - Defining ERP - Origin and Need for an ERP System - Benefits of an

ERP System - Reasons for the Growth of ERP Market - Risk of ERP - Road map for successful ERP
\Module No. 2: ERP related Technologies and Modules

12
Business Process Re- engineering - Product life cycle - Customer relationship management -

Functional Modules- Sales and Distribution, service - Human Resource - Finance - Production -
Materials Management - Purchasing - Quality Management.

Module No. 3: ERP implementation

12
ERP Implementation Life cycle - Transition strategies - ERP Implementation Process - ERP Vendor

election - Role of the Vendor - Consultants: Types of consultants - Role of a Consultant - Vendors

and Employees -Resistance by employees - Dealing with employee resistance - Project team
Module No. 4: ERP post implementation

| 10
Success and Failure factor of ERP implementation - ERP operations and maintenance - Data

Migration - Project Management and Monitoring - Maximizing the ERP system.
Module No. 5: Future directions in ERP

| 12
New Trends in ERP- ERP to ERP II - Implementation of Organization Wide ERP- Development of

New Markets and Channels-Latest ERP Implementation Methodologies - ERP and E- business.
Skill Development Activities:

State the steps and activities in the ERP life cycle
Develop a process of driven thinking towards business process.

Demonstrate a good understanding of the basic issues in ERP systems.
Any other activities, which are relevant to the course.

Bwo e
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Books for Reference:
1. Alexis Leon, “ERP Demystified”, Tata McGraw Hill, New Delhi, 2007.

2. Joseph A Brady, Ellen F Monk, Bret Wagner,” Concepts in Enterprise Resource Planning”,
Thompson Course Technology, USA, 2009

3 MahadeoJaiswal and Ganesh Vanapalli, ERP Macmillan India, 201 3,

4. Sinha P. Magal and Jeffery Word, Essentials of Business Process and Information System,
WileyIndia, 2009

5. Jagan Nathan Vaman, ERP in Practice, Tata McGowan-Hill, 2007.

Note: Latest edition of text books may be used.
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Name of the Program: Bachelor of Business Administration (BBA) T
Course Code: BBA5.7 (SEC-VB)

| Course Title | Cyber Security (Theory)

| Course Code: | BBA 5.7 (SEC-VB) No. of Credits 03
\ Formative
AssessmentMarks 40 Summative Assessment Marks 60
|
g)(?urse Outcomes (COs): After the successful completion of the course, the student will be able
CO1 \ After compl?tion of this course, students would be able to understand the concept of
— Cyber security and issues and challenges associated with it.

Students, at the end of this course, should be able to understand the cybercrimes,

theirnature, legal remedies and as to how report the crimes through available
platforms and .

procedures.

CO3 | On completion of this course, students should be able to appreciate various privacy

and security concerns on online Social media and understand the reporting procedure

of inappropriate content, underlying legal aspects and best practices for the use of
Social media platforms.

Contents 45 Hrs

Module-I. Introduction to Cyber security: Defining Cyberspace and Overview of
Computer and Web-technology, Architecture of cyberspace, Communication and webl 15
technology, Internet, World wide web, Advent of internet, Internet infrastructure for
data transfer and governance, Internet society, Regulation of cyberspace, Concept of
cyber security, Issues and challenges of cyber security.
Module-II .Cyber crime and Cyber law: Classification of cyber crimes, Common cyberl 15
crimes- cyber crime targeting computers and mobiles, cyber crime against women and
children, financial frauds, social engineering attacks, malware and ransomware attacks,
zero day and zero click attacks, Cybercriminals modus-operandi, Reporting of cyber
crimes, Remedial and mitigation measures, Legal perspective of cyber crime, IT Act 2000
and its amendments, Cybercrime and offences, Organizations dealing with Cybercrime
and Cyber security in India, Case studies.

Module 111 Social Media Overview and Security: Introduction to Social networks. Types
of Social media, Social media platforms, Social media monitoring, Hashtag, Viral content,
Social media marketing, Social media privacy, Challenges, opportunities and pitfalls in
online social network, Security issues related to social media, Flagging and reporting of
inappropriate content, Laws regarding posting of inappropriate content, Best practices
for the use of Social media, Case studies. J

15

Pedagogy: Problem Solving

v ~ Formative Assessment for Theory
Assessment Occasion/type = Marks
Internal Test 2 Nos (30%0f40) 2=24
Assignment/Surprise Test 2 Nos (20%40)2=16 _
Total 40 Marks
Formative Assessment as per guidelines.
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Text/References

Cyber Crime Impactin the New Millennium, by R. C Mishra,

! Aulher Press. Edition 2010

2 |Cyber Securily Understandin ¢ Cyber Crimes, Computer Forensics and Legal Perspectives by Sumit |
Belapure and Nina Godbole, Wiley India Pvt, Ltd. (First Edition, 2011)

3 [ecurily in the Digital A ge: Social Media Securily Threats and Vulnerabilities by Henry A. Oliver,
Creale Space Inde pendent Publishing Platform. (Pearson , 13th November, 2001)

4 |Cyber Laws: Intellectual Property & E-Commerce Security by Kumar K, Dominant Publishers,

5 |Fundamentals of Network Securi ty by E. Maiwald, McGraw Hill.

6

Network Securi ly Bible, Eric Cole, Ronald

Wiley India Pvi. Lid.

Krulz, James W. Con]ey, 2nd Edition,
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Name of the Program: Bachelor of Business Administration (BBA) ]

Course Code: COM 5.7 (SEC-VB)

f

Course Title | EMPLOYABILITY SKILLS Teaching hrs=03
Course Code: | COM 5.7 (SEC-VB) No. of Credits 03
Formative Assessment =40 marks Summative Assessment =60 marks

Learnin

ace varlous competitive examination and campus interview by acquainting them
quantitative aptitude, logical reasoning and analytical reasoning

g Objectives: the course is designed to suit the need of the outgoing students to

. 1 tl

2) The basic concept of quantitative ability

b) the basic concept of logical reasoning skill

c) the basic concept of analytical ability ,

d) acquire satisfactory competency in the use of reasoning

e) able to solve the placement and various competitive examination papers quantitative
aptitude, logical reasoning and analytical ability

Contents 45 hrs ]

Unit-1 Quantitative Aptitude 20 hrs
1.1 Number System, 1.2 LCM and HCF, 1.3 Decimal fraction 1.4
Square roots & Cub roots

1.5 Surds, and Indices, 1.6 Averages 1.7 Percentage 1.8 Problems on
ages 1.9 Profit and Loss, 1.10 simple and compound Interest 1.11 Ratio
and Proportion 1.12 Probability 1.13 Time and Work, 1.14 Time, Speed
and Distance, 1.15 Permutation and Combination.

Unit-2 Logical Reasoning (Deductive Reasoning) 12 hrs
2.1 Analogy 2.2 Coding and decoding 2.3 Blood Relations, 2.4
Directional series 2.5 Number and letter 2.6 calendars 2.7 clocks 2.8
Venn Diagram 2.9 Seating Arrangements 2,10 mathematical
operations

Unit-3 Analytical Reasoning

3.1 Statement and Arguments 3.2 Statements and
Assumptions 3.3 Statements and conclusion 3.4 Passage and 1
conclusion 3.5 Assertion and reason 3.6 causes and effects :
3.7 simple and coded inequality 3.8 conditions and
grouping 3.9 critical reasoning 3.10 syllogism

13 hrs

0™

NUTE W R

Reference books
A modern Approach to verbal and Non- verbal Reasoning by R S Agarwal

Analytical and Logical reasoning By Sijiwali B S

Quantitative Aptitude for Competitive examination by RS Agarwal

Analytical and logical reasoning for CAT and other management entrance test by Sijiwal BS
Quantitative aptitude for competitive examinations by Abhijit Guha 4'" edition

Hand book on Employability skills by Karnataka State Higher Education Council and
Karnataka Skill development corporation (download from Bangalore university website)
http://orepinsta.com.
http:/ /www.indiabix.com
http:/ /www.javatpoint.com

P
D . oy o
A . .)//'U/n/u(

-~

:ﬁ-ﬁ l/‘ / / ;,4‘//'»7"" KC/:( :’,T'{' Gl

P.B No.7087, Mth Cross, 12t Main—
Banasharnixan I slage i
Bengaluru - 550 079

52



